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HUDSON AND TERRAPLARE, 
NASH. PLYMOUTH ANNOUNCE 


Bigger Body, Hypoid 
Axle on ’37 Plymouth 





Sparks 


> seer 
Beauty Parade 
Hudson’s Push 
Cadillac Capers 
"Round the World 
Buick Future 


By 


Chris Sinsabaugh 


Ga, ADN gives you | 
Hudson and Terraplane, Plym- | 
outh and Nash this week, gorge- | 
ous motorized butterflies bursting 
from their 1937 cocoons, brought 
into being through the warm glow | 
of publicity. While we of the) 


| stantially lower in some models. 





press have been permitted to see | 
and admire the new stuff at the 
various previews attended by the | 
Paul Prys and Peeping Toms, 


| 
| 





this week for the first time the 
descriptions of these new models 
are appearing in public print.) 
Their race is on—they’re off! 

+ > + 


AND HARKING BACK to the| 
previews, one of the outstanding | 
ones I participated in was the} 
Hudson-Terraplane affair as far 
back as the end of September. It 
was held in connection with the 
annual get-together of the com- 
pany’s distributors and dealers, | 
which gave me an opportunity to 
hear the carefully-made plans for 
opening the big campaign. To me | 
they seemed most complete, so 
being curious it was but natural 
that I should drop in on Bill 
Tracy last Wednesday and check 
up with the general sales man- 
ager on what’s happened one 
the preview. 

od * * 
TRACY LOOKS smug and sat- 
(Continued on Page 36, Col. 1) 


Nash Prices 


iNash, LaFayette| 
Bodies Restyled 
And Power Upped 


Price Range on Three | 
Series Runs From 
$595 to $855 


KENOSHA. — Three complete 
new lines of Nash and Nash-La- 
Fayette cars, larger, roomier, and 
redesigned, with improvements 
and refinements of body and 
chassis were announced today by | 
Nash Motors Co. at prices sub- 


Bodies on all three lines have 
been redesigned in every detail, | 
inside and out. 


See page 2 for Nash- Kelvinator 
| Proposed Merger. 





Leader of the line is the Am- 
bassador eight, with 125-inch | 
wheelbase, an eight-cylinder valve | 
10, Col. 1) 


(Continued on Page 


| airflow-styled back. 


DETROIT.—A more massive, 


| safety-styled body, pillowed on 


rubber mountings features the 
1937 Plymouth now on display in 
dealer showrooms throughout | 
Wayne County (Detroit). 

New interior design, hypoid | 
rear axles, big airplane- type shock | 
absorbers, “studio” soundproofing | 
and bigger bodies on new rubber- | 
poise mountings are among the} 
principal features. 

Re-styled inside and out, the) 
new car has an appearance of | 
more massive size. Longer, lower 
contours are emphasized by 
deeper fenders, a longer hood, new | 
seamless steel unit top and the 

Grille design employs vertical 
chrome bars on each side of a 
centerstrip in body color. Larger 
tear-drop headlamps are attached 
by windstream supports to the 


| sides of the radiator. Tnese wind- 


Nash-LaFay. WN. sh ‘‘407"" 
117” W.B. 117” W.B. 
1937 1936 
$675 

725 

745 


Bus, coupe 
R. S. coupe 
Vict., trunk .... 
4-dr. sed., trunk 700 790 
740 800 
Nash Ambassador Six 
new 
new 
835 


R. S. coupe 
Vict., trunk .... 
4-dr. sed., trunk 845 885 
, 860 new 
Nash Ambassador Eight 
new 
new 
945 
995 


Bus. coupe 


Vict., trunk .... 
4-dr. sed., trunk 945 





=. 


stream supports blend into the 
new deeper hood louvres of 
chrome, surmounted by a flare 
in body color which sweeps back 
the length of the hood. Steel disc 
wheels have large chromium hub- 
caps. 

Body room of all Plymouth 
models has been increased. Sedans 
have space for six passengers. | 
Front ‘seats | are widened by three | 


Dodge Prices 


OS Pere $640 
Bus. Coupe (rumble seat) 695 
2-Dr. Sedan 
2-Dr. Tour. Sedan 
4-Dr. Sedan 
4-Dr. Tour. Sedan 

Safety glass included in all 
models without extra cost. 


Plymouth Prices 


Business Models 


4-Dr. Sedan 
De Luxe Models 

Coupe 
Coupe (rumble seat) 
4-Dr. Sedan 
4-Dr. Tour. Sedan 
2-Dr. Sedan 
2-Dr. Tour. Sedan 

All prices include safety 
glass at no extra charge, thus 
represent reductions of about 
$10 per model. 


with two and one-half 
in back. A re-de- 
compartment foot 
inches of leg 


full inches, 
inches more 
signed rear 
rests adds three 
room. 

Overall length has been in- 
creased to 194 inches, and a new 
seamless steel roof adds another 
inch of head room without in- 
crease in car height. 

Every sedan has either a trunk 
or a luggage compartment acces- 
sible from the back of the car. 
Built-in trunks are more spacious 
and the new concealed luggage 
compartments are said to provide 
as much luggage room as former 
built-in units. 

A new “safety interior,” is de- 
signed to prevent passenger in- 


| juries such as Occur from sudden 
| contact with control 


knobs or 
hooked door handles. The inter- 
ior has been swept clean of dan- 
gerous projections. 
As a result, throttle, choke and 
light switch controls disappear on 
(Continued on Page 39, Col. 1) 


| 





Bodies Are Wider, 


Longer in Hudson 
And Terraplane 


Selective Automatic Shift, 
Hill-Hold Optional 
On Both Lines 


DETROIT. — Greater comfort 
and roominess and new mechan- 
ical improvements feature Hudson 
and Terraplane for 1937. 

Base prices in the Hudson line 
begin at $695 and in the Terra- 
plane line at $595. Base price for 
the 1936 Hudson was $710. The 
Terraplane base price remains 
unchanged. 

The new 1937 Hudsons and 
Terraplanes will be announced 
nationally as the official holders 
of 40 leading performance and 
endurance records. These honors 
were won two weeks ago on the 
Bonneville Salt Flats, Utah, 

Top Ten Appears Togay 
on Page 2 
under supervision of the contest 
board of the AAA. 

Both lines are two inches longer 
and lower than last year. 

Both offer as optional equip- 
ment a new selective automatic 
shift transmission in connection 
with the Electric Hand. A double 
carburetor, provided with an antli- 
percolating device is standard on 
the Hudson and Super-Terraplane. 


Completely New 
In general appearance both 
Terraplane and Hudson have been 
entirely redesigned, although they 
still maintain the characteristic 
lines introduced last year. 
In both lines the battery is 
(Continued on Page 82, Col. 1) 


HERE ARE THE NEWCOMERS heading right into the 1937 market with their proud sponsors beside them. They are (left) the new Hudson being introduced by A. E. 
Barit (left), Hudson president, and W. R. Tracy, salesmanager. In the center is the new Nash with Hascall Bliss (left), vice-president in charge of sales, and C. W. Nash, chair- 
man of the board of Nash Motors Co. At the right is the new Plymouth with D. S. Eddins, president of Plymouth (left), and H. G. Moock, salesmanager (right). 





Results Not Yet Ready 
For Stockholder Action) 


ash’s Message to His 
Dealers 


KENOSHA, W is .— Defi- 
nite clarification of the posi- 
tion of the Nash Motors Co. 
in its negotiations in con- 
nection with a possible 
merger is contained in a 
letter sent from here Friday 
over the signature of C. W. 
Nash, chairman of the 
board, to his dealers and 
distributors throughout the 
United States and Canada. 

The letter declares that: 

“Regardless of anything 
that may take place later, 
the Nash Motors Co. will 
continue to do business at 
the old stand under the 
name of the Nash Motors 
Co., headed by me (C. W. 
Nash) as chairman of the 
board,” and adds that “the 
name of Nash will dominate 
any deal that might be con- 
summated. 

“You are our partners and 
it is our duty to keep you in- 
formed on matter of this 
kind,” the letter reads. Re- 
ferring to the rumors “That 
the Nash Motors Co. is 
merging with another com- 
pany and that its activities 
will be removed from Wis- 
consin to Detroit.” 

The letter continues: “I 
wish to state that over a 
period of the past two 
months there has been some 
conversation and negotia- 
tions looking towards the 
taking over of the Kel- 
vinator Co. of Detroit by the 


KENOSHA, Wis. 


tion of the Nash Motors Co., and 
the K@vinator Co. 
conferences has been held be- 
tween Charles W. Nash, chairman 


of the board of the Nash com-| 


pany, and George Mason, presi- 
dent of Kelvinator, with an 
amalgamation of interests’ in 
view. 

Brief statements telling of the 


conferences were made yesterday | 


by both Nash and Mason. 


“For two months there have| 
been conferences looking toward | 


Nash Motors taking over Kelvi- 
nator,” said Nash. “These 
ferences will continue. They have 
not yet reached the stage where 
they might be presented to the 
board of directors and _stock- 
holders of the Nash Motors Co. 


“If there is such a consolida- | 
tion the name Nash will be con-| 


tinued and will dominate. Nash 
will continue to build high qual- 
ity automobiles. 


“There is no intention of the 
Nash Motors Co. leaving Kenosha 
at the present time. If the time 
comes when we are unable to 
compete with Michigan built auto- 
mobiles while manufacturing in 
Kenosha consideration may be 
given to a removal to Michigan. 
This move definitely is not con- 
templated now.” 

Mason also issued a_= short 
statement, telling of the confer- 
ences with Nash and, like the 
automobile manufacturer, admit- 
ted that negotiations were prog- 
ressing, but had not been pre- 
sented to Kelvinator directors. 

Current reports were to the ef- 
fect that if and when the con- 
solidation is effected Nash will 
retire from active participation in 
the business, although he would 
continue to serve as chairman of 
the board of the merged corpora- 
tion. Mason, rumors say, will be 
president of the company. 

Nash will be without a presi- 


Negotiations | 
are under way for the consolida- | 


A series of | 
| Carty is named, 


con- | have 


| received. 
when dealers were shown the new 
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Officials Discuss Nash-Kelvinator Merger* 


Nash Motors Co. through 
some manner of exchange 
of securities. The proposal 
has never reached a point 
so far where it has been 
thought of sufficient im- 
portance to call a meeting 
of the board of directors of 
the Nash Motors Co. to pass 
upon the question and, if 
passed upon favorably by 
the board, to be submitted 
to the stockholders. 

“My statement to you men 
is this: Regardless of any- 
thing that might take place 
later, the Nash Motors Co. 
will continue to do business 
at the old stand under the 
name of the Nash Motors 
Co., headed by me as chair- 
man of the board and the 
name Nash will dominate 
any deal that might be con- 
summated. 

“I wish you to take this 
as sure evidence that the 
name Nash and the line of 
Nash cars is to be perpetu- 
ated under all conditions 
and at all times.” 

In closing, Nash took oc- 
casion to report that pro- 
duction at the Nash fac- 
tories is gaining headway at 
rapid speed. 

“We are now producing 
more than 300 finished auto- 
mobiles per day and are 
shooting for 400 as quickly 
as possible. The next move 
will be for 500,” the chair- 
man declared. 





dent after Nov. 30, when the res- 
ignation of E. H. McCarty takes 
effect, unless the proposed merger 
is realized or a successor to Mo- | 


The story of the conferences | 
comes coincidentally with the in- 
troduction of the 1937 Nash cars, | 
announced to the public today. | 
In preparation for the new models | 
Nash has spent more than a mil- | 


lion dollars in new machinery and ||| 


equipment to turn out a com- 
pletely re-designed car with price 
reductions as high as $90. 

Since first being shown to dis- 
tributors, a month ago, the cars| 
met with widespread ac-| 
ceptance, according to C. H. Bliss, 
Nash vice-president and director 
of sales. Within two days after 
this meeting 24,000 orders were | 
In the following weeks, | 


this huge bank of orders | 
augmented by thousands | 


lines, 
was 
more. 


'|| plants for four years. 


Production is being stepped | 
|up weekly, Bliss said. 





WHO MASON IS 





GEORGE W. MASON 


George W. Mason, president of 
the Kelvinator Co. was long active 
in the automobile industry, leav- 
ing it in 1925 after having been 
works manager of the Chrysler 
His first 
work in the automobile industry 


was in 1913 and 1914 when he was 
|employed by Studebaker. In 1914 
|he went with Dodge 
|which was then being re-organized 
| and was assistant to the president 
|in charge of manufacturing. Later 
|}he was with the Irving National 
Bank in New York in plant re- 
organization work. 

On leaving Chrysler in 
Mason became president of Cope- 
land Products resigning in 1927 
to head Kelvinator, then in poor 
financial condition. Kelvinator has 
made notable progress since. It 
is now in strong financial posi- 
tion and a leader in the electric 
refrigeration field. Recently it has 
expanded its operations to include 
air conditioning systems, electric 
stoves, oil burners and a few 
weeks ago effected an arrange- 
ment whereby it will shortly be- 
gin the manufacture and sale of 
washing machines. 

Kelvinator has expanded its 
|production facilities in Detroit 
and is believed to have no build- 
ings available which would be 
| suitable for Nash Motors produc- 
|tion, should the proposed merger 
go through and should Nash oper- 
|ations be brought here. Nor has 
| Nash any property in or near De- 
ltroit, according to information 
available here. 





Hupp Drops N. Y. Show; 


Other Changes Listed 


NEW YORK.—Since announc- 


|ing the list of exhibitors at the 
National Automobile Show, to be 
| held at the Grand Central Palace, 


New York City, many changes 


|in the list have taken place. No- 


table amongst the changes is the 
withdrawal of the Hupp Motor 
Car Co. The space that was to 
be occupied by the Hupmobile 
has been rented by the Nash 


The Top Ten 


Passenger Cars 
First Ten in Registrations 
as Reported in ADN Today 
1936 1935 
Pos. Pos. 
1—733,328 477,916— 
2—587,711 656,608— 
38—366,359 295,666— 
4—184,228 134,334— 
5—145,691 110,945— 
6—128,303 106,036— 6 
J—111,432 47,627— 8 
8— 75,517 56,276— 7 
9— 45,887 Stude. 29,561—10 
10— 42,219 Chrys. 33,178— 9 
*Includes Terraplane. 
Total All Makes 
2,585,311 2,063,309 


See Total Registrations to Date, 1936- 
1935, pages 36 and 37 this issue. 


Make 
Chev. 
Ford 
Plym. 
D’ge 
Olds, 
Pont. 
Buick 
Hud.* 








Motors Co., making its 
number A-1 instead of A-4 as 
previously announced. 


A new addition to the show is 
the British Austin, manufactured | 
jin England and represented in| 
the United States by J. L. Breen, | 
New York. Austin will 
spaces D-109, 110, 131 and 132. It 
is reported that 15,000 of these 
bantam cars are being imported 
and that the first part of the con- 
|signment arrived at Baltimore, 
Md., a few days ago. 
| The trailer exhibits are con- 
tinuously being shifted about to 
provide ample room for each 
| company to show to better ad- 
vantage. 

The Vagabond Coach Mfg. Co., 
New Hudson, Mich., moves from 
spaces D-84, 85, 104 and 105 to 
spaces 91, 92, 97 and 98. Kabin 
Koach Co., from spaces D-91, 92, 
| 97 and 98 to spaces 84, 85, 104 and 
| 105, and the Auto Cruiser Sales 
|Corp., has added space D-116 to 
| its exhibit. 

Other additions to the list of 
|exhibitors are: 
| Industries, 


Diesel Publications, space C-61; 


| Magnalite Sales Corp., space C-62 | 
and Trailer Caravan, a publica- | 


| tion. 


BUICK’S 3,000,000th car.—An 81 Roadmaster was awarded to the Glidden-Buick Corp., New York be- 
cause it has been the biggest dealer for Buick for 27 years. A. P. Sloan, president of GM is shown con- 
gratulating Arthur Lee Newton, president of Glidden and A. Neil Wilcox, sales manager, on their record. 


Brothers | 





space | 


|cret up 


occupy | 


Goodall-Lamford | 
spaces C-64 and 65; | 


| The other 
| station wagon. 





October Orders 
For New Graham 
Set High Record 


DETROIT.—Dealer orders for 
the new 1937 Graham cars are 
running ahead of last year at the 
rate of more than four to one re- 
ports F. R, Valpey, general sales 
manager of the Graham-Paige 


| Motors Corp. 
1925, | 


“In October 1935, orders from 
Graham dealers and distributors 
totaled 1,622 cars,” said Valpey. 
“This October, during the first 15 
days of the month alone our 
dealer orders totaled 3,505 cars. 
We have enough orders on hand 
so that by Nov. 15 we will have 
shipped as many cars as we did 
during October, November and 
December in 1935.” 


Celebrations To 


Mark Advent of 
New Chevrolet 


DETROIT. — Chevrolet dealer 
employes throughout the United 
States will celebrate the public 
announcement of Chevrolet’s new 
1937 models with several thousand 
“Chevrolet Breakfasts,” held si- 
multaneously from coast to coast 
on the morning of Nov. 7, when 
the new cars make their formal 
bow. W. E. Holler, general sales 
manager of Chevrolet, announced 
the program this week. 

More than 50,000 employes will 
sit down to the breakfast, Holler 
said. Immediately following the 
event, showrooms will be thrown 
open for the first public inspection 
of the new models, which are 
being kept a closely-guarded se- 
to the announcement 
date. 


4 00 De Soto 
Dealers Visit 
Detroit Plant 


DETROIT. — Breaking all rec- 
ords in attendance, the “invasion 
of Detroit” by dealers of the De 
Soto division of the Chrysler Corp. 
ended today when representatives 
from the Chicago and Detroit 
regions closed their two-day visit. 

Pacific coast and west of the 
Rockies dealers started the trek 
of De Soto men to Detroit when 
they came in on Oct. 7. Since that 
time more than 4,500 dealers and 
salesmen have previewed the new 
car and visited the new plant, 
recently completed, 


Packard Adds 
Station Wagon, 
3 De Luxe 120’s 


DETROIT.—Two additional new 


| cars are now being announced by 


the Packard Motor Car Co. One 


|is the Packard One Twenty de 
| luxe with three different body 


types; five-passenger touring se- 
dan, five-passenger club sedan 
and five-passenger touring coupe. 
is the Packard Six 


800 Men Added 
By Seaman Body 


MILWAUKEE. — The Seaman 
Body Corp. in the last few weeks 
has added 800 men, 400 of whom 
have been placed on the night 
shift. Payrolls total 2,900, against 
a top of 7,000 in 1929. 

The increased payroll at this 
time is due to the new Nash mod- 
els, bodies for which are produced 
here by Seaman, which is owned 
by Nash. 
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Dealers Call Sliding Discounts Aid to Business 


Others Warn Against Too 
Large Allowance on Cars 


DETROIT.—General approval of 
the program adopted by many 
factories for 1937 to increase 
dealer profit margins through the 
institution of sliding scale dis- 

counts based on 
volume was 
voiced this week 
by dealers in re- 
ply to question 
by ADN Inquir- 
ing Reporter. In 
some cases deal- 
ers favored 
bonuses for in- 
creased sales but 
in all cases deal- 
ers favored a re- 
arrangement of 
discounts that 
would give an 
increased poten- 
tial next year. 


Other dealers, while favoring 
the new plan, point out that the 
most serious danger lies in the 
fact that some will be inclined to 
throw away their potential gains 
by over-allowances on cars in 
order to increase volume and 
thus put themselves in line for 
greater discount on the sliding 
scale basis. 


Under the new plan the dealer 
has an opportunity to increase his 
gross income by increased vol- 
ume. But if he attempts to in- 
crease his volume to add to his 
gross through wild trading he 
will be wasting his opportunities 
to make additional profit. 


Just what the dealer thinks of 
the program is reflected in the 
following comments: 


K. K. Kenderdine, president 
Northwest Auto Co., Buick, Chi- 
cago: “I am heartily in favor of 
the sliding discount plan and be- 
lieve it is a step in the right di- 
rection. The plan has been used 
by Buick and it worked well. It 
encourages dealers to be on their 
toes by rewarding them for good 
work done at the end of the year. 
Dealers are often inclined to give 
away too much to the customer 
and toss profits overboard. I be- 
lieve the discount plan will go 
far to correct this situation.” 


* * * 


M. J. Lanahan, president M. J. 





Lanahan, Inc., Dodge - Plymouth, | 


Chicago: “In my opinion, all deal- 
ers in the automobile business are 
in favor of more discounts, and 
those whose volume warrants it 
should be rewarded accordingly. 


consider that they are taking in 
a larger number of late model 
used cars than in quite a few 


| senator, 
This is especially true when we | tHe time of his death. He was a 


years and that their expense of | 


doing business is greater than for 


cars in proportion. 





Oo. H. Baehler, 
Butler Motors, Inc., 
raplane, Chicago: “I am highly 
in favor of the sliding scale dis- 
count idea because it means extra 
profit to the dealer, rewards his 
extra efforts to hit and exceed 
quotas, and attracts better deal- 
ers to any make of car.” 

Ba 


* * 


B. V. Stodghill, manager John 
Smith Chevrolet Co., Atlanta: “I 
think sliding scale discounts would 
be an encouragement to dealers to 
sell more cars provided there are 
additional discounts and not in- 
tended to take the place of first 
discounts. I think, however, 
that the system of offering a 
bonus of $10 for each car sold 
above the 200-mark would be 
the best solution of this problem.” 


salesmanager | 
Hudson-Ter- | 





(Detroit Free Press Photo) 


PARTNERS IN THE PAST were (left to right) the late Senator 
James Couzens, who died this week in Harper Hospital, and Henry 
Ford, head of the Ford Motor Co. Senator Couzens joined forces 
with Henry Ford way back in those dawning days of the industry 


in 1903. 


Later Senator Couzens retired from the company. 








Senator Couzens is Dead 
Following an Operation 


DETROIT. Following an 
emergency operation, necessitated 
by uremic poisoning in the right 
kidney, James Couzens, United 
States Senator from Michigan 
and a man who figured so prom- 
inently in the development of the 
Ford Motor Co., died in the 
Harper hospital here Thursday 
afternoon. The funeral will be 
held Monday with the services at 
Wabeek, the Couzens’ home 
Bloomfield Hills, a suburb of De- 
troit. 


Senator Couzens had been a 
sufferer from kidney trouble since 
1921 and several major operations 
had been necessary. For the past 
week he had been ill with uremic 
poisoning but apparently he was 
recuperating nicely. On Thursday 
his condition changed for the 
worse, demanding an emergency 
operation which resulted 
death. 


Senator Couzens lived a full 
life, a career that may well be 


| likened to one of Horatio Alger’s 


heroes. Second in command to 
Henry Ford when he retired from 
the Ford company in 1915, 
went into public life from that 
time on. He started as police 
commissioner of Detroit, served 
twice as mayor of the city and 
then became a United States 
which office he held at 


multi-millionaire and his private 
and public contributions to 
serving charities are said to have 
totaled more than $20,000,000. 


scale of discount is a stimulus to|He was born in Chatham, Ont.. 
all dealers to roll up increased! Aug. 28, 1872, and when he was 


sales annually.” 


116 quit high school and became a 


AT THE HEAD TABLE and in the center at the recent sales con- 
vention banquet of Pontiac Motor Co., are left to right, C. P. Simpson, 
general sales manager, A. L. Deane, president of General Motors 
Holding Corp. and H. J. Klingler, president and general manager of 


Pontiac Motor Co. 


in his| 


he | 


de- | 


news butcher on the old Erie and 
Huron Railroad. He sold news- 
papers, magazines, fruit and 
candy. He picked up the rudi- 
ments of telegraphy from friendly 
operators. 

A couple of years later he 
moved to Detroit and went to 
work as a car checker for the 
Michigan Central. That got him 


in | 12 touch with A. Y. Malcomson, 


| coal dealer, who recognized in the 
stocky youth the driving earnest- 
|}ness that is a big asset to any 
| business. His first pay, as book- 
|keeper and clerk, was $60 a 
month. 

In 1898 Jim Couzens was 26 
years old and planning to marry 
Miss Margaret A. Manning of De- 
|troit. He had been made general 
| manager of the Malcomson Co. at 
a salary of $1,800 a year. 

Five years later, in 1903, Henry 





Ford was holding out to Detroit | 


business men an opportunity that 
probably would not be duplicated 


| eight 


within a century. Mr. Ford was| 


trying to get help and backing in 
organizing his motor company. 
Malcomson agreed to guaran- 
tee the bills of the new automo- 
bile company up to $7,000. In re- 
turn he was given $25,000 in 
stock. Henry Ford took a like 
amount. Malcomson wanted his 
personal representative in 
company, 
suggested. 


The 31-year-old coal 


|dealer had saved $400. He had |} 


At the outset of the Couzens’ | Prousht the 


the dealer who sells only a few /| life story parallels that of Thomas | 
The sliding | Edison, says the Detroit Times 


profits of the 
comson company up to $90,000 in 
a year. For this he received a 
$500 bonus. He borrowed $100 
from his sister, made out his note 
for $1,500 and received in return 
25 shares of the Ford Motor Co. 

Instead of paying off the $100 
loan in cash, Jim Couzens gave 
his sister, Mrs. Rosetta V. Hauss 
one share in the company. After 
receiving $95,000 in dividends on 
her $100 investment, Mrs. Hauss 
sold her share for $260,000. 

Couzens made the same impres- 
sion on Henry Ford that he had 
made on Malcomson. There are 
no titles in the Ford Motor Co., 
but Mr. Couzens went swiftly to 
the top of the growing organiza- 
tion and his function was that of 
general manager. 

It was while James Couzens was 
next to Henry Ford in command 
of the Ford Motor Co., the fam- 
ous $5-a-day wage scale was in- 
stituted. 

Sells For $30,000,000 

In 1915, having been 12 years 
with the company, in later years 
as sales manager and general 
manager at a salary of $150,000, 
Mr. Couzens resigned. He was 


the | 
and Jim Couzens was | 


Mal- | 


| bases 


| added. 





vice-president and director of the 
Ford Motor Co. of Canada and a 
director of the Ford Motor Co. of 
England. 


He remained a director until 
1919 when he sold out to Henry 
Ford, giving Ford a controlling 
interest over the Dodge brothers. 
For his original investment of 
$400, plus his note for $1,500, Mr. 
Couzens received $30,000,000. 


°37 Oldsmobile 
Six and Eight 
To be Distinct 


LANSING.—The 1937 Oldsmo- 
biles, two new, distinctive and en- 
tirely different automobiles, are 
now being pre-shown to 3,500 
Oldsmobile dealers throughout 
the country preparatory to the 
public announcement at show 
time. They are receiving the 
greatest ovation from the retail 
organization ever accorded new 
models according to D. E. Ralston, 
general sales manager. 

As indicated at the factory pre- | 
view two weeks ago, the six and| 
are different from each} 
other. The cars are bigger in| 
every way, with longer wheel-| 
and roomier bodies. Many! 
new safety features have been 
Comfort has been in- 
creased, Added economy of opera- 
tion has been gained by improve- | 
ments in carburetion and slower 
engine speeds. 

The engines, although retaining | 
the proved fundamental engineer- | 
ing principles of their predeces- | 
sors, are reported more powerful | 
than before. 2 





|} of course, 
| country going ahead in our Amer- 


number of years.” 


500 Business 
Men are Guests 
Of Pontiae Co. 


PONTIAC.—More than 500 busi- 
ness and professional leaders of 
Pontiac were guests Monday of 
the Pontiac Motor Co. at a 
luncheon and preview of the new 
Pontiac models at the General 
Motor proving ground. 

Before the luncheon, Harry J. 
Klingler, president of the com- 
pany, welcomed the group from 
Pontiac’s “home town” and as- 
serted that 7,000 men, an all-time 
peak for Pontiac, would be on the 
payroll when the plant is in full 
operation. Present employment is 
approximately 5,700. He said that 
the company had already built 
7,000 new 1937 models, of which 
6,000 units were in the hands of 
dealers. 

C. E. Wilson, vice-president of 
General Motors, discussed the re- 
lation of increased business in the 
motor industry to increased na- 
tional income, and said that an 
increase of 35 per cent in motor 
car sales is possible next year, 
if the national income is increased 
five or six billion dollars over the 
$60,000,000,000 estimated for 1936. 

R. H. Grant, vice-president of 
GM cited the motor industry’s 
progress in solving distribution 
problems as indicative of an ap- 
proaching new era in stabiliza- 
tion. 

After the Pontiac business men 
left the proving ground, more than 
600 suppliers of the Pontiac Motor 
Co. and 60 traffic men were 
guests of the company. 

Speaking of the potential auto- 
mobile market, Wilson said: 

“Now we have had a good auto- 
mobile business this year; in fact, 
General Motors has produced in 
the 1936 model year, 1,893,500 cars 
and trucks in the United States 
and Canada and 136,280 cars in 
England and Germany. That is 
the largest production in the his- 
tory of the General Motors Corp. 
There are now running on the 
roads in this country as of Dec. 
31, 1935, 25,550,703 registered ve- 
hicles. 

“Some of my friends in the 
statistical end of the business and 
in the selling end of the business 
have been making forecasts on 
what we really could support in 
this country in the way of an au- 
tomobile population and in va- 
rious ways these men have arrived 
at the figure of something like 
35,000,000. Now that is forecast, 
on the basis of the 


ican way of producing things and 
raising our standard of living. I 
can see no reason why that figure 
can’t be reached in a reasonable 


V. A. DAVISON, Atlantic region manager of Pontiac Motor Co., 
giving the dope to Clark Walter, organization and management 


manager, during the annual sales 
Saturday. 


convention here last Friday and 





ST. LOUIS, (UTPS).—Measures 
designed to promote fair competi- 
tive conditions in the interest of 
the public and the automobile tire 
industry and to improve what was 
called a vanishing market for the 
independent dealer, occupied ses- 
sions of the National Association 
of Independent Tire Dealers, Inc. 
here in their 16th national con- 
vention Oct. 19-22. 

Secretary and general manager 
George J. Burger reported that 


loss to the dealers through ad-| 
verse trade conditions may be} 


estimated at 10,000,000 sales as a 
minimum, by the end of the cur- 
rent year. The address of Con- 
gressman Wright Patman on The 
Robinson-Patman laws at the 
noon meeting Wednesday was a 
feature of the convention pro- 
gram. 

Patman said public sentiment 
enacted the Robinson-Patman bill. 
“Tt is a law that was sold to the 
country before it was sold to 
congress. The people 


that congress pass this law,” he 


| 
said. He outlined also what the | 


law will do, its enforcement and 


results. 
Greetings from President 

The initial resolution adopted 
in the closing business session 
Thursday expressed appreciation 
of a telegram of felicitation re- 
ceived from President Franklin 
D. Roosevelt by the association 
and read at the opening of tne 
convention, 

Also adopted was the resolution 
urging the incoming board of di- 
rectors to establish the greatest 
possible co-operation with tire 
manufacturers encouraging sin- 
cerity and confidence toward the 


association, and to appoint a rela- | 


tions committee to regularly meet 


with a similar group from the | 
discuss 


tire manufacturers to 


marketing problems. 


In other resolutions were ex-| 


pressed, disapproval of the exten- 


sion of trade prices by tire manu- | 
facturers to any other than legiti- | 
mate members of the trade; and a | 
request to manufacturers to dis- | 
continue selling tires to car and | 
spare | 


truck manufacturers for 
wheel equipment. 


A campaign to educate the pub- 


lic in the more rapid removal of | 
unsafe tires, was entrusted to the | 


secretary-manager of the associa- 


tion, with a recommendation that | 


he urge tire manufacturers to use 

part of their advertising ap- 

propriations in such a campaign. 
Rental Contracts ‘Unfair’ 


The association resolved that 
“existing as well as proposed 
‘mileage’ and ‘rental’ contracts 
between tire manufacturers with 
bus, taxicab, or truck fleets is 
considered an unfair trade prac- 
tice and that our secretary is in- 
structed to complain to the fed- 
eral trade commission that if this 


demanded | 


| Thompson Tire Co., 
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NAITD Meet Indorses Fair Trade Measures 


Disapproves ‘Spe pare Tire 
Sales to Auto Makers 


method is continued or expanded, 


it will eventually annihiliate the | 


independent tire dealers.” 


With a view to standardization 
it was decided that “due to the 
hundreds of requests for specific 
information for a true classifica- 
tion of all grades of tires, that 
this association request the bu- 
reau of standards at Washington, 
to prepare such report for the in- 
formation of all tire dealers as 
well as for the protection of the 
public.” 


Appreciation was also voted for 
the privilege of having read Pat- 
man’s proposed bill to be sub- 
mitted to the new congress with 
reference to discounting the prac- 
tice of manufacturers operating 
in the retail business and retailers 
entering the manufacturing busi- 
ness. 


Co-operation Acknowledged 


Co-operation rendered the as- 
sociation by the federal trade 
commission and the results ac- 
complished; was also acknowl- 
edged as was the accomplish- 
ments of Patman in “the work he 
has done in behalf of all indepen- 
dent merchants of the United 
States. 

T. J. Lane, Newark Tire & 
Rubber Co., Englewood, N. J., was 
elected president to succeed 
George E. Erlinger, of the tire 
Machinery & Equipment Co., New 
York City. Walter Schlichtmann, 
San Fran- 
cisco, was elected vice-president. 
George J. Burger, New Rochelle, 
New York, remains. secretary- 


| treasurer and general manager of 


the association. 


No. 











CADILLAC’S PROGRAM for 1937 was outlined to some 600 distributors, dealers and salesmanagers 
at a meeting this week. Following the meeting the group gathered at a banquet in the Book-Cadillac 


where they were addressed by, left to right: A. P. Sloan, president GM; 


Nicholas Dreystadt, president 


Cadillac; R. H. Grant, vice-president GM; and Don Ahrens, sales manager of Cadillac who was toast- 


master. 


New 737 Plymouth 


Price Announced 


DETROIT. — Official prices of 
new Plymouth cars for 1937, with 


| safety glass as standard equip- 


ment on all models without extra 
cost, were announced here today 
by the Plymouth division of the 
Chrysler Corp. 


List prices at the factory in 
Detroit begin at $510 for the 
Plymouth business coupe, the 
same as before. Officials point 
out, however, that with the in- 
clusion of safety glass and other 
extra features without additional 
charge, the 1937 prices are equiva- 
lent to actual reductions of $10 
or more throughout the line. 

Besides the business coupe at 
$510, the new Plymouth line for 
1937 includes eight “De Luxe” 
models and two other “Business” 
body types. 





1 SAFETY ORUSADER, Barney 


Oldfield, learns what 


happens when engineers turn style experts and create a new “safety 
styling” as protection against today’s traffic hazards. Plymouth’s 
chief engineer, N. F. Hadley, shows how the instrument panel is swept 
clean of all dangerous projections by recessing controls flush with 


the surface. 





FROM ALL CORNERS they came to the Cadillac get-together at 
the Book this week. In this group are, standing: Clint Clark, Buffalo 
district manager. Sitting, left to right: R. G. Tiffany, Milwaukee dis- 
tributor; E. D. Kruidenier, Des Moines distributor; and C. F. Boos, 


custom car manager, Cadillac. 


Studebaker Sales 
In West Up 42% 


LOS ANGELES.—The  Stude- 
baker factory here employed 
nearly 40 per cent more employes 
in September than in any month 
this year, according to C. K. 
Whitaker, president of the Stude- 
baker Pacific Corp. 

“The number of automobiles 
sold has increased in like ratio,” 
Whitaker said. “In March this 
year we sold 1,611 automobiles in 
the territory served by our Paci- 
fic Coast plant, whereas in Sep- 
tember, the number went to 2,288, 
or an increase of 42*per cent over 
the best previous month of the 
year. ; 

The increased production has 
been accomplished largely through 
completely mechanizing the pro- 


factory. 











FACE TO CAMERA at the Cadillac meeting at the Book this week 
were, left to right: Henry Cutner, specification manager New York 
branch; Arthur E. Randall, manager Randall-Donaldson, Brooklyn 
(N. Y.) distributor and Lloyd Aspinwall, manager of Crossman Cadil- 


lac, Great Neck, L. I. 


Expect Drastic 
Action Against 
Finance Firms 
By WILLIAM ULLMAN 
WASHINGTON. — Drastic fed- 


eral action to curb the advertising | 
claims of certain motor vehicle | 


purchase finance companies is in 
prospect, it was learned by Auto- 
motive Daily News late this week. 


Negotations for 
Stipulation, by which the com- 
panies would discontinue claims 
for their 6 per cent interest plan 
concerning which the Federal 
Trade Commission has been re- 
ceiving complaints, have fallen 
down, 
authority. 

For more than a week, Com- | 
missioner W. A. Ayres and FTC | 
experts have been going over the 
mass of data upon which the 


prospective respondents based| 
their argument that their 6 per | 


cent claims were justified. Form- 
ulas of phraseology which they 
hoped would be acceptable to the 


a voluntary | 


it was stated on reliable | 





government also were submitted. 
All this, however, failed to im- 
press Commissioner Ayres favor- 
ably for he has laid the matter 
before the full commission, 
This posture of events usually 
foreshadows the issuance of a 
| commission complaint after which 
the respondents must show cause 
why they should not “cease and 
desist” from the practices com- 
| plained of. Until such an order is 
approved, in accordance with FTC 
rules the names of the companies 
involved will not be divulged. 


Prizes Awarded to 115 


Golf Winners by AMA 
NEW YORK. — Prizes were 
awarded to‘115 winners of the 
| Automobile Merchants Assn., of 
New York golf tournament, held 
at Mamaroneck, N. Y., on Tues- 
day. The President’s cup, donated 
by D. C. Fenner, vice-president 
| of Mack International Motor 
Truck Corp. and president of the 
association, was awarded to Harry 
Scharlin who received the best 
low nets for the season. Scharlin 
heads the Scharlin Motor Corp., 
Ford dealers of Manhattan. 





DOWN AROUND THE tables 


at the Cadillac meeting this week 


the talk centered around 1937. Here are, left to right: J. S. Colmer, 
duction line in the Los Angeles | district manager, Memphis and H. W. Sheppard, Cadillac Cleveland 


branch, 





CHICAGO. — Winding up their 


annual convention which included 
discussions on a wide variety of 
subjects at the Stevens hotel, the 
American Trucking Assns., Inc., 
re-elected Ted V. Rodgers of 
Scranton, Pa., to serve his fourth 
term as president. Chester G. 
Moore, Chicago, chairman of the 
board of the Central Motor 
Freight Assn., was named as sec- 
retary, and Louis A. Raulerson, 
Jacksonville, Fla., as treasurer. 
Twenty vice-presidents from vari- 
ous regions were chosen. 

In turn, highway safety, taxa- 
tion and rates for trucking occu- 
pied the spotlight at the conven- 
tion, with authorities on these sub- 
jects as the chief speakers. 


Oust ‘Chiselers’ 


In behalf of the ATA safety 
committee of which he is head, 
John F. Winchester declared that 
“chiselers” must be prevented by 
law from working drivers to the 
point of fatigue and operating un- 
safe equipment. He urged state 
associations to act along these 
lines. 

Excessive taxes, coupled with 
diversion of funds so collected, 
were the target of an attack by 
B. H. Markham, director of the 
American Petroleum Industries. 
His talk stressed the point that 
unreasonable taxes have become 
punitive and that “while a large 
proportion of your tax money 
may have been spent upon roads, 
it has been in many cases spent 
so wastefully and so ineffectively 
that the benefits have been min- 
imized.” 

“Not one cent of the dupli- 
cating federal gasoline tax has 
ever been earmarked for high- 
ways,” continued Markham. “A 
large proportion of revenue from 
registration fees is spent for sev- 
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ATA Meeting Discusses Safety, Taxation, Rates 


Speaker Warns Against 
Long Hours for Drivers 


eral purposes. Up to 20 per cent 
of the revenue from the gasoline 
sales taxes you pay has been and 
is being spent for purposes unre- 
lated to highways or highway fi- 
nancing.” 

Awards by the association in 
its second national truck safety 
contest went, in the order named, 
to Indiana, New Jersey, Okla- 
homa, Rhode Island, Virginia and 
West Virginia. 

L. E. Muntwyler, traffic chair- 
man of the National Retail Dry 
Goods Assn., in an address on 
railroad competition, deplored the 
present tendency toward absorp- 
tion of truck lines by railroads. 
He also declared that from the 
viewpoint of retail merchandisers 
the Interstate Commerce Commis- 
sion’s minimum requirement pro- 
vision “will not be satisfactory to 
the careful consignor or con- 
signee.” 


2,000 Attend 


Although the 2,000 delegates 
present were agreed that a proper 
structure of rates and tariffs is 
needed, there was wide divergence 
of opinion as to how to make 
these suitable and practical. The 
main elements touched upon at 
the meetings were tariff simpli- 
fication, bureau organization and 
elimination of conflicting rates 
and regulations. 


Commenting upon rates, Presi- | 
dent Rodgers referred to them| 
as constituting “the biggest prob- | 
lem in motor transportation to-| 


day,” and added that “no prog- 
ress can be made toward stabiliza- 
tion in the trucking industry with- 


out great consideration being| 


given to a proper rate structure.” 

William E. Lee, Interstate Com- 
merce Commissioner, made a plea 
for greater safety consciousness. 





Buick Boosts Production 


With Employment at Peak 


FLINT.—As a result of public 
reception of the 1937 Buick models 
now being shown 
showrooms throughout the coun- 


try, all departments of the Buick | 


Motor Co. are operating on two 
and three shifts with employment 
at a new high for the year. 


At the same time production is 
being increased rapidly to meet 
the demand that has piled up ap- 
proximately 40,000 orders for the 
new cars at the factory and at 
zone points throughout the 
country. 


This was disclosed by Harlow 
H. Curtice, president, who de- 
clared it to be the strongest re- 
sponse to a new model introduc- 
tion in the recent history of the 
company. Orders on hand, he 
said, surpass by more than 10,000 
those received at this time a year 
ago following the introduction of 
the 1936 cars. 


He said output is being speeded 
with the view to shortly reaching 
a volume of more than 1,200 cars 
a day at the Flint factory and the 
new General Motors assembly 
plant in California. Output dur- 
ing the past week totaled more 
than 4,500 units, averaging more 
than 900 cars a day at Flint. A 
single day’s output, Curtice said, 
reached a total of 1,010 cars, in- 
cluding California production. 

The employment rolls of the 
company, it was announced, now 
stand at approximately 16,000 
men, a new post depression peak. 
It was indicated this employment 
figure would be increased some- 
what during November. 

Production schedules call for 
an output of approximately 20,000 
cars during the current month 
and more than 21,000 in Novem- 
ber, subject to possible upward 
revisions during the latter month. 

Curtice said a substantial stock 


in. dealers’ | 








of 1937 cars already is in the 
hands of dealers and that deliv- 
eries of the new models are being 
made promptly all over the 
country. 


Irwin Joins Goodrich 


AKRON.—G. J. Irwin, formerly 
assistant test engineer of the Ohio 
department or highways has joined 
the machine and process development 
departments of the B. F. Goodrich 
Co., Akron, and will be in charge of 
the company’s highway products en- 
gineering. 
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PRESIDENT P. W. LITCHFIELD (left) of Goodyear, pins on 
Vice-President Clifton Slusser, a gold badge denoting 25 years of serv- 


| has 


|\manager 





ice with the company. Slusser has been in charge of all Goodyear 


production since 1926. 


Cadillac Dealers Ready 
For Largest Sales Quota 


DETROIT.—The largest sales 
quota in the history of the Cadil- 
lac Motor Car Co. was set this 
week for Cadillac-LaSalle distrib- 
utors at the conclusion of their 
sales convention here. The two- 
day business sessions accompa- 
nied a private display of the 1937 
models. 

Announcement of 1937 prices, 
made it clear that LaSalle will be 
a strong competitor in the lower 
price range next year. 


Manufacturing methods to as- 


| sure fundamental qualities of its 


products and to reduce costs 
were outlined by talks and motion 
pictures. 


A banquet at the Book-Cadillac | 
Hotel was addressed by Alfred 
P. Sloan jr., president of the 
General Motors Corp.; Richard H. | 
Grant and C. F. Kettering, vice- | 
presidents; Nicholas Dreystadt, 
general manager of Cadillac, and 
Don E. Ahrens, general sales 
manager. 


Dreystadt pointed to the in-| 
crease in car-loadings, electric | 
power consumption, a shortage of | 
homes, increased automobile out- | 
put and other factors as proving | 
“the trend of business is still up.” | 
He forsaw a greatly expanded | 
market for the distributors. 


“This year I can find nothing | 
with which to be dissatisfied,” | 








| followed a_ business 


| convention, 


| was placed in Mississippi this year 


Sloan said. The corporation is 
continually working toward a 
more scientific approach to its| 
problems, particularly those of | 
distribution. We are studying the 
problem of dual dealers. We 
know a quality dealer organiza- 
tion means one that will make 
the most of its opportunities. 
You are facing the greatest op- 
portunity in years. Business con- 
ditions are with you in 1937.” 
Great business possibilities for 
Cadillac-LaSalle dealers opened 
by the new products and lower 
prices was pointed out by Grant. 
He stressed the importance of a 
quick turnover in used car stocks. 
A driveaway of new models 
conference | 
Wednesday morning. These} 
models stretched the entire length | 
of the factory on Clark street. 
Immediately after the Detroit | 
executives left for | 
tours of leading distributing | 
points that will precede public in- 
troduction of the cars, Nov. 6. 


Place Cotton Order 
MERIDIAN, Miss. (UTPS).—The 
B. F. Goodrich Tire Co. has placed 
an order for $5,000,000 worth of 
cotton, to be used in tire fabrics. It 


because of the excellent quality of 
the 1936 crop, it was said. 





| ferent 
| sembly plants. 





THE LAST OPERATION before leaving the production line, adjusting and focusing the headlights 
on one of the new 1937 Pontiacs. Delicate instruments mounted in front of the lights, indicate when the 
proper adjustment for maximum illumination and non-glare, has been attained, 


General Motors 
Divisions Make 


Official Shifts 


DETROIT.—Frank H. Prescott, 
now general manager of the Delco 
Products division of General 
Motors Corp., at 
Dayton, Ohio, 
has been elected 
a vice-president 
of Electro - Mo- 
tive Corp. La 
Grange, IIl., by 
the board of 
directors and 
been ap- 
pointed general 
of 
Electro - Motive 
Corp., effective 
Nov. 1, when he 
will relinquish his duties with 
Delco. 

C. H. Kindl, now factory man- 
ager of the Delco Products divi- 


F. H. Prescott 
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R. H. Ahlers 


C. H. Kindl 


sion becomes general manager, 
succeeding Prescott. 

R. H. Ahlers remains as gen- 
eral manager of the Delco Brake 
division at Dayton, which will op- 
erate independently of Delco with 
which it has been affiliated. 


Chevrolet Plans 
An Open House 


DETROIT.—Plans for an open 
house program for employes of 
the Chevrolet Motor Co.\to be 
held simultaneously at the com- 
pany’s 25 plants throughout the 
country, were announced last 
night by C. E. Wetherald, vice- 
president in charge of manufac- 
turing. 

The program, which will open 
next Saturday at 10 a.m. and last 
until 5 p.m., is expected to attract 
around 200,000 visitors to the dif- 
manufacturing and as- 


It is estimated that more than 
50,000 visitors will go through the 
three plants here, Tours will be 
conducted by plant officials, with 
department heads explaining var- 
ious new features in the manu- 
facture of the new 1937 cars. 

The purpose of the national 
open house program is to ac- 
quaint the employes and their 
families with the improvements 
that have been made through the 
expenditure of $26,000,000 in re- 
arrangement of plant facilities 
and the purchase of new machin- 
ery, tools and dies, according to 
Wetherald. 


Frank Schubert Joins 


Houde Engineering Co. 

BUFFALO. — Frank Schubert, 
who for the past three years has 
been assistant to the president 
of the Bearings 
Co. of America 
has become as- 
sociated with | 
the manage- | 
ment of the 
Houde Engine- 
ering Corp. a 
division of Hou- 
daille-Hershey. 

At one time 
Schubert was 
works manager 
and subsequent- prank Schubert 
ly general man- 
ager of the Strom Ball Bearing 
Mfg. Co., Chicago, which now is 
the property of the Marlin-Rock- 
well Corp. 
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Automotive Maintenance Industry Sees BannerY ear 


Exhibitors, Floor Space 
Set Record for ASI Show 


CHICAGO. — Prospects for a 
banner year in 1937 in the auto- 
motive maintenance industry are 
extremely bright if the interest 
being shown by automotive whole- 
salers and manufacturers in the 
1936 Automotive Service Indust- 
ries show is any criterion. The 
show will be held on Navy Pier, 
here, Dec. 9 to 13, under the joint 
auspices of the National Standard 
Parts Assn., Motor & Equipment 
Wholesalers Assn. and Motor & 
Equipment Manufacturers Assn. 


Manufacturers reflected their 
optimism by establishing new re- 
cords in the number of exhibitors, 
number of booths per exhibitor, 
and total square footage of exhibit 
space required when space draw- 
ings were held in Chicago in Sep- 
tember. Jobbers are showing their 
interest in record breaking num- 
bers too, judging by requests for 
room reservations received by 
headquarter hotels and applica- 
tions for admission credentials 
being received by Show Manager 
A. B. Coffman. 


Foreign Buyers Here 


Representatives of the mainte- 
nance trade in all parts of the 
world give off similar sentiments, 
according to members of the 
Overseas Automotive Club, who 
are in charge of arrangements for 
accommodation of buyers from 
foreign countries. This year’s 
overseas delegation is expected to 
surpass in size the record set by 
any previous ASI Show. 


Latest developments in replace- 
ment parts, accessories, service 
tools, service equipment, and 
maintenance supplies designed to 
simplify the work and increase 
the profits of the maintenance 
trade will be on display. Factory 
executives will be on hand to dis- 
cuss with their jobbers their new- 
est merchandising and advertising 
plans. 


As in previous years the show 
will be open to the wholesale 
trade only although on the last 
day, Sunday, Dec, 13, the retail 
maintenance trade in the Chicago 
area will be admitted on tickets 
to be distributed by jobber mem- 
bers of the sponsoring associa- 
tions. During the first two days 
of the show, Wednesday and 
Thursday, Dec. 9 and 10, admis- 
sion will be available only to job- 
bers who are members of the 
sponsoring association. Invited 
non-member jobbers will attend 
on the last three days, Friday, 
Saturday and Sunday, Dec. 11, 12 
and 13. 


“Two solid miles of the very 
latest in replacement parts, acces- 
sories, service equipment, service 


Invite Students 


To Free Course 
In Bendix School 


SOUTH BEND. — Having com- 
pleted an active summer session, 
the Bendix safety service school, 
at the Bendix Products Corp. fac- 
tories here has opened its fall 
term. 


The school will be continued 
throughout the winter. M. M. 
Cunningham, service sales pro- 
motion manager of the corpora- 
tion, invites service men to at- 
tend. The school is free. Students 
must be employes of a reputable 
service station and must pay their 
personal expenses while in South 
Bend and transportation costs to 
and from that city. Frank D. 
Schilling is the chief instructor 
of the school. Service men who 
desire to enter the school should 
communicate with Cunningham at 
the Bendix Corp. 





tools, and maintenance supplies 
will greet the eyes of automotive 
jobbers attending the show,” ac- 
cording to L. G. Matthews, of 
Sealed Power Corp., Muskegon, 
Mich., and chairman of the joint 
operating committee. 


Officials Named 


The members of the joint oper- 
ating committee are vice-chair- 
man—J. M. Spangler, National 
Carbon Co., New York; V. C. An- 
derson, Motor & Axle Parts Serv- 
ice, Inc., Chicago; B. G, Close, 
King Quality Products Co., St. 
Louis; W. R. Crow, Ozburn, Crow 
& Yantis Co., Little Rock, Ark.; 
A. C. Darling, Borg-Warner Serv- 
ice Parts Co., Chicago; S. J. Levy, 
W. Bergman Co., Inc., Buffalo; 
Malcolm McCormick, Walker Mfg. 
Co., Racine, Wis.; C. W. McDaniel, 
The Fostoria Pressed Steel Corp., 
Fostoria, O.; E. M. Sheehan, Mo- 
tive Parts Co. of Pennsylvania, 
Pittsburgh; T. C. Tonkin, Casper 
Supply Co., Casper, Wyo. and H. 
S. Walters, Walters Distributing 
Co., Inc., Mineola, N. Y. 


NEW YORK.—A. H. Eichholz, 
general manager of the Motor and 
Equipment Manufacturers Assn., 
announces that in accordance 
with customary procedure, the 
convention of the MEMA this 
year will start with an informal 
dinner to members beginning at 
6:30 p.m., Thursday, Dec. 10, in 
the Crystal ballroom of _ the 
Blackstone hotel in Chicago—in 
order to take no time of members 
from the ASI show—to be fol- 
lowed by a business meeting, ad- 
mission being by registered tick- 
ets issued to representative mem- 
bers, or to their alternates in the 
event of the representatives in- 
ability to be present. 


GM’s N.Y. Show 
Open Nov. 11-18 


NEW YORK. — The General 
Motors show for 1937, occupying 
the entire third floor of the Wal- 
dorf-Astoria, will open Nov. 11, 
and will be open to the public 
daily through Nov. 18, it was an- 
nounced today by J. W. Dineen, 
director of the sales section of 
General Motors. 


Hours of the show will be from 
10:00 a.m. until midnight. A dec- 
orative motif of two shades of 
mauve and white with chrome 
trimming will be used in the 
grand ballroom of the Waldorf, 
which will house the central dis- 
play of the GM show. 


Carl Hoff’s radio and dance 
orchestra will be featured in af- 
ternoon and evening concerts 
daily throughout the period of the 
show. 


Forty-two 1937 models of Chev- 
rolet, Pontiac, Oldsmobile, Buick, 
LaSalle and Cadillac will be ex- 
hibited in the General Motors 
show. 








OFFICIALS OF THE Motor and Equipment Wholesalers Assn., attended the annual meeting of the 
New York State Automotive Jobbers Assn., at Syrac use. In the front row, right, is B. W. Ruark, general 
manager of MEWA and at the front row, left, is W. C. M. Lawrie, assistant general manager of MEWA. 


Outside Exhibits Banned 
At Chicago Auto Show 


ager, delivered three talks here 


CHICAGO.—Due to the fact 


that all makes of cars will be ex- 
hibited at the 37th annual Chi- 
cago automobile show Nov. 14 to 
21 at the International Amphi- 
theatre, and particularly the in- 
clusion of Ford and Lincoln 
among them, there will be no 
outside displays during show 
week with the exception of those 
in dealer salesrooms. 

The decision to make this rul- 
ing with the approval of all ex- 
hibitors was announced by H. T. 
Hollingshead, chairman of the 
show committee. It was in effect 
at the show last November, while 
at the event earlier in the year 
special permission was given to 
stage a salon for uptown dealers 
on the north side. 

Sponsorship by the Chicago 
Automobile Trade Assn., whose 
membership includes dealers for 
all makes of cars, makes possi- 
ble the banning of outside ex- 
hibits and the focusing of atten- 
tion on what’s new in the “main 
tent.” At the same time, the 
policy means large savings to 
manufacturers who otherwise 
would hold outside showings to 
compete with Ford and Lincoln. 

A. C. Faeh, Chicago show man- 


1936 Sales Run 
68% Above 1935 
At Studebaker 


SOUTH BEND, - — Studebaker 
sales for 1936 to date are 68 per 
cent ahead of 1935, according to 
Paul G. Hoffman, president of the 
Studebaker Corp. 

He reports sales for the first 
10 days of October as 3,961 com- 
pared with 513 last year. This 
brings total sales of passenger 
cars and trucks from Jan. 1 to 
Oct. 10 to 67,260 compared with 
40,080 in the corresponding period 
of 1935. 








this week in which he detailed 
plans for the exposition. He 
spoke before the Auto Superin- 
tendents Club of Chicago, the 
Cook County Loss Assn., and the 
Cook County Dodge dealers or- 
ganization. 

Faeh disclosed that more than 
100 exhibitors have already 
taken space in the show and that 
the amphitheatre at present is 
just about sold out. Options have 
been placed on the few remaining 
spaces, he made known, and 
added that the number of firms 
represented in the show will set 
a new high, with camp trailers 


|and accessories representing the 
| largest increase over a year ago 
|numerically and 


in amount of 
space cooupted. 


Set 40,800 Quota 
For Chevrolets 
At Chicago Meet 


CHICAGO. - — Chevrolet dealers 
in the metropolitan Chicago area 
this week elected Ray A. Balcom, 
vice-president and general man- 
ager of Nelson Chevrolet Sales, 
Inc., as president of their organi- 
zation. Harry Caley of Caley 
Brothers was named chairman 
and the directors elected in addi- 
tion to officers included Joseph 
Gergl, Harold Seip, William Clay- 
ton and William Kushler, all 
heads of Chevrolet dealerships 
bearing their names. 

Roy W. Hill, Chicago zone man- 
ager, addressed the annual meet- 
ing held at the Palmer House, 
outlining the Chevrolet dealer 
and sales policies for the coming 
year. Record sales of 22,000 Chev- 
rolet cars and trucks were estab- 
lished by dealers here on the 1936 
models, and the quota given for 
the models soon to be announced 
was placed at 40,800 for the 
Chicago area. 


FIFTY MEMBERS of the Associated AAA service stations of St. Louis, made a tour of automotive 
equipment factories in Flint and Detroit and were guests of the AC Spark Plug division of General 
Motors this week. The service men saw how the 28 AOC products were made, and were entertained at a 
luncheon and a dinner in Hotel Durant. 








Baker Completes 
New Record Run 
With Graham Car 


(See Picture on Page 16) 


DETROIT.—Driving a new 1937 
Graham Supercharger, “Cannon- 
ball” Baker, veteran racer, made 
another fuel economy record re- 
cently averaging 28.55 miles per 
U. S. gallon for the 234 miles be- 
tween Windsor, Ont. and Toronto, 
according to J. B. Graham, presi- 
dent of the Graham-Paige Motors 
Corp. 

The run is the first of a new 
series Baker has scheduled to 
promote safety on the highway. 
The run was held under the 
supervision of the Canadian Auto- 
mobile Assn. and the Ontario 
Safety League. The Canadian 
speed limit of 35 miles per hour 
was observed throughout the trip. 

Accompanying Baker were P. 
B. LaTrobe, representing the On- 
tario Safety League, and G. M. 
Shaw, of the Canadian Automo- 
bile Assn., as official observers, 
and J. H. Turnpenny, of the 
British-American Oil Co. Com- 
bined weight of car and passen- 
gers was 4,223 pounds. 


GM Sales Units 
Combined Under 
New Subsidiary 


DETROIT. — Announcement of 
a new General Motors subsidiary 
to handle selling activities was 
made this week by Alfred P. Sloan 
jr., president. 

Sloan’s statement said: 


“To accomplish important sav- 
ings and to simplify the corpora- 
tion’s organization, subsidiary 
companies which heretofore have 
sold individual products as their 
sole function, will be dissolved 
and their activities grouped under 
one corporate entity, which has 
been organized for the purpose 
and styled ‘General Motors Sales 
Corporation.’ The specific selling 
activities formerly handled by 
each such separate sales company, 
will hereafter be handled by cor- 
respondingly designated divisions 
of GM Sales Corp. 

“This simplification of structure 
will have no effect on the corpora- 
tion’s operating routine. The juris- 
dictions will be exactly as before 
and the personnel is in no way 
affected. Everything continues as 
before except under a different 
corporate name. 

“This statement is issued so 
that there will be no misunder- 
standing as to the objective in- 
volved.” 
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COMING’SOON! TWO NEW. 
OLDSMOBILES 


A NEW SIX...A NEW EIGHT 


~ 
Oldsmobile has it again... real Style Leadership...and 
in two different versions! Oldsmobile will announce for 
1937 two big, new cars... two fresh, new styles... two 
great, new values...the new and distinctive Oldsmobile 
Six, and the new and distinguished Oldsmobile Eight! 
No wonder Oldsmobile dealers are enthusiastic. They 
have received the big news in advance. They know that 
the new 1937 Oldsmobiles will give them the greatest 
selling and profit opportunities they have ever enjoyed. 


“The Cars that have Everything for 1937” 


LOOK TO OLDSMOBILE TO SET THE PACE AGAIN 


‘ 


D. E. RALSTON, 

Vice-President and General Sales Manager, 

Olds Motor Works, Lansing, Michigan. Nam Busines 
Please send me, in confidence and without obligation on my part, 

complete information on the 1937 Oldsmobile Six and Eight, and 

full details about Oldsmobile’s Sales Plans and Franchise for 1937. Addr 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value—(ADN 6-10-1933) 
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What’s for 1937? 


ow on the eve of a new automotive year the question 

asked most regularly is “what is ahead for 1937?” 
From printed and verbal statements by the leaders in our 
industry it is very apparent that a general feeling exists 
that 1937 will top 1936 by a good margin. If this proves 
true we may logically presume that the coming year will 
set a new all-time high in the history of automobile sales. 


Several factors indicate that these statements by auto- 
mobile leaders are not based upon wishes alone. For 
instance, this issue of Automotive Daily News which you 
are now reading is the largest regular issue of this publi- 
cation to be produced since the paper started in 1925. This 
would indicate how aggressively car makers are going 
after the 1937 dollar. 


That this dollar exists is seen in the fact that total 
registrations at the end of this year will still be below the 
highest mark set in 1929. Added to this is the fact that 
while there will no doubt be close to 26,000,000 cars and 
trucks registered in the nation at the end of this year, the 
total new car registrations in the United States since 1929 
were only 17,221,243, including an estimate of 3,400,000 
for 1936, which means that close of 10,000,000 cars and 
trucks now in registration are seven or more years old. 


Since the average life of a car is put between seven and 
nine years these vehicles now are ready for the junk heap. 
In order to move these cars into oblivion their present 
owners must be able to buy new ones. It is generally con- 
ceded that increased employment and better individual 
incomes will be continued next year. But the automobile 
industry is not depending upon this alone. Prices already 
announced indicate a general revision downward and 
larger packages for less money. 


Another move on the part of the industy is the institu- 
tion by many makers of a program of increased discounts 
for increased volume. Certainly all these factors point to 
a better year in 1937 and nothing short of a catastrophe 
can cheat us out of a new record. 


James Couzens 


O* LATE a brilliant figure in national politics, but for 
years one of the outstanding leaders in the automotive 
industry Senator James Couzens died this week at Harper 
Hospital here. The rise of James Couzens reads like a 
fairy tale. 

Mr. Couzens’ first step upward came when he gave up 
the general managership of Malcomson Coal Co., in 
Detroit, to become a partner of Henry Ford in building 
gas buggies. Together these stalwarts as the Ford Motor 
Co. won a lone wolf battle against the Seldon patent claims 
which liberated the industry as a whole from further trib- 
ute to Seldon. Together they inaugurated the first mini- 
mum wage of $5 a day. Together they built the first million 
cars to be produced by any American manufacturer. 

Many of the Couzens millions have gone to support 
his charitable enterprises. His creed in public life as Sena- 
tor from Michigan has set a new standard for public 
service. His fearlessness, honesty, straightforwardness 
and humanitarianism coupled with his willingness at all 
times to battle for his ideas and ideals set him far above 

arty lines and made him the idol of his state. Detroit, 
Michigan and the nation at large owe mitch to his memory. 


By the Publisher 


EpitTor’s Note: Leo McGivena of 
the Daily News, New York, whose 
clever advertising copy promoting 
that publication has won him many 
friends and some prizes, comes to 
bat for (or at) George M. Slocum 
(GMS to you) publisher of Auto- 
metive Daily News, in this week’s 
“Word in Edgewise.” 


CHANGE Some weeks back, 
FOR George Slocum asked 
BETTER us to help fill this 
space during his “en- 

forced vacation.” The “enforced 
vacation” got us. In the patois of 
our times, the phrase usually 
connotes a vacation taken not at 
the will of the owner but by force 
of circumstances. In other words, 
the guy has lost his job, or the 
doctors have him in cold storage. 
We knew that G.M.S. hadn’t been 
separated from a payroll, so 
jumped to the conclusion that he 
was about to be separated from 
his appendix or high blood pres- 
sure or something pathological 
like that. And said yes. So when 
we found out that the “enforced” 
vacation was a foreign trip....A 
Good Samaritan and a plain 
sucker are often indistinguishable. 


However, we hold no grudge. 
G.M.S. has probably had a dandy 
time trying to get details out of 
foreign manufacturers who give 
him the fishy eye and still regard 
the assembly of their gas buggies 
as personal, if not international, 
secrets. Technical talk in another 
language is pretty terrible, too. 
We'll bet that by this time G.MS. 
is pretty fed up with it all, and 
would readily part with one of 
his eyeteeth for a good biftek 
Americaine, a glass of cold and 
odorless drinking water, and a 
cuppa cawfee. And we predict 
that he will return as a 110 per 
cent American, with a U. S. flag 
on his metaphorical lapel and a 
strong disposition to take a poke 
at anybody who looks cross-eyed 
at it. Travel, as G. K. Chesterton 
once said, narrows the mind, de- 
stroys the illusions and makes the 
home town look—and smell—a lot 


better. 
* - * 


NEVERTHELESS, this column 
has been hanging over us like a— 
hangover. However, we learned a 
long time ago that the people in 
Detroit who make automobiles 
are ALWAYS interested in two 
things: (1) automobiles, and (2) 
Detroit. The order of items is 
usually interchangeable, but the 
list is always standard. And hav- 
ing recently visited your fair city 
and soaked up some new impres- 
sions, we will impersonate a visit- 
ing British lecturer and dispense 
some authoritative low-down on 
the situation. 


Arriving by air improves one’s 
impression, we think. The old 
entry by train, after a night of 
negligible sleep in a Pullman 
berth, the arising with a stuffy 
head and all-gone feeling, the 
gloomy environs as observed 
through a smoke-coated window 
pane, did not exactly paint the 
lily. A three-hour jaunt in an 
American Airlines flagship, spent 
enjoyably in listening to the other 
passengers lie about their air ex- 
periences, deposits one in a more 
amiable frame of mind. And you 
do see more of the place en route 
from the airport than from the 
railroad station. 


* * * 


THE SKYLINE, when visible as 
a skyline, is still very impressive. 
The gals look nice, too. The DAC 
still dispenses elegant food. The 
hotels again have the old-time 
bustle. The GM building still 
shows that clinical cleanliness 
that bespeaks expert building 
management and skilled janitor- 
ing. 

Where are the gents who used 
to talk in loud voices, chew 
cigars, make sweeping gestures, 
and Knew All The Answers; all 
those sterling extraverts full of 


(Continued on Page 33, Col. 1) 
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Watch ’em Towser 


Automobile 


OCTOBER 
28-Nov. 8—Milan, Italy. 


NOVEMBER 
3-7—Newark, N. J. National 
Motor Truck Show. 
7-14—Toronto, 
11-15—Omaha, Neb. 
11-18—New York. 
12-19—Philadelphia, Pa. 
13-19—Toledo. 
13-21—Glasgow, Scotland. 
14—Trenton, N. J. 
14-18—Akron, O. 
14-18—Trenton, N. J. 
14-20—Columbus. 
14-21—Binghamton, N. Y. 
14-21—Boston. 
14-21—Buffalo. 
14-21—Chicago. 
14-21—Detroit. 
14-21—New Haven, Conn. 
14-21—Indianapolis, Ind. 
14-21—San Francisco. 
14-21—Washington, D. C. 
14-22—Los Angeles. 
15-22—St. Louis. 
15-21—Cincinnati. 
*16-21—Denver. 
16-21—Des Moines, Ia. 
16-21—Grand Rapids, Mich. 
16-21—Elmira, N. Y. 


In This 





Show Dates 


16-21—Ottawa, Can. 
16-21—Pittsburgh, Pa. 
16-21—Syracuse, N, Y. 
17-22—Youngstown, O. 
18-21—Kenosha, Wis. 
19-25—Asbury Park, N. J. 
20-26—Lansing, Mich. 
21-28—Montreal. 
21-28—Cleveland. 
21-28—Brooklyn, N. Y. 
21-28—Jersey City, N. J. 
21-28—Minneapolis, Minn. 
21-28—Newark, N. J. 
21-28—Rochester, N. Y. 
21-29—Kansas City. 
22-29—Milwaukee. 
22-29—Portland, Ore. 
23-28—Meriden, Conn. 
26-29—Sioux Falls, S. D. 
28-Dec. 5—Baltimore. 
28-Dec. 5—Hartford, Conn. 
30-Dec. 5—Louisville, Ky. 
30-Dec. 5—Springfield, Mass. 


DECEMBER 


1-5—Oneida, N. Y. 
2-4—-St. Petersburg, Fla. 
2-6—Peoria, Ill. 
6-8—New Orleans. 
9-13—Chicago. ASI Show. 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Boundaries 


In your issue of the 10th on the 
editorial page, Oregon is listed 
as one of the states with tourist 
imigration laws, Our system is— 
if you can get through the state 
in 24 hours, no registration. If you 
are going to be in the state 24 
hours or more, register with some 
station, located conveniently in 
motor club offices, and at cham- 
bers of commerce in larger towns. 
It is possible to register at the 
few branch state police offices 
maintained, but signs do 
direct to these offices. No ch , 


nothing is asked about your bank 
roll, the only requirement is to 
show card of car ownership. Pas- 
sage of this law greatly reduced 
number of stolen cars being 
dumped in Oregon from many 
neighboring states. 

Oregon grants tourists the privi- 
lege of use of their license plates 
for the same number of months 
which that state in turn grants 
Oregonians. If no time is speci- 
fied, then the limit is three 
months. Nobody runs through 
.your baggage, or looks the missus 
"(Continued on Page 37, Col. 5) 








Bass, tones is a business man who used to 


confine his worrying to his own business. The 
worrying helped the business and didn’t seem to 
hurt Bill. 

But in the past three years, like a lot of other 
business men, Bill has extended his field of worry 
quite a bit. He has become a self-appointed 
palladium of our liberties, a conserver of the 
Constitution, a crusader against Communism, a 
voluble viewer-with-alarm, an outspoken advocate 
of good government according to his lights. 

He worries over unemployment, the farm 
problem, relief taxation, and the future of this 
country. Most of all he worries about the coming 
national election. 

These added worries are doing no good to Bill’s 
disposition, digestion, blood pressure and personal 
efficiency—or business! 

Bill forgets, like many business men, that there 
have been crises in this country besides which the 
current one is child’s play; and that somehow the 
country endured. Regardless of who got elected, 
the populace kept right on earning a living, eating 
meals, raising kids, wearing out things and going 
out on Saturday night. And regardless of who wins 
this election, the country is going to keep right on 
going pretty much as usual. No single election is 
going to ruin—or save—this country. 


Tre candidate Bill and every other business 
man should worry about, if he wants to worry, is 
—his Customer. Most cf the customers don’t seem 
to think this country is roinz to the dogs; most of 
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them think a lot more about what they are going 
to do with next week’s pay envelope—than about 
the next administration! 

So we again urge Bill and other business men 
to give a little worry to a prime customer—and 
Tell It to Sweeney! Sweeney is the Big Customer 
who makes New York City the biggest and best 
market in the world. Altogether, there are a million 
and a half families of Sweeneys in New York City, 
and another million in its suburbs. These Sweeneys 
have incomes ranging from $6,000 down. They 
earn more, spend more, and save more than most 
Americans. Because there are so many of them 
living so close together, their orders bulk bigger— 
take less time, less shoe leather and less selling 
expense to get! 

And because two out of three Sweeney families 
in New York read one newspaper, the Sweeneys 
make advertising in New York far less expensive, 
far more resultful. That newspaper is The News, 
which is read by two-thirds of all the families in 
New York, including those with more money than 
the Sweeneys. News circulation, daily, now ex- 
ceeds 1,650,000 copies (all net paid). And The 
News carries advertising at a far lower cost than 
any other newspaper in this country—and also 
carries more of it than most newspapers! 

New York department stores, too, are running 
more advertising in The News than in any other 
New York newspapers. Maybe if you spend more 
for advertising in The News, the Sweeneys will 
spend more with you! If you’d like to talk over 
this interesting possibility, please let us know. 


31H 
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in-head twin ignition engine of 
105 horsepower, at a price base of 
$855. 

Second in size is the Ambas- 
sador six on a 121-inch wheel- 
base, powered by a valve-in-head 
six-cylinder, 95 horsepower twin 
ignition motor and offered with a 
base price of $755. 

The Nash LaFayette “400,” with 
a wheelbase of 117 inches, equip- 
ped with a 90 horsepower, moni- 
tor sealed motor, improved and 
refined, is priced as low as $595. 

Prices for the Ambassador 
lines, as announced today are: 
eight five-window business 
coupe, $855; five-window rumble 
seat coupe, $895; victoria with 
trunk, $895; four-door six-window 
sedan with trunk, $945; and cab- 
riolet, fully convertible, $960. 

Six: five-window business coupe, 
$755; five-window rumble _ seat 
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Nash, LaFayette Bodies Restyled, Power Increased 
Three New Series Offered 


With Roominess Increased 


(Continued from Page 1) 


turn has been made, it is claimed. | 


An improved synchro-shift 
transmission on the Ambassador 


lines give quieter operation in all | 


gears through the use of helical 
gears throughout, This improved 
transmission is also said to make 
shifting easier. 

Largely through stepped up 
horsepower, the 1937 cars will 
have an improved _ weight-to- 
horsepower ratio, giving quicker 
pick-up and improved perform- 
ance. The gear ratio on all series 
is 4.1 to 1. 

Synchronized springing has 
been improved. 

The springs, which oscillate at 
the same rate front and rear, 
have pre-lubricated inserts be- 
tween the three long rubber 
leaves at their extreme ends, 
eliminating direct contact at the 
point of wear. In addition, the 


INSTRUMENT PANELS on the 1987 Nash-LaFayette lines are 
redesigned. In the center is a large ash receiver. Below this receiver 
are grouped the dials for choke, throttle and lights. Provision is also 
made for radio dials and an accessory cigar lighter. At the right is a 
large package compartment with a panel for installation of an 
accessory electric clock. Defrosting slots are provided just below 
each half of the V-type windshield and may be used on all cars 
equipped with accessory heaters. The panel itself is of mahogany 
finish and is trinamed with oxidized silver in the two Ambassador 


series. 


coupe, $795; victoria with trunk, 
$795; four-door six-window sedan 
with trunk $845; and cabriolet, 
$860. 

Prices of the Nash LaFayette 
“400” as announced today are: 
five-window business coupe, $595; 
five-window rumble seat coupe, 
$650; cabriolet, $740, victoria with 
trunk, $655; and four-door, six- 
window sedan with trunk, $700. 

The cars are roomier through 


TESTS BY NASH 
engineers are said 
to have proved that hood louvre 
openings do not effect the tem- 


, new springs are packed with a 


special lubricant. This lubricant 
is said to be unaffected in visco- 
sity by extremes in temperature. 
The springs are packed with the 
lubricant at the factory and are 
then sealed by canvas covers, 
which in turn are fitted with 
metal covers. 

Oversize low pressure tires in- 
crease riding comfort. A cruising 
gear automatically slows engine 


perature of the motor. Nash-Lafayette louvres 
this year are used for ornamentation only. Shown 
above is headlamp and louvre of the Nash Ambassador Eight. 


design changes in body construc- 
tion. Elbow recesses in the rear 
seats, relocation of hand brake 
and transmission levers in the 
driver’s compartment and raising 
of the rear section of the top, in- 
crease comfort. 

More room has been added 
through the elimination of the 
transmission channel in the floor 
of the car. 

Head louvres have been elimi- 
nated. Tests by Nash engineers 
are said to have revealed that not 
only was the motor unaffected 
when louvres were closed, but 
that engine noises were mater- 
ially reduced. 

Seamless steel tops, all-steel 
bodies, and no-draft ventilation 
are found on all 1937 models. 

Facilities for making a full- 
sized bed, featured in LaFayette 
last year, has been extended this 
year to the Ambassador models. 
At the same time the arrange- 
ment has been simplified so that 
the beds can be prepared more 
quickly and more easily. 

A ride stabilizer reduces road 
sway on curves, improves steer- 
ing qualities and automatically 
straightens the car out after a 





speeds without affecting car 
speeds. This equipment, optional 
at extra cost, increases economy 
and life. 

Cars equipped with this feature 
have special speedometer dials, 
which show not only the car 
speed in miles per hour, but also 





THE NASH AMBASSADOR SIX for 1937 features increased.power and roomier body. Here is the 


four-door sedan. 


THE LAFAYETTE for 1937 has been completely re-designed and improved. It is called the Nash 
Lafayette “400” to point out its relation to Nash to identify it with the 1936 Nash “400,” which it replaces. 


Above is the four-door sedan. 


indicate the engine speed in miles | 


per hour in cruising gear. 


The instrument panel is replete | 
shows red| 


redesigned. A _ light 
when the headlights are adjusted 
to the upper driving beam. Vents 


|at the top of the panel provide 
for defrosting of windshields in | 


all cars equipped with heaters. 
Body and engine features of the 
Ambassador eight and the Am- 


bassador six are, with a few ex- | 


ceptions, identical. The character- 
istics of the two Ambassador 
series follow: 

On the Ambassador eight the 


tapered hood sweeps back from | 


a heavy, die-cast radiator grille. 
The grille is made up of vertical 
bars, set off near the top by cross 
bars bearing the name-plate. 
Long tear-drop headlamps are 
mounted high and far forward on 
the hood, blending into the nar- 
row, steel hood louvres, which 
taper to a point far back on the 
hood. Chrome fins add to the 
headlamps on the eights. These 
fins, together with streamlined 
radiator ornaments, provide e. 
distinguishing note between the 
eight and six. Another point ot 
difference in appearance is the 
treatment of the trunk in the 
rear. 

Fenders are designed of heavier 
gauge steel, stamped in sweeping 
lines with a V-shaped crown. 








FRONT END VIEW of the 1937 Nash Lafayette “400” announced 
this week. The grill is die cast and the body lines gracefully stream- 


lined. 


mounted on either side of the 


Stainless steel trim mouldings are radiator shell between fender and 


THE AMBASSADOR EIGHT by Nash for 1937 provides more room and a considerably more 
powerful engine. Above is the four-door sedan. 


hood. Fender’ parking lights, 
mounted in each front fender, are 
also decorated with stainless steel 
mouldings. 

The running boards reach from 
a point just to the rear of the 
front tire to the reat fender. The 
entire rear half of the front 
fender is attached to the running 
board, to give added protection 
to the front fender at a point sub- 
ject to damage. A space is left 
between the rear fender and run- 
ning board to facilitate draining 
and cleaning. 

The windshield is divided, V- 
type. A drip moulding prevents 
water coming in through the win- 
dow frames. 

Drumming of the top is re- 
duced by the use of steel bows. 

The design of the trunk on all 
sedan models harmonizes with 
the balance of the car design. In- 
creased luggage capacity is pro- 

(Continued on Page 16, Col. 4) 
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NEW 
6-CYLINDER 


MODEL D 20 


13,000-POUND 
GROSS CAPACITY 


12-3 TON 


Sea 


MODEL D 30 


17,000-POUND 


GROSS CAPACITY 


242-4 TON 


Fiust of their size and type with 


DIESEL POWER 


e Now Diamond T supplements the famous 

Diamond T ruggedness, long life, low main- 
tenance cost and matchless streamlined style 
with still another unique Diamond T advantage: 


The lowest ton-mile operating cost for high-mile- 
age work the industry has ever known! 

Diesel Power, with its amazing economy, 
brought to the 142 ton and 2} ton fields for the 
first time in history! Developed by Diamond T, 
pioneer of more valuable innovations in truck 
engineering than any other truck builder in the 
world! 

Fuel cost is cut to a smail fraction. On distance 
hauling savings run from % to %, and operating 
expense comes down accordingly. 

Modern truck hauling has, for several years 
past, been swinging more and more to the unit 


of moderate size. Diesel power has been avail- 
able heretofore only in very large trucks. Dia- 
mond T, true to tradition, has focused engineer- 
ing effort on the more difficult—and vastly more 
important—task, of making full Diesel economy 
available to American truck operators in the size 
and type of truck they prefer to use. 

These two new Diamond T Diesel models 
make truck engineering history. They focus once 
more the spotlight of public attention on the 
livest truck line in America... a line led by the 
sensational %4-ton Model 80 at $525. Setting 
new sales records that beat the biggest years of 
the boom. Write for details! 


DIAMOND T MOTOR CAR COMPANY 
Established 1905 


Factory and General Offices, Chicago, II. 


DIAMOND T 


PACING THE INDUSTRY 
FOR MORE THAN 
20 YEARS! 


Diamond T has always been con- 
spicuous among the leaders of the 
truck industry in the introduction of 
important advances in engineering 
design as well as truck appearance. 

The six-cylinder truck engine, the 
hydraulic brake, the full-floating 
truck axle, full-depth motor cool- 
ing, down draft manifolding, front 
spring fore-shackling, live rubber 
spring shackle bushings, live rub- 
ber propellor-shaft bearing carrier 
mountings—all these and many 
more were pioneered in the heavy- 
duty truck field by Diamond T, 
sometimes along with one or two 
others, often by Diamond T alone. 





tails of the new wage taxes effec- 
tive Jan. 1 under the Social Se- 
curity Act were prepared by the 
legal department of the Automo- 
tive Parts and Equipment Manu- 
facturers, Inc., and sent out to all 
members. 


The provisions are reproduced 
below: 


I. NEW PAYROLL TAXES 


Amount of Tax. Employes 
are required to pay a tax on 
all wages earned after Jan. 1, 
1937. For the first three years 
the tax is at the rate of one cent 
on each dollar of wages. There- 
‘after it gradually increases to 
three cents on each dollar as 
shown in the following table of 
tax rates: 
1 % of wages earned in 1937, 1938 
: and 1939. 
1%% of wages earned in 1940, 1941 
and 1942. 
2 % of wages earned in 1943, 1944 
and 1945. 
24%% of wages earned in 1946, 1947 
and 1948. 
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New Wage Taxes Described in Detail by AP EM 


Social Securities Act Levy 
Is Effective January I 


DETROIT.—The following de- 


3 % of wages earned in 1949 and 
thereafter. 

Employers are also taxed at the 
same rate on all wages paid. Thus 
the employer’s tax each year is 
equal to the total of all these 
taxes paid by his employes. 


9 Payment of Tax. The tax to 
be paid by employes must be 
withheld from their wages and 
paid over to the government by 
their employer together with the 
employer’s own tax. 
3 Employes Not Covered by 
These Taxes. These taxes 
apply to wages paid to all classes 
of employes, except the following: 
(a) Agricultural workers. 


(b) Domestic servants in private 
homes. 

(c) Officers and crews of ships. 

(d) Government employes. 

(e) Employes of charitable, re- 
ligious, scientific and certain other 
non-profit organizations. 

(f) Persons over 65 years of 
age. 

(g) Workers at casual labor not 


Vere 


.¢ GDODFYEAR 
Ww” BATTERY 


mou: 


AND IT’S ON THE WAY TO TOWN 


Have you had your eye on the 
battery business? 

If you have, you know that the 
new Goodyear Battery is the 
news of the year in this industry. 

Already more retailers are 
stocking the Goodyear Battery 
than Goodyear expected to have 
enrolled by the end of 1936. 

Already Goodyear’s ship- 
ments have far exceeded the 
company’s most optimistic fore- 
casts. 

Already motorists are showing 
a marked preference for the 


new battery. 


Why ? 

Because the name, Goodyear, 
on any product means reliable 
quality and exceptional value to 
the trade and to the public as 
well. 

Do you want to profit from this 
swing to Goodyear Batteries? 

Do you want to handle the 
Goodyear Battery with its many 
selling advantages— public pref- 
erence, attractive appearance, 
quality construction, complete 
but simple line? 

If you do, write for full infor- 
mation regarding the Goodyear 
Battery Franchise. 


THE GOODYBAR TIRE & RUBBER COMPANY, Inc., AKRON, OHIO 


Listen to the Goodyear Broadcast of the Literary 

Digest Poll for President (John B. Kennedy, 

Commentator)—Monday, Wednesday and 
Friday Evenings NBC Blue Network. 


in the course of the employer’s 
trade or business. 
4, “Wages” Defined. The wages 

on which these taxes are to 
be paid include everything re- 
ceived as payment for employ- 
ment, except amounts over $3,000 
paid to one employe in a year. 
The tax is on salaries of office 
employes and officers of the com- 
pany as well as the factory em- 
ployes. 

Il. AGE-OLD BENEFITS 
1 Persons Eligible for Benefits. 

Only persons who have paid 
the wage taxes outlined above 
will be eligible for old-age bene- 
fits. The classes of employes who 
are exempt from this tax will 
receive no benefits.. Those who 
work partly in an exempt em- 
ployment and partly in a taxable 
employment will receive benefits 
only for the time worked in the 
latter, 

There are several types of old- 
age benefits which are discussed 
below. In each case the amount 
of benefit depends on the amount 
of wages earned on which these 
taxes have been paid. 

9 Monthly Benefits. Certain eli- 

gible persons will receive from 
the government monthly benefits 
for the rest of their lives com- 
mencing when they reach 65 years 


Average 
Monthly 


15 


$20.00 
23.75 
27.50 
31.25 
35.00 
42.50 
50.00 


MORGAN TRINKLE, blind dealer for De Soto from New Albany, 
Ind. (second from right), previews the new De Soto with his hands. 
L. G. Peed, vice-president of De Soto (to his left), and Harry G. 
Moock, vice-president of Plymouth (right) explain features to him 

Hinkle, 


as he goes. J. V. Royse and 


F. ©. 


also of New Albany, listen 


in. More than 200 De Soto dealers from this region previewed the 
new car and visited the new De Soto plant in Detroit. 


between the 3% per cent and’ the 
benefits received will be paid to 
the person’s estate. 


Years Such Wages Were Earned 
Between Jan. 1, 1937, and Age 65. 


25 
$25.00 
31.25 
37.50 
43.75 
50.00 
56.25 
62.50 


35 
$30.00 
38.75 
47.50 
53.13 
57.50 
66.25 
75.00 


Minimum monthly benefit, $10.00; maximum, $85.00 


of age. In order to be eligible for 
these benefits a person must meet 
the following conditions: 


(a) He must have earned at 
least $2,000 in wages which were 
subject to this tax during the 
period commencing Jan. 1, 1937, 
and ending on his 65th birthday. 


(b) Some part of these wages 
must have been earned in each of 
five different years during that 
period. 


Amount of Monthly Benefit. 

The amount of each person’s 
monthly benefit depends on the 
total amount of taxable wages 
which he has received over the 
entire period from Jan. 1, 1937, 
to his 65th birthday. Each month 
he will receive: 


One-half of 1% of the first $3,000 
of such total wages, plus 1/12 of 
1% of the next $42,000 of such 
total wages, plus 1/24 of 1% of 
all over $45,000 of such total 
wages. 

The accompanying table shows 
the different monthly pensions 
based on different average month- 
ly wages and the total number 
of years such wages have been 
earned. 


Persons Ineligible for Month- 

ly Benefits. Persons who reach 
65 years of age and are ineligible 
for these monthly benefits will re- 
ceive a lump sum payment at 
their 65th birthday equal to 3% 
per cent of all wages on which 
these taxes have been paid. 


Persons Dying Before Reach- 

ing Age 65. If any person 
who has paid these taxes dies be- 
fore reaching 65 years of age, his 
estate will receive a death benefit. 
This death benefit will be in the 
amount of 3% per cent of: all 
wages on which he has paid a tax. 
For example, if a man has earned 
$1,000 a year for 20 years, and dies 
before reaching 65, his estate will 
get 3% per cent of $20,000 or $700. 


Persons Dying After Reach- 

ing Age 65. Some persons re- 
ceiving monthly benefits after 65 
will also receive a death benefit. 
If the total monthly benefits which 
have been paid amount to less 
than 3% per cent of the total 
wages earned, then the difference 


Ill. ADMINISTRATION OF THE 
LAW 

This law will be administered 
by the Federal Social Security 
Board. Each employe will be re- 
quired to register with the gov- 
ernment and a permanent record 
will be kept of his total wages 
received form all employers. 

Details as to the manner of 
registration have not yet been 
announced by the government. It 
is expected that government regu- 
lations giving further details as 
to the taxes and benefits will be 
issued in the near future. 


OPENS ARMISTICE DAY 
NATIONAL 


AU 


TO 


SHOW 


GRAND CENTRAL PALACE 


Nov. 


11-18 


A greatly augmented show this season—four ex- 


hibition floors. 


An innovation will be the midweek opening, 
Wednesday, November 11—Armistice Day. The 
show will run eight days, Sunday included, and 
close the following Wednesday. 


A record-breaking attendance of buyers, dealers, 


jobbers, purchasing agents, 


fleet owners, sales 


managers, engineers and industrial leaders is 


assured. 


The latest in cars, accessories, body work, parts 
and service station equipment will be offered. 


One new feature will be the comprehensive dis- 


play of trailers. 


There are a few spaces for 


accessories still available. 


NATIONAL AUTOMOBILE SHOW 


366 Madison Avenue 


New York City 


Alfred Reeves, Manager 
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LIFE 


A NEW MAGAZINE 


PUBLISHED BY TIME INc. 


THE Editors of TIME have decided 
to launch a new national weekly. In 
the course of a year it will publish the 
Ten Thousand Photographs which 
best record the visible events of our 
times and which best reveal the life 
and manners of our times. The first 
issue will be dated Monday, Novem- 
ber 28rd, and willreach Charter Sub- 
scribers on the previous Thursday 
or Friday. 


‘*To see life; to see the world, to 
eyewitness great events . . .’’ with 
these words the purpose of the mag- 
azine was first stated. And from 
that moment the name of the new 


EDITORIAL AND ADVERTISING OFFICES: 135 EAST 42nd STREET, NEW YORK 


magazine became LIF E—that was 
the name, there was no other. 


True, that title was already in use. 
But fortunately the publishers of the 
fifty-three-year-old humorous paper 
had reached the conclusion that their 
‘*Life’’ had small chance of match- 
ing during the rest of the Twentieth 
Century the brilliance of its perfor- 
mancein past generations. They were 
willing to transfer their title to a new 
magazine of pictorial journalism. 
The old ‘‘Life,’’ therefore, is dead— 
and we salute it. 

LIFE trembles again on the 
shutters of 10,000 cameras. 


Since the good appearance of pic- 
tures is vitally important to enjoying 
them, thenew LIFE will be endowed 
with fine physical attributes. 
Its paper will be of fine quality, its 
special ink has been chosen with 
great care, and LIFE will present a 
generousnumber of large sized pages, 
14’ by 105%". Itis our desire to create a 
magazine that will enable its adver- 
tisers and its editors to do their best. 

The new LIFE will cost 

10 cents a copy, $3.50 a year 

by subscription. Advertising 

rates and mechanical require- 
ments on request. 





GMS Visits Cologne Plant of the Ford Motor Co. 
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Vies With Cathedral 
In Attracting Tourists 


COLOGNE, Germany, Sept. 29 
(By Mail).—Once upon a time, so 
the guide-books tell us there was 
only one attraction which brought 
visitors from all over the world 
to this famous old town on the 
Rhine and that was the Cathe- 
dral, the two towers of which can 
be seen for miles before you enter 
the city. Now there is another 
which brings not only Germans, 
but visitors from all parts of 
Europe and that is the Ford fac- 
tory which looks for all the world 
like a miniature of the old High- 
land Park plant. 

I drove out there this morning 
and was given a splendid recep- 
tion by the executive staff al- 
though unfortunately Dr. E. Die- 
stel, the director-general was in 
the south of Germany. The entire 
staff, engineering, manufacturing 
and selling are Germans and so 
far as I could learn there are no 
direct representatives of the Dear- 
born plant, although it is patently 
Ford from the name on the tall 
stack to the cleanliness which al- 
ways typifies a Ford property, 
wherever you find it. 

Visitors Welcome 

Visitors to the plant are not 
only welcomed when they arrive, 
but there is a private river boat 
operated by the company which 
leaves the city docks at nine in 
the morning and takes a load of 
sightseers on the 10 to 15 mile 
run down the river serving them 
a lunch meanwhile for which the 
total charge of one mark is so 
nominal as to deter only idle 
curiosity seekers from making it 
a daily exursion. 

The front of the building which 
lies along Henry Ford Strasse is 
135 meters (500 feet) long, cost 
ten million reichmarks ($4,000,- 
000) to build and extends some 
170 meters (650 feet) alongside of 
a dock on the Rhine that cost in 
itself two million reichmarks 
($800,000). This dock was built to 
land cargoes directly from ocean 
ships, but under the present gov- 
ernment regulations, I under- 


stand, every part of the Ford cars | 


produced must be from German 








materials and fabricated by Ger- | 


man workmen so the expensive 
dockage provided is seldom if 
ever used for the purposes 
tended. 

In this plant alone Ford em- 
ploys some 2,400 people and I was 
told by J. A. Pohl, who took me 
all over the plant, that including 
the 8,000 persons employed in 
supplying materials for Ford cars 
they are certain that fully 10,000 
are daily employed directly or in- 
directly in making Ford cars in 
Germany. The plant is, I believe, 
as completely owned by the Ford 
family, as are all of the Ford 
operations in the United States. 


Four-cylinder Ford 


Of course, the novelty to an 
American visitor at this plant is 
the little four-cylinder Ford, called 
the Eifel (getting its name not 
from the tower in Paris but from 
the Eifel mountains south of 
Cologne). This little job which 
looks like a miniature V-8 is 
rated at 5-34 h.p. (whatever that 
means), can run like a scared cat, 
take plenty of punishment and 
go miles on a soup-spoon of “ben- 
zine.” It sells for 2,600 reichmarks 
(something over $600) which goes 
to show that we in America are 
so fortunate as to get just about 
twice as much for our motor-car 
dollar as they do over here. 

The little Eifel is made with- 
out a frame, that is the frame 
and body are integral. This made 
the assembly line which I saw 
look like anything but what it 
was. There was the front axle, 
to be sure and there a few feet 
down the line came a rear axle, 
but from above suddenly de- 
scended a body which tied the 
whole together. I rather gathered 
from observation that it would 
require some extra equipment for 
the Ford dealers over here who 
have to make any very elaborate 
replacements or repairs on the 
Eifel model, even if they could 
hold it in their arms while they 
were changing its diapers. 

The Ford V-8 which they make 
is identical with the product 
turned out down the river from 
Detroit. In fact I was told that 
now and then they exchange cars 


STUDEBAKER 


TRUCKS AND BUSES 


STUDEBAKER CORP 


TRUCK DIVISION, 


SOUTH BEND, IND 


in- | 











GENERAL VIEW APPROACHING the Ford plant at Cologne, Germany. The company runs a 
private river boat to carry sightseers to the factory. All parts are manufactured in Germany and the 
company employs 10,000 directly and indirectly in the manufacture of Ford cars in Germany. 


with Dearborn so that a check-up 
can be made on the respective 
manufacturing ability of the two 
plants. Only the open or con- 
vertible V-8’s were new to me. 
There is one convertible sedan 
model which I think would make 


a hit in the Ford line in America. | 
Edsel Ford has been driving one} 
in Detroit for about a year now | 
and I was always under the im-| 
pression that of course it was a | 


hand-made special-body job, unti 


I learned in Cologne that it was | 
made in the plant here and made | 


such a hit with Mr. Ford on his 
last visit here that he took one 
back with him, This job is a 


standard model in the line here | 
and I saw quite a few of them on | 


the roads. 
Tours in Vogue 
Chris Sinsabaugh will be inter- 


ested to know that the Glidden | 


tours which fostered the industry 
in America are still in vogue here 
and gruelling contests of days or 
weeks, up mountains, through 
mud sloughs and around hair-pin 
twists have helped to give the au- 
tomobiles with American paren- 
tage the tremendous popularity 
which they enjoy in Europe. I 
gather that every German would 
prefer to own an American car if 
he could afford to buy and main- 
tain one. I happen to be driving 
my Pontiac coupe over here and 
it has attracted attention every- 
where. It has been a struggle to 
get the oil tested when I have 
stopped for gas because the 
minute the hood is raised there 
are a dozen heads fairly diving 
into innards, to examine the mo- 
tor. Many have asked me if I 
were on the way to the Paris 
solon with a new 1937 model and 
seemed dissapointed when I had 


to confess that this model was | 
now nearly a year old and would | 
| however, that Ford will sell ap- 


soon be antedated by a new one. 
Ford has introduced 


THIS GERMAN-BUILT Ford is running in the Eifel race in Germany. 








in Gar-| 


DER FUHRER examines one of the German-built Fords at the 


1936 Cologne automobile show. 


Dr. E. Diestel, general director of the 


Ford plant in Cologne, is standing beside Hitler. 


many the same motor-exchange | many this year and as they are 


plan which he operates at home. 
This has, so I was told, been a 
tremendous factor in the 300 per 
cent increase in this year’s sales 
over last. And that “300 per cent 
increase,” by the way, is all I 
can tell you about Ford produc- 
tion here, because although I was 
promised complete figures 
production for the 
years, when it came down to get- 
ting them it was as difficult as in 
the United States. So far as I can 
learn automobile registration 
figures such as we publish twice- 
a-week in ADN are not available 
in Europe, which must give 
competitive salesmen a_e great 
chance to exaggerate the compar- 
ative popularity of their own 
cars, I am under the impression, 
proximately 


20,000 cars in Ger- 


on | 
last several | 





all German from bumper to tail- 
light this represents quite a per- 
centage of the hundred odd thou- 
sand of all makes which will be 


| sold here. 


I have already visited the Opel 
plant at Russelsheim, which is 
controlled by General Motors, but 
certain figures and pictures for 
which I asked have not been for- 
warded to me, so that will have 
to wait for a later letter. 


Plans Party 


CHICAGO.—The Illinois Automo- 
tive Assn. will hold a Hallowe’en 
party Oct. 31 at the Hotel Sher- 
man Bal Tabarin. Entertainment 
will include dinner, dancing and 
three complete floor shows. Reserva- 
tions are being taken by Lester T. 
McAuliffe, chairman of the enter- 
tainment committee. 


Some idea of the roads 


encountered is evident here. It would be a mighty tough place to have to get out and change a tire. 
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Half the cars sold in 
are bought 


RIGHT HERE | 


/llinors 


Photo by Chicago Aerial Survey Co. 


MAKE YOUR 
RESERVATION FOR 
THE CHICAGO 
DAILY NEWS 
AUTOMOBILE SHOW 
NUMBER 
NOVEMBER 14 
Chiczg9's annual Automobile Show will 
be held this year from N vember 14 to 
21. On ihe opening day The Chicago 
Daly News will publish its Automo- 


hie Show Numb r. Be sure you are 
amo-g the leaders whose advertise- 


ERE is Chicago, second richest mar- 

ket for automobiles in the United 
States. And here is Cook county (Chi- 
cago and suburbs), where half of the auto- 
mobilies sold in Illinois are purchased. 


Ablest carrier of sales messages in this 
area is The Chicago Daily News. For 
more than 410,000 able-to-buy families 
welcome The Daily News into their homes 
every evening. 


Advertisers of long standing are acquaint- 
ed with the quality and responsiveness of 
Daily News families. They know that The 
Daily News Home Coverage is concen- 
trated in the A and B rental areas of the 
city, out of which comes the wherewithal 


to purchase 70 per cent of the automobiles 


sold in Chicago. 
That’s why The Daily News led all Chi- 


cago newspapers—morning, evening or 
Sunday—in total automotive display linage 
for 1935. And that’s why The Daily News 
continued to lead the entire field in the 
automotive display linage figures compiled 
by Media Records, Inc., at the end of the 
first nine months of 1936. 


So concentrate your advertising in The 
Chicago Daily News and sell more auto- 
mobiles. See your sales messages driven 
home. See them enter and be read in the 
right homes, at the right time. 


THE CHICAGO DAILY NEWS 


~ Chicagos Ame Mewspaper 


With the Most Valuable Circulation in the City 
DAILY NEWS PLAZA 


4119 GENERAL MOTORS BUILDING, DETROIT 


m-n‘s will appear in the section. 


SCOLARO, JR. MANAGER DETROIT OFFICE... 





a 
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Newark Plans Largest Truck Show Ever Held 


Governor’s Proclamation 


Marks Week’s Observance 


NEWARK, N. J.—Many novel 


features have been planned for 
the Third Annual National Motor 
Truck show to be held in the 
Centre Market Building, Nov. 3, 
4, 5, 6, and 7. 


The two floors will be decorated 
in a color scheme of green, buff 
and black and special lighting 
features are being _ installed. 
Everything possible is being ar- 
ranged to make this great show- 
ing of motor trucks the largest 
and most attractive exhibit ever 
held in this country. 

Recognizing the important part 
motor truck transportation plays 


Name of Company 

Atlantic Refining Co., Newark, N. J 
Autocar Company, The, Ardmore, Pa 
Bendix-Westinghouse Automotive Air 


in daily life, Gov. Harold G. 
Hoffman proclaimed the week of 
Nov. 2-7, as Motor Transporta- 
tion Week in the state of New 
Jersey. 


“In this busiest of nations, 
transportation is the circulation 
of the national economic blood- 
stream,” Gov. Hoffman said. “To 
facilitate the flow of this vital 
current within its own borders 
and between its neighboring 


states, New Jersey has constructed 


a great and costly network of 
paved highways. 


“Automotive transportation for 


Contact Man 


Brake Co., New York City 
Fred L. Hall 


Bowser, S. F. & Co., Inc., New York City...........+eee0e- J. A. Forsythe 


DRIVING A NEW 1937 Graham Supercharger, “Cannonball” Baker 
set a fuel economy mark of 28.55 miles per gallon for the 234 miles 
between Windsor, Ont. and Toronto. The run was supervised by the 
Canadian Automobile Assn. and the Ontario Safety League. Shown 
here at the start are, left to right: J. H. Turnpenny, British-American 


Briggs Clarifier Co., Washington, D. C 
Brockway Motor Co., Inc., Newark, N. 


Buda Company, The, Harvey, Ill 
Chevrolet Motor Co., New York 


Allyn L. Wright 

J Geo. H. Scragg 
G. B. Wright 

R. G. Seibert 


Cleveland Pneumatic Tool Co., Cleveland, O 


“<«Continental Motors Corp., Detroit, Mich 


Cummins Diesel Engine Co., New York City 


Diamond T Motor Car Co., Long Island City, N. Y 


Dodge Bros., New York 


T. C. Huxley 
E. E. Neubold 


Easton Car & Construction Co., Easton, Pa...........0.eeeees J. C. Farrell 


Eaton Products Co., Kearny, N. J 


Federal Motor Truck Co., Newark, N. 


Ford Motor Co., Edgewater, N. J 


Four Wheel Drive Auto Co., New York City 


Fruehauf Trailer Co., Newark, N. J 
General Truck Sales & Service Corp., 


Hegeman-MacCormack Corp., New York City 


Heil Company, The, Hillside, N. J 
Hercules Motors Corp., Canton, O 


L. A. Sleeper 
J 


P. G. Fitzpatrick 
Sam Oplinger 
Jackson Enright 
John G. MacCormack 
Geo. Kuhlman 

F. H. Geisler 


Newark, N. J 


International Harvester Co. of America, Newark, N. J...Thos. Kilcommons 


LeBlond Schacht Truck Co., Long Island City, N 


Lipe, W. C., Inc., Syracuse, N. Y 


Mack International Motor Truck Corp., Newark, N. J.. 
Marmon-Herrington Co., Inc., as Ind 


Motor Improvements, Inc., Newark 


N 
Packard Motor Car Co. of N. Y., New York City 
Quaker City Iron Works, Inc., Philadelphia, Bincsivcccscauaee JI.R 


Reo Sales Corp., New York Ci 


Stewart Sales & Service Co., Newark, 
Studebaker Corp., The, South Bend, Ind 
Theurer Wagon Works, Inc., N. Bergen, N. J 
™“—“Timken-Detroit Axle Co., Detroit, Mich 


Truck Equipment Co., Buffalo, N. ¥ 
The Trucktor Corp., ‘Newark, N. J 


Walter Motor Truck Co., Ridgewood, L. I., N. Y 
Ward LaFrance Truck Corp., New York City............ J 


Wheels, Inc., New York City 
White Motor Co., The, Newark, N. J 


Albert Staab 

H. Fuller Hodgkiss 
..John N. Bayne 
Bert Dingley 

John M. Clarke 
Walter C. Peper 
McCoy 
George Stowe 

A. J. Habig 
George D. Wilcox 
H. Diehl 


N. J 


Clayton Farris 
Maurice Walter 
. T. Grossman 
John F. Creamer 

R. T. Fullerton 


Wire Wheels Repair & Sales Co., Newark, N. J 
Cinelac Products Corp., New York City 


C. R. Daniels, Inc., Newark, N. J 
FitzGibbon & Crisp, Inc., Trenton, N. 


Gar Wood Industries, Inc., 4 See land City, N. Y 


Trailmobile, Newark, 


Sterling Motor Truck Co., Newark, N. J 

Schwartz & Nagle, Inc., Newark, N. J 

System Brake Service, Inc., Newark, N. J 

F. E. Kaiser Co., Inc., New York City 

Clinton Square Auto Supply Co., Inc., Newark, N. J 
Silvercote Products, Inc., Millstone, N. J 
_—  —_ 


© 


NICKELGRAMS 
a eee 


An aircraft engine developing 
250 horsepower and weighing 
less than 2 lbs. per horsepower 
is being made by the Menasco 
Manufacturing Co. of Los 
Angeles. Air-cooled and super- 
charged, it is of inverted 6 
cylinder in-line construction and 
already has been adopted for 
use on some of the most popular 
sports planes. For parts that 
have to do with safety and de- 
pendability and long life, such 
as crankshaft, camshafts, rocker 
arms, studs, bolts and gears, 
Menasco engineers specify Nic- 
kel Alloy Steels. Cylinders are 
made of individual barrels, 
either of forged Nickel-chrom- 
ium Steel or Nickel Cast Iron. 


THE 
INTERNATIONAL 
NICKEL COMPANY 

INC. 


NEW YORK, N. Y. 


Phillip Russhon 

Charles Wendt 

Mr. Gross 

James W. Kelly jr. 

. E. Kaiser 

Harry Lonoff 

Geo. C. Devine 

persons and goods is popular be- 

cause it is convenient, flexible, 

rapid and can be conducted at 
low cost.” 


All available space, a total of 
70,000 square feet, have been 
taken, and this list of exhibitors 
published here is the final list 
to date. 





DIVISION 


Oil Co.; G. M. Shaw, Canadian Automobile Assn., official observer; P. 
B. LaTrobe, Ontario Safety League, official observer and Baker. 


$3,300,000 New Capital is 
Paid to Willys-Overland 


TOLEDO, O.—Arrangements to 
provide new working capital of 
$3,500,000 for Willys-Overland 
Motors, Inc., was completed this 
week when E. H. Rollins & Sons, 
Ine., of New York City repre- 
senting underwriters of the securi- 
ties of the motor car manufactur- 
ing organization, made final pay- 
ment to George W. Ritter, secre- 
tary and attorney for the 
company. 

The capital structure of Willys- 
Overland Motors, Inc., is to con- 
sist of 350,000 shares of $10 par 
value preferred and 1,959,050 
shares of $1 par value common 
stock. 

The amount of preferred stock 
is subject to reduction by not 
more than 40,950 shares and the 
common stock subject to increase 
by not more than 122,850 shares 
depending upon the extent to 
which bondholders of the prede- 
cessor company exercise their 
option under the plan of reorgani- 
zation to take common stock in- 
stead of preferred stock. 

The new company starts busi- 
ness with total assets in excess of 
$14,000,000 free from debt except 
current taxes and workmen’s com- 
pensation, and without bank 
loans. 


Show Progresses 


MERIDEN, Conn.—The Meriden 
Automobile Dealers’ Assn. is making 
good progress on plans for its 1937 
show, scheduled Nov. 23 to 28 in the 
State Armory here, according to 
Elliott Lamontagne, of Budd Motors, 
Inc., Ford dealership, secretary and 
treasurer of the organization. 


Nash, Lafayette 
For °37 Larger, 
More Powerful 


(Continued from Page 10) 
vided and the tire compartment, 
separated by a shelf from the 
luggage space, permits removal 
of the tire without disturbing 
the luggage. 


Improvements in the bed ar- 
rangement make it unnecessary 
to remove the rear seat back 
cushion in setting up the bed. In- 
stead, the back is hinged at the 
top and swung upward on braces, 
where it serves as a shelf. 

The license bracket is mounted 
at the rear of the trunk in the 
center. 


The instrument panel on all 
Ambassador models is of mahog- 
any-grain and is trimmed with 
oxidized silver. The speedometer 
and other instruments are 
grouped indirectly in front of the 
driver. At the extreme right is a 
package compartment, on the 
door of which provision is made 
for an accessory electric clock. 
When the door of the compart- 
ment is opened an electric bulb 
provides illumination for the in- 
terior of the compartment. This 
is only true when the door is 
equipped with the accessory clock. 

Upholstery is broadcloth with 
mohair optional on any model. 
Special upholstery trim adds to 
the appearance of the eight. 

Interior dimensions of the Am- 
bassador models are greater. The 


front seat is 52% inches wide and 
the rear seat 49 inches. The car 
is designed to accommodate six 
persons. Headroom has been in- 
creased, with 38 inches in the 
front seat and 39 inches in the 
rear. 


Higher pound-to-weight ratios 
and a slightly higher gear ratio 
at 4.1tolin high without cruising 
gear, increase the performance 
and efficiency of the power 
plants. 


Double acting hydraulic brakes 
are standard on all models, with 
improvements including the use 
of a new brake lining. Steel disk 
and artillery type wheels are 
available at the purchaser’s 
option. 


A new motor mounting has 
been designed for the Ambas- 
sador six and will likewise be 
used in the Nash LaFayette 
“400.” This new mounting is said 
to result in smoother engine per- 
formance, particularly at low car 
speeds and isolate engine vibra- 
tion from the body. 


Under the new system of su- 
spension the engine is mounted at 
a single point in the front, just 
below the fan bracket. The front 
mounting consists of two steel 
sleeves, separated by a rubber 
sleeve interposed between the en- 
gine and the frame. The circular 
design of the front mounting per- 
mits the motor to rock freely on 
its axis and at the same time al- 
lows sufficient vertical movement 
to absorb vibration. Two rubber 
biscuit mountings located at 
either side of the engine at the 
rear and well below the level of 
the front mounting complete the 
system. 
~ On all Ambassador cars safety 
glass is standard throughout. The 
Nash LaFayette “400” has a moni- 
tor sealed motor, and a bigger 
body on a 117-inch wheelbase, It 
is entirely new and lengthened. 

The name was chosen because 
the company wants it understood 
that the car is a member of the 
Nash family. “LaFayette” is the 
name of the series, and the “400” 
distinguish the motor. 

The radiator grille, styled to 
blend with the contours of the 
hood, is die-cast, chromium 
plated, and has horizontal, rather 
than vertical bars. 

Fenders are larger, of a heavier 
gauge metal than previously used, 
with a V-shape crown..The run- 
ning board is of the Nash design. 
An extra inch and a half of head- 
room has been built into the car 
for rear seat passengers. 

Drip mouldings are another 
feature and a V-shape windshield 
provides better vision. 

As on the Ambassador models 
the trunk is equipped with the 
center-mounted license bracket. 

The motor has its intake, ex- 
haust and oil manifolds cast in 
the block, and has the three-point 
mounting of the Ambassador six. 

Color options in all three series 
were announced as follows: 
black, gunmetal, Trianon green; 
Dartmouth green, Wenonah 
maroon, Tropic tan, admiral blue 
and Cascade blue. 


Mechanically Correct 


BORG & BECK 
CLUTCHES 


OF 


BORG-WARNER CORPORATION 
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WHAT 


DO SPACE BUYERS REALLY BUY 


We recently asked more than 100 of the most 
important buyers of white space for automotive 
advertising what they, as purchasers, seek. Seven 
out of ten answered, 

‘‘Buying power of readers”’ 

‘‘Volume of circulation”’ 

«‘A newspaper’s prestige and influence”’ 


Check these answers with 


Volume of circulation—Almost half a 
million weekdays, three-quarters of a million 
Sundays—one of the largest circulations in 
America, made doubly important to you by the 


above-average spending of Times readers. 


Prestige and influence—No newspaper 


stands higher in its city and in 





what you know of The New 


Factors in Selecting Newspapers for 
Automobile Advertising, and Per Cent 


the nation than The New York 


Checked by Company and Agency 


ucenives rr 
a power of readers.... . 88% 
olume of circulation...........73% 
amunoee! 8 prestige and 
influence , ...72% 
Editorial character . 42% 
Position in automotive 
advertising. iad 
Milline rate.... 
Local dealer emda 
: Position in total advertisin 
partial survey ever made of the linage : 
Publicity 
Position in retail advertising. . 
Position in national advertising. 15a 
Upward trend of circulation and 
advertising. . 11% 
Specific advertising result stories 8% 
Zone manager recommendation . 8% 
Free promotional service 2 
Pick the factors you consider most important 
in selecting automotive advertising media. 
Measure e New York Times against any 
other New York newspaper on the basis of 
these factors. The comparyen will show you 
clearly the reasons for e Times supremacy. 


York Times. Times. 


Buying power of readers - Check these features again. 


—Every comprehensive and im- Then ask yourself whether you 


are concentrating your adver- 


reading habits of New Yorkers tising sufficiently in The Times 


shows that The Times is the to take full advantage of the 


preferred newspaper of those superior selling opportunities it 


who do the most spending.* offers in your richest market. 





*A recent survey among New York's new-car buyers, for instance, shows that 32.4% of them prefer 
The Times above all other newspapers, which is 30% more than prefer any other one newspaper. 


The New York Zimes 


Advertising ‘Representative 
JOHN B. WOODWARD, INC. 


400 N. Michigan Avenue 


New Center Building 


DETROIT, MICHIGAN ILLINOIS 


CHICAGO, 


BUYERS WILL PREVIEW THE NATIONAL AUTOMOBILE SHOW 


the news of the new automobiles. No better opportunity presents 
itself for an effective opening of your fall advertising program 
than in this unique and interesting automobile news section 
which will have a better-prospect audience of three-quarters 
of a million families. 


Active and responsive prospects for the new automobiles will 
have a preview of the National Automobile Show on the eve of its 
opening, in the special Automobile Show Section of The New 
York Times of Sunday, November 8. ... All over the country, 
above-average-income prospects will look for this section to get 





Taxes Equal 41% of Total Gas Station Business 
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Collector Gets $5 for 


Every $1 Paid in Wages 


NEW YORK.—One dollar out 
of every $3.43 received by the 
average U. S. service station is 
handed over to the tax collector, 
according to the American Petro- 
leum Industries Committee. Taxes 
collected in 1935 by the 196,649 
service stations in the U. S. on 
gasoline and lubricating oil 
amounted to $806,118,000 on a 
total net business of $1,961,780,000. 
Taxes were equivalent to a 41 
per cent sales tax on the total 
business transacted. The commit- 
tee’s findings are based on pre- 
liminary reports of the U. S. 
Bureau of the Census on 1935 
retail business. 

Gasoline taxes turned over to 
state treasuries totaled $616,852,- 
000, or more than three-quarters 


of the taxes collected by the serv- 
ice stations during the year. The 
balance was made up of federal 
taxes on gasoline and lubricating 
oil. 

Although the average service 
station covered in the survey 
transacted only $9,990 worth of 
business during the year, com- 
pared with a $19,900 average for 
retail stores generally, it collected 
$4,105 in taxes, or an average of 
$2,106 in taxes per employe, in- 
clusive of active proprietors. 

The survey also shows that the 
$1,961,780,000 business transacted 
by the service stations amounted 
to 6 per cent of the volume of all 
retail business, which was $32,- 
790,267,000. The committee points 
out that if all retail business was 


taxed on the same scale, more 
than $12,000,000,000 would have 
been collected, an amount larger 
than the total tax revenues in the 
United States for 1935 from real 
estate, incomes, and all other 
sources. 

Employment provided by serv- 
ice stations increased in 1935 
about 14 per cent over 1933, with 
382,422 workers in 1935, as com- 
pared with 328,528 in 1933. Pay- 
rolls increased from $152,380,000 
in 1933 to $173,967,000 last year, 
an increase of 14.2 per cent. These 
figures, it is pointed out, do not 
take into consideration compensa- 
tion for services of active pro- 
prietors and firm members. 

The 1935 payrolls amounted to 
only 21.6 per cent of the taxes 
collected by the stations, which 
means, says the committee, “that 
the tax collector received almost 
$5 for every one that was paid out 
in wages in the 196,649 service 
stations in the U. 8S.” 





Gas Retailers 
Launch Drive 
To Lift Price 


NEWARK, N. J.—A drive to 
establish a one-cent price increase 
to 17% cents a gallon in five 
northern New Jersey counties 
was launched this week by the 
Gasoline Retailers’ Assn. of New 
Jersey, a recently organized 
group, claiming total membership 
of 2,100. 

Such an increase will enable 
dealers to hire 2,000 additional 
employes, it was claimed by Paul 
S. Urban, association president, 
who termed the move an effort 
“to raise the living standard of 
station employes and give station 
owners a fairer margin of profit.” 

Association officials explained, 
during the meeting here at which 








HOW “BUSINESS WEEK” READERS 
FIT INTO THE AUTOMOTIVE PICTURE!* 


Car Owners 


Among Business Week subscribers, 93.24% own one or more 
automobiles. 28.7% own two or more. 


New Car Prospects 


Among Business Week subscribers, 


31.2% 


contemplate the 


purchase of a new car within a year. 


Truck Owners 


Among Business Week subscribers, 40% are in companies which 
own an average of over 43 trucks per company. 


Heads of Companies Using Passenger Cars 
for Sales Purposes 


Among Business Week subscribers, 40% are executives of compan- 
ies which operate an average of more than 14 cars for sales use. 


*As indicated by recent independent survey among 1018 typical 
Business Week subscribers. 


of “Business Week” 


is Buying a New Car... 


within a year! 


With 350,000 readers — over 90,000 subscribers 
and 250,000 “pass-along” readers — Business Week 
delivers the cream of the executive market. Of this 


great responsible audience, 


more automobiles — 28.7 


of this great group of responsible men, 31.2% have 
indicated —through a reliable independent survey 
—that they contemplate buying a new car within a 
year! This means that thousands of substantial 
prospects, already committed to a new car purchase, 
will consider your advertising in Business Week. It 


is a market which no automotive manufacturer can 


afford to overlook. 


Alert ... Accurate . . . Authoritative 


BUSINESS 
WEEK 


delivers more executive readers 


per advertising dollar than any 
other publication! 


% own two or more. And 





93.24% own one or 

















the increase was sanctioned, that 
under the former prevailing price 
of 16% cents a gallon, dealers 
were selling on a margin of only 
3% to 4 cents, which was said to 
be insufficient to assure a living 
income to station owners after 
expenses and wages had been met. 
Most major oil companies, it was 
said, are selling to New Jersey 
dealers at 8% cents a gallon. Un- 
der the new retail price, dealers 
will have a five-cent profit margin, 
after taxes of four cents have 
been deducted. 


Colo. Will Vote 
On New Tax Law 


DENVER.—In the coming gen- 
eral election Colorado voters will 
consider an amendment to the 
state constitution, sponsored by 
the Colorado Motor Vehicle Deal- 
ers’ Assn. and the Denver Auto- 
mobile Dealers’ Assn., asking that 
the legislature enact laws to re- 
move motor vehicles, trailers and 
semi-trailers from the ad valorem 
tax rolls. 

Owners of automobiles would 
be required to pay an ownership 
fee at the time they purchased 
license plates. It would not ap- 
ply to automobiles in the posses- 
sion of manufacturers or dis- 
tributors. The ownership tax 
would be distributed the same as 
ad valorem taxes. 


High Percentage 
Of Gas Station 
Funds Are Taxed 


BIRMINGHAM, Ala. (UTPS).— 
Service stations in Alabama col- 
lected from their customers in 
1935 a tax totalling 67.13 per cent 
of their dollar volume of station 
business, according to Earl M. 
Hearne, secretary of the Alabama 
Petroleum Industries Committee. 
He quoted the figures from the 
preliminary business census re- 
port issued by the U. S. Bureau of 
Census. 

“The total business transacted 
by the stations is given as $20,- 
678,000 against $13,930,100 of taxes 
collected,” he said. “The latter 
figure is made up of $10,269,000 of 
state gasoline sales taxes and §$2,- 
009,100 federal gasoline and lubri- 
cating oil taxes. To this is added 
approximately $1,652,000 in local 
city and county gasoline taxes, 
and the state lubricating oil tax 
of two cents per gallon. The fig- 
ures indicate that tax collection 
per employe, including active pro- 
prietors, came to $2,660.” 


Dodge Realigns 
Its Field Force 


DETROIT.—L. R. Dyche, truck 
representative of the Atlanta re- 
gion of the Dodge sales organiza- 
tion, has been transferred, as 
district representative, to the 
Jacksonville district of the Atlanta 
region, according to Forest H. 
Akers, director of sales. Dyche’s 
former post has been filled by the 
appointment of S. W. Kelley. 

Paul M. Dingman has been ap- 
pointed truck representative in 
the Minneapolis region, with 
headquarters in Sioux Falls, S. D. 
Dingman replaces H. J. Williams, 
who has resigned in order to take 
up a Dodge-Plymouth dealership. 

In the Detroit region of the 
organization, O. J. Rose, former 
Detroit city district representa- 
tive, has been promoted to the 
position of Detroit city manager. 
L. S. Redford, having been ap- 
pointed merchandising manager 
of the Detroit region, replaces 
W. J. McKeown, off duty on ac- 
count of illness. 

In the Boston region, W. A. 
Mason has been appointed dis- 
trict representative in the Boston 
district. C. V. Grant has been 

assigned to the New York region 
as district representative, with 
headquarters still undetermined. 
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~ Pack Years of Racking Punishment 


into Dramatic Tests . . . Proving En-— 


40 OFFICIAL RECORDS BROKEN 


(Under Official Supervision of Contest Board of American Automobile Association, 
at. Bonneville Salt Flats, Utah, October, 1936) 


First new cars in all history 


OFFICIALLY CERTIFIED 
Before Their Introduction 


Why sell on claims, which anyone can match? Here’s PROOF 
...-now...and no other 1937 cars can match it! 

Imagine putting the throttle of any car to the floor... and 
holding it there for 24 hours! That’s what veteran drivers did 
on the internationally famous Salt Flats at Bonneville, Utah, 
U.S. A.... to prove these new 1937 Hudsons and Terraplanes 
the greatest stock cars of all time. 

Record after record fell .. . a total of 40 official American 
Automobile Association records for these two cars. But this 
was no trial of speed ... it was a racking, punishing test of a 
car’s ability to “take it.” 

These are the cars that Hudson and Terraplane dealers 
will sell for 1937 ... the only 1937 cars with selling proofs 
instead of selling claims. 


A Completely New Line Built for Volume 
.. » A New Franchise Built for Opportunity 


Hudson and Terraplane ... one broad line covering every price 
range in which volume sales and profits can be made. Terra- 
plane, No. 1 CAR of the low price field in size, power, new 
features. And Hudson, 3 BIG STEPS AHEAD of all the rest 
in the fast selling field above the lowest. And all backed by 
a dealer-minded franchise . . . embodying, we believe, every 
advantage enjoyed by any group of dealers in the industry. 


PLUS an increased opportunity for bigger profits 
through greater discounts. 


Hudson believes the public is entitled to more 

than the unsupported claims of performance, 

endurance and economy usually incorporated 

in new car announcements. For that reason, we 

decided to subject our new 1937 products... 

in advance of announcement . . . to the most 

searching tests ever given any stock car. The re- 

sults give positive proof of important qualities 

in these completely new Hudson-built automo- 

biles . . . qualities which, in other cars lacking 4: ©: Berit, President, 
Hudson Motor Car Co. 


such proof, can only be claimed 
by the salesman and accepted AE (be iA 


on faith by the buyer. 


PERFORMANCE? Proved! 


HUDSON—2104 miles in 24 hours. Average speed, 87.67 miles 
an hour... electrically timed. Capturing every recognized time 
and distance record for closed cars ... regardless of size or price 
. .- from 500 miles to 2,000 miles and 6 to 24 hours. And 23 Class 
C closed stock car records from 10 to 2,000 miles; 1 to 24 hours. 

LANE—Smashed 7 Class C closed stock car records... 
then went on to get a new unlimited mark for 1,000 miles, averag- 
ing 86.54 m. p. h. (“Class C” includes every popular car.) 


ENDURANCE? Proved! 


A “torture test’ of motors, axles, gears, tires .. . oiling and cool- 
ing systems ... metals, engineering and workmanship! Never 
before have stock cars, picked at random right off the production 
lines, survived such racking punishment... given such proof 
of endurance. Economy? Hudson Eight delivered 20.02 miles per 
gallon—Terraplane, 21.08 miles per gallon—also under Contest 
Board supervision. Actual mileage—not someone's extravagant 
estimate or statement. 


For full particulars, write, wire or phone... 


HUDSON MOTOR CAR COMPANY, 


DETROIT, MICHIGAN 
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MORE OF Hewthing 


The Completely New 1937 


and up, 
f.o. b. 
Detroit 


EIGHTS in DeLuxe and Custom Models SIXES in Custom Models Only 
122 and 129-inch Wheelbases . . . 122 Horsepower 122-inch Wheelbase . . . 101 and 107 Horsepower 


Sedans and Broughams Available With or Without Trunk 


“You can't get 
a better car!“ 


Car illustrated is 129-inch wheelbase Hudson Eight Country Club Sedan 


3 BIG STEPS AHEAD of all the rest 


ae A big step ahead in driving and riding 
. . « with Hudson’s new Selective 
Automatic Shift (an optional extra) 
...A big step ahead in style and room 
. .. longer, lower, wider, with more 
room, wider seats (front seats 55 
inches wide), more beauty and lux- 
ury everywhere. A big step ahead in 
performance ... Hudson’s horse- 
power is up to 122, with even finer 
performance from the world’s cham- 


1937 eke Geneon Eight oan = | pion performer! And 10% more 1937 Hudson Sectere Eee Brougham 
(also available in DeLuxe Series and in Custom Six Series) gasoline economy! (also available in DeLuxe Series and in Custom Six Series) 


1937 Hudson Custom Eight Victoria Coupe 1937 Hudson Custom Eight Convertible Coupe 


(for 4 passengers... alsoavailable in DeLuxe Seriesandin Custom Six Series) (also availablein DeLuxe Series andin Custom Six Series...for 3 or 4 passengers) 


CARS BUILT BY 
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CilY BUYER WANTS! 


The Completely New 1937 


TERRAPLANE ‘59 


DELUXE MODELS SUPER TERRAPLANE MODELS 
117-inch Wheelbase . . . 96 and 102 Horsepower 117-inch Wheelbase . . . 101 and 107 Horsepower 


Sedans and Broughams Available With or Without Trunk 


“That car has what I call STYLE!” _# 


Car illustrated is Super Terraplane Sedan 


The No.) of the low price field 


No.1 in size, with longest wheelbase 
of all the four leading low priced 
cars. No. lin power ... most power 
of all four! No. I in performance 
.+.even greater performance from 
the leading record-holder. No. I in 
roominess . . . with wider seats 
(front seats 55 inches wide), more 
space inside. No. I in driving ease 
. .- with new Selective Automatic 
Shift (optional extra). No. I in in- 


1937 — Se eee Meal terior luxury, roominess, safety... 1937 Super Terraplane Convertible Broug! a 
(also available in Super Terraplane Series) with many exclusive improvements! (also available in DeLuxe Series) 


1937 Terraplane DeLuxe Victoria Coupe _ 1937 Terraplane DeLuxe Convertible Coupe 
(for 4 passengers. . . also available in Super Terraplane Series) (also available in Super Terraplane Series .. . for 3 or 4 passengers) 


Coupled with far-reaching improvements in the cars them- 
selves, changes in the Hudson dealer proposition bring addi- 
tional opportunity for progress and profit. For details write to 
HUDSON MOTOR CAR COMPANY « DETROIT, MICHIGAN 





AUTOMOTIVE DAILY NEWS, SATURDAY, OCTOBER 24, 1936 


No. i Extra Profit Opportunity for 1937 


TERRAPLANE 


COMMERCIAL CARS * 


Completely New . . 117-inch Wheelbase . . 96 Horsepower + 4 oO "hoe 


1937 Terraplane Utility Coupe . aa oz Utility 
Coupe Pickup 
The Steel Box slides back, so that rear-deck door conceals it 
(an optional extra) 


1937 Terraplane Utility Coach | 
Back seat and right front seat removable 


1937 — &-Tom Custom Panel Delivery 


HE fastest-growing division of the automobile market is the com- 
mercial car field. Sales in this division during 1936 accounted for a 
higher percentage of total automobile sales than any other class except 
the lowest priced passenger cars. And in this field, Hudson and Terra- 
plane dealers are as far ahead in values that can be measured and proved 


as they are in the passenger car field. 


These facts prove that Terraplane Commercial Cars lead in the four 
things that buyers want most: Size, Utility, Ruggedness, Economy .. . 
plus STYLE, which business men realize has a high advertising value. 


It’s a line that has been selling fast, that is selling faster all the time 
. +. an important addition to the profit-malcing opportunity of Hudson 
and Terraplane dealers. 


HUDSON MOTOR CAR COMPANY e DETROIT, MICHIGAN 


1937 Terraplane Commercial Chassis 1937 Terraplane Station Wagon 
and Cab Capacity, 7 passengers and driver. .. %4-ton rating 
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Cadillac Distributors See 
Good Season Ahead 


DETROIT. — Business condi- 
tions throughout the country 
point to a continuation of the 
rising trend in automobile sales, 
declared distributors here to view 
the 1937 Cadillac and LaSalle 
models this week. 


Their comments were made 
during the largest sales conven- 
tion in the 34-year history of 
Cadillac, at which it was an- 
nounced the company will enter 
the lower medium-price field in 
1937 with its new LaSalle. 

Some of the statements follow: 


A. L. Danforth, president Cadil- 
Jac Automobile Co., Boston: 
“Fundamental factors appear to 
indicate rising automobile sales in 
the immediate future. In the 
first eight months, building, alter- 
ation and repair permits in 
Massachusetts increased 40 per 
cent. Many textile mills are 
showing good profits, despite dis- 
astrous flood losses. The Depart- 
ment of Labor estimates a steady 
employment increase. Boston de- 
partment store sales are up 9 
per cent. Electric power output 
in the state gained 16 per cent 
over 1935.” 

J. E. Brown, manager Don Lee, 
Inc., Los Angeles: “I _ believe 
1937 will be the best automobile 
year California ever had. Busi- 
ness conditions are generally im- 
proved. Bank clearings are up 
materially. Motion picture com- 
panies are running full force and 
anticipate a big fall season. Sales 
in all lines of business are ap- 
preciably above the last five 
years.” 

Dudley C. Roth, sales manager 
Roth Cadillac Co., Erie, Pa.: 
“Erie industries are mainly of 
the heavier goods type, boilers, 
locomotives, steam hammers, etc., 
which are naturally slower to re- 
spond to the upward trend. Com- 
ing into the new season, however, 
all of these industries have in- 
creased their production and em- 
ployment.” 

R. R. Hall, president R. R. Hall, 
Inc., Denver, Colo.: “The out- 
look is better than for several 
years. Colorado’s principal indus- 
tries, agriculture and mining, face 
a bright future. Mines that have 
been shut down for years are re- 
opening due to the present price 
of gold and silver. An excess of 
moisture during the last few 
weeks insures every advantage to 
early spring crops.” 

Fred Pabst, manager Don Lee, 
Inc., San Francisco: “San Fran- 
cisco and northern California en- 
ter the new automobile season 
with high hopes for an outstand- 
ing business year. With the 
opening of the new San Francisco- 
Oakland bridge in November, we 
look for a decided stimulus in 
automobile sales. There is every 
reason to expect a decided in- 
crease in sales in the quality 
field.” 

C. A. Morris, manager Morris 
Motor Car Co., Waterloo, Ia.: 
“We feel certain 1937 will show a 
continued improvement, The in- 
crease should be particularly 
beneficial in the quality car field, 
where the desire for ownership 
has not always been matched by 
the required finances. Business 
improvement has helped this 
situation.” 


R. C. Greenlease, president 
Greenlease Motor Car Co., Kansas 
City: “The cash position of the 
farmer and rural communities 
has been improving steadily for 
two years. Drought conditigas 
in our area damaged corn and 
hay crops and pastures consider- 
ably. But in view of the entire 
farm picture, they were not a 
major catastrophe. Recent rains 
have revived pastures and a great 
amount of feed will be saved this 


fall. Independent retail sales in 
almost every line showed distinct 
gains in the first six months in 
Missouri, Iowa, Nebraska, Kan- 
sas, Oklahoma and Arkansas.” 


William B. Mitchell, president 
Bay City Auto Co. Bay City, 
Mich.: “Conditions haven’t looked 
better in a long, long time. 
There are definite indications 
that industrial employment this 
winter will equal if not exceed 
1929. There are now, and for 
several months have been, more 
new houses under construction 
than in any period since the war. 
In regard to automobiles, we can 
truthfully say we have had more 


inquiries about new models than 
in the last several years.” 

C. W. Hathaway, manager De- 
troit Cadillac factory branch: 
“We look forward with real en- 
thusiasm to the possibilities of 
fall business. Payrolls in Detroit 
and in adjacent cities are fast 
approaching the peak. Depart- 
ment stores report exceptional 
buying. Building permits, indus- 
trial power consumption, bank 
clearings and other indices that 
will determine future automobile 
sales show a decided increase 
over a year ago.” 


Form New Company 


KANSAS CITY, Mo.—Harry John- 
ston, in the motor car distribution 
field here since 1919, has formed the 
Downtown Dodge-Plymouth Co. R. 
V. Merrick, former sales manager 
of the Lake City Motor Co., Erie, 
Pa., has been made sales manager 
of the new Downtown company. 





Roadside Beauty 
Work in Progress 


beautification is in progress upon 
5,000 miles of highway in the 
United States at a cost of more 
than $7,000,000, the Federal Bur- 
eau of Public Roads announced 
this week. The federal treasury 
is providing $6,000,000 of this 
amount. State participation in the 
work administered by the bureau 
has been compulsory since 1933. 

The bulk of the improvements 
are on main arteries of travel at 
the approaches to large centers of 
population. Among the practices 
widely adopted are flatter grad- 
ing of slopes and slope rounding, 
reduction in the depth of ditches, 
elimination of “borrow” pits, bet- 
ter clean-up of roadsides after 
construction is completed, saving 
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of trees and other volunteer 
growth, conservation of topsoil 
humus where feasible for later 
use in ground cover protection, 
planting of natural snow barriers 
and construction of small park- 
ing areas at scenic outlooks. 


National Capital Cuts 
Automobile Accidents 


WASHINGTON .—Although the 
national capital has the largest 
per capita automobile ownership 
in the United States made prog- 
ress during September in cutting 
down traffic fatalities. Figures 
show there were only three auto- 
mobile accident deaths here last 
month, compared with 13 in Sep- 
tember, 1935. The total from the 
first of the year was 61 while in 
the same period last year there 
were 81. Injuries in traffic have 
totaled 2,937 against 3,185 last 
year. 


ANNOUNCING 


A NEW NAME FOR ALL CARNEGIE-ILLINOIS ALLOY STEELS 


USS((AR|]/LLOY 


uss CARJLL 


cations. 


OY [his name now identifies alloy 
steels produced by Carnegie- 


Illinois Steel Corporation. It is a 
name that means quality alloy steels, made to your specifi- 


Back of the name are mill facilities built to 


produce alloy steels only—steel craftsmen trained specifi- 
cally for alloy steel production—exact metallurgical control 
from furnace to final inspection. 


USS CARI LLOY 


USS CARJLLOY 


can be valuable to 
our metallurgists tel 


ucts 


While the name is new, the 


it identifies are prove 


rod- 
and 


established. Carnegie-Illinois alloy 
steels have been, are, and will continue to be your assurance 
of consistently economical fabrication, your guarantee of 
dependable performance of your product in service. The 
new name simply gives quick, convenient identity to these 
unchanging factors. 


Carnegie-Illinois alloy steels: 


and dependability. 


you on a dollars-and-cents basis. 
you why—in terms of quality, control 


Keep this name in mind as a 


permanent mark of quality for 
It 
Let 


CARNEGIE-ILLINOIS STEEL CORPORATION 


Pittsburgh 


Columbia Steel Company, San Francisco, 


UNIT 


Pacific Coast Distributors 


kK D 


ee ee. a 


Chicago 


United States Steel Products Company, 


New York, Export Distributors 


oe BS ge OY 





AUTOMOTIVE DAILY NEWS, SATURDAY, OCTOBER 24, 1936 


Rintevetice Seeks to Establish Traffic Law Unity 


19 Committees F ormed; 


Other States Get A ppeal 


WASHINGTON.—The national 
Accident Prevention Conference 
this week launched a drive for 
the formation of 48 state safety 
committees preliminary to a de- 
termined effort to modernize and 
unify traffic laws throughout the 
United States. The main objec- 
tive will be action by state legis- 
latures. 

Rep. Emmet O’Neal, of Louis- 
ville, Ky., chairman of the con- 
ference’s sub-committee on uni- 
form traffic regulations, an- 
nounced he has already received 
notice of the formation of 19 
state committees and that he is 
sending letters to the governors 
of the 29 others asking them to 
appoint committees immediately. 
The governors were told the con- 





ference will provide them with 
standard legislation designed to 
provide strong driver license laws, 
compulsory automobile inspec- 
tion, speed control and other vital 
legislation. 


The first campaign will be for 
driver license laws in Florida, 
Georgia, Illinois, Louisiana, Mis- 
sissippi, Missouri, New Mexico, 
Oklahoma, South Dakota, Ten- 
nessee and Wyoming. The legis- 
lature of all these states except 
Louisiana and Mississippi will 
meet during 1937. 

The key men of the state com- 
mittee already created are: 

Colorado, N. W. Duke, Pueblo; 
Connecticut, Commissioner of Mo- 
tor Vehicles Michael A. Conner; 





Fae Secretary of State 
Walter Dent Smith; Florida, State 
Safety Director Asher Frank; 
Indiana, Director of Public Safety 
Donald F. Stiver; Kentucky, Ad- 
jutant General Lee McClain; 
Maryland, Commissioner of Mo- 
tor Vehicles Walter R. Rudy; 
Minnesota, F. C. Berry, Minne- 
apolis; Missouri, Secretary of 
State Dwight H. Brown; Nevada, 
E. H. Walker, Reno; New Mexico, 
Joe Stevenson, Santa Fe; New 
York, Commissioner of Motor 
Vehicles Charles Harnett; North 
Dakota, Adjutant General Frayne 
Baker; Ohio, Director of High- 
ways John Jaster jr.; Oregon, 
Secretary of State Earl Snell; 
Pennsylvania, Secretary of Reve- 
nue John B. Kelly; Rhode Island, 
George L. Miner, Providence; 
Vermont, Commissioner of Motor 
Vehicles Murdock A. Campbell; 
Wyoming, Secretary of State 
Lester C. Hunt. 








Reeves Praises 
Princeton Stand 


On ‘Wet’? Games 


NEW YORK. — Praising the 
stand taken by Dr. Harold Dodds, 
president of Princeton University, 
against the use of intoxicants 
during football games, Alfred 
Reeves, general manager of the 
Automobile Manufacturers Assn., 
this week sent a communication 
to president Dodds, expressing 
hope that his edict will result in 
less drinking by motorists attend- 
ing the games, 

Reeves’ letter said: “The coura- 
geous stand you have taken 
against over-indulgence in alco- 
holic liquor during football games 
merits all of the warm and sin- 


SIGNIFICANTLY ENOUGH::-> WHERE 


NDOUBTEDLY, there are other 


reasons for certain cars forging 


toward the front. 


But certainly it is 


significant that every single make 
of car featuring Hydraulic Braking is 


showing impressive sales gains. 


More and more people are demand- 


ing hydraulic brakes in the cars they 


buy. More and more people realize 


that these great brakes are thoroughly 
reliable—require very little attention 


—retain their adjustment—need no 


lubrication and provide an easy, gen- 


tle pedal. 


Sound reason, those! And easy to 
understand. We predict—but need we 
predict? We think you know what the 
future holds for hydraulic brakes. 


HYDRAULIC BRAKE COMPANY 


PETS OrT. 


MICHIGAN 


LOCKHEED HYDRAULIC 


Four BRAKES Wheel 


OFFICIALLY SERVICED THROUGHOUT THE NATION BY WAGNER ELECTRIC CORPORATION 


cere commendation you are re- 
ceiving. 

‘It is the hope of the automo- 
bile industry that your efforts, as 
well as methods being used in 
other football stadia, will result 
in a diminution of the amount of 
intoxicants used by motorists 
traveling to and from the big 
Saturday football games. 

“It is recognized generally by 
students of the highway accident 
problem that the consumption of 
intoxicants by audiences at large 
sports events adds substantially 
to the hazards of the highway. 

“The automobile industry is 
sincerely and energetically work- 
ing in the national movement for 
accident prevention and the elimi- 
nation of highway hazards. It is 
hopeful that the effect of your 
policy will be reflected in the im- 
proved conduct of that small but 
dangerous element that casts a 
disgraceful shadow over football 
fans and motorists alike.” 


Va. Will Protect 
Highway Funds 


RICHMOND, Va. (UTPS).— 
Henry G. Shirley, Virginia state 
highway commission, has been 
commended by E, A. Kyhn, sec- 
retary of the Virginia petroleum 
industries committee, for the pro- 
posal recently made by the com- 
missioner to amend the Virginia 
State constitution to prohibit 
diversion of highway funds. 

“Legal protection is becoming 
necessary for highway funds.” 
Kyhn said, “because of the con- 
tinuing attempts of predatory in- 
terests to divert to selfish ends 
the state’s income from taxes the 
motorists pay for roads. Passage 
of such an amendment in Virginia 
would enable this state to protect 
the future of the state’s highways.” 


Wyoming Plans 
New Safety Laws 


CHEYENNE, Wyo.—Dr. Lester 
C. Hunt, secretary of state and 
chairman of the governor’s high- 
way safety committee, during the 
week issued a plea for public 
support of a drive to enact high- 
way safety legislation. Terming 
Wyoming’s mounting death toll a 
“challenge to the people of the 
state,” Dr. Hunt said: “During 
September there were more deaths 
from automobile accidents in 
Wyoming than in any other 
month in the history of our state. 
This tragic toll is a challenge to 
see that some constructive steps 
are taken to correct this situa- 
tion.” 

Under proposals drafted by the 
highway safety committee, bills 
providing for a drivers’ license 
law and a periodic mechanical 
inspection law will be introduced 
at the coming session of the leg- 
islature. 

Figures released during the past 
week by the state highway patrol 
showed that 864 separate highway 
crashes occurred during the first 
nine months of this year. As a 
result, 835 persons were injured 
in addition to the 78 killed in that 
period. 

More than half—457—of the 
total accidents were listed as 
caused by collision with another 
vehicle. Another 263 crashes were 
listed as “non-collision.” Most of 
these resulted when automobiles 
went out of control and plunged 
off the road at curves. 


Salesman’s Car Liable 


MONTREAL.—Justice Fabre Sur- 
veyer ruled in superior court this 
week that a travelling salesman’s 
automobile used by him in his work 
was not exempt from seizure in 
satisfaction of a claim by a creditor. 

To satisfy a judgment against him, 
Gratten Lake Highlands Inc., seized 
the car belonging to one Rosaire 
Forget. Forget opposed the seizure 
claiming the car was exempt as it 
was a necessity in earning his living. 
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One out of seven new cars sold 


goes to a home which 
reads TRUE STORY 


What proportion of your 1937 Appropriation will go there! 


Home of new 1936 Ford buyer. Whole Just bought new 1936 Terraplane. 
family reads True Story Father reads True Story ~ ~ 


ee. 
Rt 


Completed interviews were made 
with 1275 buyers of new 1936 
cars of the following makes: 


FORD - OLDSMOBILE - PLYMOUTH 
DODGE - PONTIAC AND TERRAPLANE 


The table below shows the magazines 


read by these new car buyers 


Bought a new 1936 Dodge. Saturday Evening Post read by 23.2% 


Husband and wife read True P - 
Story. Above—New 1936 Olds- Collier’s read by 22.6% 


bile b ht here. Three ‘ 
odelt es toes readers in Good Housekeeping read by 20.8% 


this home 


Cosmopolitan read by 15.4% 
*TRUE STORY read by 14.5% 
American Magazine read by 13.8% 
Pictorial Review read by 11.1% 
Time read by 9.8% 


Only above magazines listed on questionnaire 
Only buyers of new 1936 cars were questioned 


Research by Watts Whelan Co., Market Research Corp. of America 


* The Wage Earner Family Magazine Power That 
Reaches The Men That The Weeklies Don’t Cover 


TRUE STORY 


15e A COPY ° NEW CENTER BUILDING, DETROIT 
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Biamond I to Feature Diesels at Chicago Show 


Claim New Engines Cut 
Fuel Cost Two-Thirds 


CHICAGO. 
Motor Car Co. announces two 
new diesel models which are 
claimed to be the first light 
weight high speed diesel trucks 
put into production. These new 
trucks will be included in the 
exhibit at the forthcoming Chi- 
cago automobile show. 


The diesel line will consist of the 
1%-3-ton model D20 with a base 
chassis price of $2,150, and 2%-4- 
ton model D30 priced at $2,750. 


“Fuel economy is an item of 
vast importance in the _ truck 
world,” stated C. A. Tilt, presi- 
dent, in his announcement. “In 
our tests these new diesel trucks 
gave nearly twice as many miles 
to the gallon of fuel. Diesel fuel 
at present costs only about half 
as much as gasoline. That the 


— The Diamond T 





operator of our new models 
should be able to save from two- 
thirds to three-quarters of his 
present gasoline costs. 


“There is a very much reduced 
fire hazard. The usual type of die- 


sel fuel will put out a lighted 
match and will not burn when 
poured on a hot exhaust pipe. 


“Diesel engines run cooler than 
corresponding gasoline engines 
and are less subject to trouble 
from overheating. There is no ig- 
nition system. Servicing follows 
gasoline engine practice in prac- 
tically every respect.” 

Diesels Improved 


The diesel engines in these two 
new trucks are built by the Her- 
cules Motors Corp. and are of the 
DJX series, and are said to be 
improved over the high-speed 
diesel engines announced by the 
engine manufacturer early this 
year. 


The model D20 engine has a 
3%-inch bore, a 4%4-inch ‘stroke 
and its NACC rating is 29.4 
horsepower. The piston displace- 
ment is 260 cubic inches, maxi- 
mum torque is 178 pounds feet 
and the engine delivers 77 actual 
horsepower at 2,600 r.p.m. 


The model D30’s engine has a 


e-—-— -— 





FIRST DIAMOND T DIESEL leaves factory. 





Close upon the first announcement to the trade of a 


light-weight, high-speed diesel truck was the delivery of the first of the new series last week. Here you 
see Aubrey Watson, truck operator of Terre Haute, Ind., ready to leave the factory with a Model D-20 
tractor chassis with sleeper-cab. The truck was sold by Wren F. Stultz, dealer in Terre Haute. 


bore of 3% inches, a stroke of 
4% inches and a rating of 33.75 
horsepower. Piston displacement 
is 298 cubic inches, maximum 
torque 208 pounds feet and it de- 
velops 86 actual horsepower at 
2,600 r.p.m. 

Both engines use a patented 


high-turbulence auxiliary combus- 
tion chamber. Alloy iron and 
steels are used throughout the 
engine. 

Cylinder block and upper crank- 
case are cast in one piece of 
electric furnace molybdenum iron. 
The crankshaft is three inches 





CONVENIENT, COMFORTABLE LIVING 
QUARTERS FOR MOTOR EXECUTIVES 


ATTENDING BIG SHOW IN N. Y. 


George W. Lindholm, manager 
of the Hotel Barclay. Mr. 
Lindholm is well known 
in Detroit 


NOV. 11-17 


For many years The Barclay has been host 
to sales managers and executives attending the New 


York Automobile Show. 


And for good reason. 


For one thing, The Barclay is only two 
blocks from the main showrooms in Grand Central 


Palace; 


a few steps from Ford headquarters in the 


Park Lane. 


Another reason why The Barclay is 


popular with automobile men is that, 
proximity to all the activities of Show Week, 


just across the street from the General 


Motors Exhibit in the Waldorf-Astoria; and only 


despite its 


it 


offers a sorely needed opportunity for rest and 
relaxation at the end of hectic days and festive 


nights. 


For no showings are held at The Barclay. 


In its spacious lobby and well appointed public 

rooms life goes on at a leisurely, well-mannered 
pace and service is maintained at top efficiency, 
never hurried or frantic. 


Rooms or suites at The Barclay are 
available now for occupancy during the week of the 


Automobile Show. 


Single rooms are priced at $5, 


$6 and $7; double rooms at $8, $9 and $10; parlor 
suites with private service pantry and electric 


refrigeration at $12 


and $15. All rooms and 


suites have private bath attached, with 
combination tub and shower. 


Gs, eo sac 


Manager 


THE BARCLAY 


111 EAST 48TH STREET 


e@ NEW YORK CITY 








in diameter and carried in seven 
large main bearings. 


Main and rod bearings are of 
the interchangeable precision 
type, with force-feed lubrication, 
which is also supplied to piston 
pins and rocker-arm bearings. 
Water jackets extend the full 
length of the cylinders and com- 
pletely surround the _ exhaust 
valves and guides. Camshaft and 
water pump are driven by wide- 
faced gears carried in large bear- 
ings. 


Give Engine Details 


Light weight alloy pistons car- 
ry five rings each and piston pins 
of alloy steel are of the full-float- 
ing type. The water pump is 
large, and can be detached for 
servicing without affecting any 
other part. Connecting rods are 
of heat-treated chrome molybde- 
num steel and rod bearings are 
2% inches in diameter. 


The Bosch injection system is 
employed with plunger type fuel 
pump, pintle-type nozzles, and 
vacuum governor. Oil bath air 
cleaner and re-circulating type 
thermostat are standard equip- 
ment. Rubber engine mountings 
absorb engine vibration. 


Frames are of pressed steel 
with pressed side walls and alli- 
gator jaw cross-members. They 
are individually designed for each 
wheelbase, with quarter-inch 
stock and six cross-members, the 
front members being extra wide 
to prevent wearing. Model D20 
has a maximum gross rating of 
13,000 pounds and model D30 of 
17,000 pounds, including weight of 
chassis, cab, body and load. 


Both models have full-floating 
two-speed rear axles, providing a 
choice of axle reductions that can 
be used at any time, combined 
with the entire range of transmis- 
sion speeds. In the D20 the rear 
axle ratio is 5.14 to 1 in the high 
range and 7.15 to 1 in low. 


Two Ratios Offered 


For the model D30 two combi- 
nations of ratios are available. 
The fast axle gives a reduction 
of 5.62 to 1 in the high range 
with greater fuel economy and a 
top speed of approximately 48 
m.p.h.—combined with a reduc- 
tion of 7.65 to 1 in the low range, 
providing much greater pulling 
power for grades or soft roads. 
The slower axle offers a reduc- 
tion of 6.43 to 1 with a top speed 
of 42 m.p.h. combined with a ra- 
tio of 8.74 to 1 for use under se- 
vere conditions. 

Lockheed internal expanding 
hydraulic brakes are on all four 
wheels with power operation by 
latest type B-K vacuum booster. 
These brakes require no lubrica- 
tion and lining wear take-up is by 
cam adjustment. 

Four wheelbases are provided 
for each model, 139% inches and 
151% inches for bodies measuring 
up to 11 feet in length, and special 
wheelbases of 163% inches and 
175% inches (at extra cost) for 
bodies up to 14 feet in length. 

Both models are available with 
standard or de luxe cabs. 
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_.. HE BRINGS 
ENCOURAGEMENT TO MILLIONS 


An Inspired Editor Lifts People Out of Their Worries 
and his Genius Creates These New-Type Magazines 


ROUBLE is one of the world’s most 
plentiful commodities. Everybody has 
more than he wants —yet somehow our 
own are lightened when we know of 

other people’s troubles... and how others have 
been able to conquer them. 

A platitude ... yes, but this simple truth is 
one of the principles of an editorial technique so 
different from any other that it amounts almost 
to psychological discovery. 

Bernarr Macfadden years ago realized that so- 
lution of trouble is one of humanity’s primary 
desires—and that has always been one of his ed- 
itorial principles. Today he heads a group of 
successful magazines. Probably one-fourth of 
the families of the United States is reached by 
them. These magazines deal with real people 
and life as these real people live it- their troubles, 
their hopes, their health, their loves. 


LIBERTY - TRUE STORY 


MACFADDEN WOMEN’S GROUP 


That is the Macfadden editorial technique. It 
is the application to editing of principles which 
Macfadden learned through his own early strug- 
gles for health, happiness, and advancement— 
through his personal contacts with millions 
through his many philanthropies. 

Macfadden knows people and he knows life. 
That is the simple secret of his success. His ed- 
itorial technique isn’t always pretty — because 
life isn’t always pretty. His heroines aren’t always 
snow white Pollyannas. His heroes aren't all 
Fauntleroys grown up. He deals in stark realities 
because he knows that the real people for whom 
his magazines are meant, think real thoughts, hope 
real hopes and live real lives. 

The Macfadden editorial technique is mirrored 
perfectly in True Story Magazine, now at the 
highest point in its history. Literally, True Story 
brings hope to troubled millions—lifts people 


PHYSICAL CULTURE 


above their own worries through the truthful 
telling of real problems and real experiences. 
His technique enlivens the pages of dramatic 
Liberty, which 2,500,000 forward-looking peo- 
ple purchase every week. It vitalizes every one 
of the several magazines which comprise Mac- 
fadden’s Women’s Group. 

Macfadden’s editorial technique produces mag- 
azines unlike any others in the world. Not one 
is an imitator. Not one appeals to an advertiser 
or a reader as just another magazine. Each has 
its own exclusive vitalities. That is why these 
magazines appeal so intensely to their millions 
of active, foward-looking readers. 

And it is perfectly natural that these millions 
of interested readers are so responsive to adver- 
tising in Macfadden Magazines. 


This series of advertisements is spon- 
sored by Physical Culture, the first of 
the family of Macfadden Magazines 


PHOTOPLAY - THE DETECTIVE GROUP 





stability, safety, handling ease and 
load distribution with shorter 
over-all length are among the 
chief features claimed for a com- 
plete new line of cab-over-engine 
trucks announced by the White 
Motor Co. 


The new White C. O. E. line 
consists of four models—805, 809, 
812, and 818. The models are grad- 
uated in size, weight and power, 
giving a wide range of capacities. 
A large group of optional fea- 
tures, such as wheelbases, trans- 
missions, rear axle ratios and tire 
sizes are available to meet the 
requirements of specific opera- 
tions. 

Several engineering innovations 
are incorporated in the new mod- 
els, which have been designed 
throughout as C. O. E, trucks. The 
forward placement of the front 
axle, a tread of almost 80 inches 
and a rear opening cab with a 
low overall height are among the 
features. 

The forward position of the 
front axle is said to permit better 
weight distribution—1/3 front, 2/3 
rear—with a short over-all length. 

The wide tread provides better 
maneuverability and handling 
ease, while shortening the turning 
radius to a minimum. The out- 
board spring design increases the 
distance between spring centers 
nearly 12 inches, a factor in re- 
ducing sidesway and bouncing. 

Accessibility for servicing op- 
erations is a feature of the new 
jobs. Oil checking and _ filling, 
valve, fan, carburetor, distributor, 
generator and water pump ad- 
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White Announces Complete Line of C. O. E. Trucks 


More Road Stability; 
Easier Handling Claimed 


CLEVELAND.—Increased road 


justments are made with the en- 
gine in place and with minimum 
labor, it is claimed. For major 
overhaul, the engine, clutch, trans- 
mission, radiator, and handbrake 
slideout on a sub-frame as a unit 
assembly, Running tests on the 
engine assembly after overhaul 
can be made before the engine is 
slipped back into place. 

An important feature is the 
rear opening cab for greater 
safety and driver convenience in 
backing. The forward positioning 
of the front axle permits hinging 
the door at the front. The cabs 
also are equipped with automatic 
air conditioning devices. A vent- 
ilating system is said to assure 
constant circulation of fresh air 
while insulation on the floor 
boards and engine cover is said to 
give a more comfortable fume- 
proof cab. 

In the new models, the stream- 
line styling was executed by Count 
Alexis de Sakhnoffsky. 


Wisconsin Enforcing 
Driving Hours Ruling 


MADISON, Wis. — Immediate 
enforcement of a recent general 
order fixing hours of labor and 
rest periods for drivers of motor 
vehicles has been ordered by the 
state public service commission. 

The order, which is being con- 
tested by several local baking 
firms, limits drivers’ hours of la- 
bor to 60 a week, 40 in any four 
consecutive days, and not more 
than 12 hours in any calendar 
day, with 10 hours expected to be 
the usual maximum. 


DURING THE 
AUTOMOBILE SHOW 
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STAY AT THE 


AABWIWIANAYG 


4 
rt 


= 


a7—aAAaIAAS 


ROOSEVELT 


The Roosevelt has always been a favorite with 
executives in the automobile industry. Its loca- 
tion is most convenient, only two blocks from 


Grand Central Palace. 


Private passageway 


from Grand Central Terminal to the lobby. 


GUY LOMBARDO and his Royal Canadians, 
in the Grill for dinner and supper dancing. 


Daily rates from $4.00 


wD 
Th ROOSEVELT 


MADISON AVENUE AT 45TH STREET, NEW YORK 


Bernam G. Hines, Managing Director 





INCREASED LOADING SPACE and easier handling are the features of this new cab-over-engine 
White, announced this week. A tread of almost 80 inches adds to road stability and the distance 
between spring centers has been increased to reduce sidesway. 
a 


Virginia Trucker 
Wins ATA Award 


RICHMOND, Va. (UTPS).—The 
national safety award, presented 
annually by the American Truck- 
ing Assn. to the long-distance 
truck operator having the best 
safety record in the United States, 
was won this year by Carter 
Brothers, of Richmond. 

Announcement of the award, 
coveted by every commercial 
truck operator in the nation, was 
made this week. 


The company had only one 
minor accident during the year 
ended July 31, despite the fact 
that its 32 trucks covered 831,335 
miles over the main highways of 
Virginia during the year. 

Truck operators in every state 
compete for the ATA annual 
safety awards, which include di- 
visional awards based on the 
number of trucks operated. 

Honorable mention also was 
won by the Virginia Highway 
Users’ Assn., for its work in fos- 
tering safety. 


Truck Drivers Get 
Maintenance Data 


ARDMORE, Pa. — Although 
truck owners and operators are 
better informed today on actual 
operation and maintenance costs, 
90 per cent of them still lack pre- 
cise information they should have 
according to E. D. Sirrine, trans- 
portation engineer of the Autocar 
Co., who has provided accounting 
service for truck owners generally. 


“Growing consciousness of this 
condition by truck operators is 
evidenced in the demand for over 
3,000 cost schedules, a perfected 
form of truck accounting which 
the Autocar Co. supplies gratis to 
those interested,” said _ Sirrine. 
Simplified so that precise data can 
be kept by any clerk, these books 
have had a greater demand this 
year than in any previous year.” 


U.S. Air Compressor To 


Be at ASI Show Dec. 9 


CLEVELAND. — The complete 
line of U. S. air compressors will 
be on exhibit at the ASI show 
in Chicago, Dec. 9, with a num- 
ber of refinements and improve- 
ments. The U. S. car washers 
which furnish a “fire engine” 
stream will also be shown. The 
company reports a decided in- 
crease in the sale of car washers 
during the past few months, as 
one-stop service stations must 
render complete services to their 
trade and the washing of auto- 
mobiles is one of these major 
services. 

The factory executives and field 
district managers will be at the 
Drake Hotel during the show. 


MODERNISTICALLY STYLED by Count Alexis de Sakhnoffsky, 
the new cab-over-engine White trucks announced this week have 
been designed to permit easy repairs to the motor through better 
accessibility. Increased load-carrying capacity and easier handling 


are among the features. 


Caravan Driveaways Under 
Motor Carrier Ruling 


WASHINGTON. — Either indi- 
viduals or organizations engaged 
in the business of transporting 
automobiles by the _ so-called 
“caravan method,” otherwise 
known as “drive-aways,” are un- 
der the jurisdiction of the Motor 
Carrier Act according to a pro- 
visional administrative rule is- 
sued this week by the Bureau of 
Motor Carriers. 

The questions and answers cov- 
ering these subjects, prepared by 
the American Trucking Assn., 
follow: 

Question: Is the delivery of 
automobiles under their own 
power, for compensation, in in- 
terstate commerce such a trans- 
portation of property by motor 
vehicle as to come within the 
provisions of the Motor Carrier 
Act, 1935? 

Answer: The interstate trans- 
portation of automobiles by the 
so-called “caravan method,” if 
conducted for compensation by 
individuals or organizations hold- 
ing themselves out to perform 
such a driving service, as a busi- 
ness and not as casual, occasional, 
or reciprocal transportation, is 
transportation of property by 
motor vehicle and is subject to 
the Motor Carrier Act, 1935. It 
makes no difference whether 
some of such vehicles are towed 
by other vehicles or whether all 
operate on their own power, 

Question: Where a motor car- 
rier, which is owned, managed 
and controlled by another motor 
carrier, seeks to acquire all or 
part of the properties of a third 
motor carrier, in the computation 
of the “total number of vehicles 
involved,” as that language is 
used in section 213 (e) of the 
Motor Carrier Act, 1935, shall 
there be included the motor ve- 


\di- | hicles of all three motor carriers? 

Answer: Yes. The total number 
of vehicles owned, controlled, or 
operated by the real parties in 
interest to the transaction are to 
be counted as involved, notwith- 
standing title and operating 
rights may be held by separate 
legal entities. 


Calls Stock 


BRIDGEPORT, Conn.— American 
Chain Co. has called its outstanding 
7 per cent preferred stock at $117, 
plus accumulated dividends of $15.62 
a share, redeemable at the Chemical 
Bank & Trust Co. of New York, 
November 2. 


AFINE 30 STORY HOTEL 
in the 
GRAND CENTRAL ZONE 


Opposite The Waldorf.Astorie 


Single $4 - - - Double $6 


Featuring two-room suites 
from $8 daily 


Special monthly and 
yearly rates 


Furnished or Unfurnished 


Sening Pantries, Electric 
efrigeration 


Air-cooled Restaurant and 
Duplex Cocktail Lounge 


evenly 


125 EAST 50th ST. 
WM. A. BUESCHER, Manager 


NEW YORK 
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N. C. Court Rules Used Car 
Exempt From Sales Tax 


tended that if the section referred 


RALEIGH, N. C. — Superior 


Court Judge Walter Small in a de- 
cision handed down here recently 
held the state of North Carolina 
cannot collect sales taxes on the 
re-sale of second-hand automo- 
biles. The ruling was made in a 
test case, McCanless Motor Co. of 
Salisbury against Andrew J. Max- 
well, commissioner of revenue, 
and was sponsored by the North 
Carolina Automobile Dealers’ 
Assn. 

An appeal to the supreme court 
was made by the state and the 
case will be argued during the 
week of Nov. 1. 

All sales of second-hand auto- 
mobiles taken in exchange for 
new ones were covered by the 
ruling. The superior court held 
they were not subject to sales or 
privilege tax levied by the reve- 
nue act on automobile sales, pro- 
vided proper records of sales as 
required by the act, were kept. 

Collection of taxes on re-sales 
of such automobiles was begun re- 
cently by Commissioner Maxwell, 
who previously had interpreted 
the act as exempting all second- 
hand sales. 

The state contended that the 
wording of the “exemption” of 
second-hand cars was “indefinite 
and must, therefore, be construed 
in favor of the state and against 
the taxpayer.” 

Counsel for the plaintiff con- 


Supreme Court 
Asked For Test 
Of Caravan Act 


LOS ANGELES. — California’s 


motor vehicle caravaning tax act, | 
requiring automoible dealers to| 


pay a $15 license fee on each ve- 
hicle brought into the state on 
its own wheels, is to be construed 
by the United States Supreme 
Court. 


Deputy Attorney General Rich- 


ards reported yesterday that 
transcripts of proceedings in the 
United States District Court of 
the southern district have been 
forwarded to the high tribunal as 
a preliminary move to the filing 
of briefs in an appeal from a 
decision enjoining the state from 
enforcing the statute. 

Indications are that the case 
will be placed on the court’s 
January calendar. 

Howard Morf, doing business as 
the Pacific Wholesale Automobile 
Co., obtained the injunction. 
United States District Judges 
Stephens and Mathews held that 
the classifications of automobiles 
was arbitrary, that the license 
fee is really a protective tariff 
against automobiles transported 
for sale from outside the state, 
and that the fee is excessive and 
arbitrary. Judge Yankwich dis- 
sented 


Validity of the statute is before 
the State Supreme Court, also. 
but it is understood the California 
tribunal will withhold a decision, 
pending an interpretation of the 
law by the United States Supreme 
Court. 


Ancient Car Derby Set 
For Trenton Auto Show 


TRENTON, N. J.—An old car 
derby will be one of the features 
of the annual automobile show 
of the Mercer County Automobile 
Trade Dealers Assn., which will 
be opened Nov. 14 at Trenton 
Armory. Prizes will be awarded 
the vehicles of ancient vintage 
which manage to arrive at the 
show under their own power, it 
has been announced. 

Besides the usual exhibition of 
various types of latest automobile 
design, there will be several other 
entertainment features, plans for 
which are under direction of A. 
R. Mandeville, association presi- 
dent. 





to were an “exemption,” then it 
should cover all second-hand car 
sales if it were sufficiently defi- 
nite to cover the first sale, but 
principally took the view that the 
section was not an exemption, 
“but a definition and, since it 
levied no tax, must be construed 
in favor of the taxpayer and 
against the state.” 


5,000 Benefit Checks 


Go to Wis. Unemployed 


MADISON, Wis. — More than 
5,000 benefit checks totaling over 
$45,000 have been mailed to un- 
employed workers in the state 
since the first checks were issued 
Aug. 17, according to the Wiscon- 
sin industrial commission’s un- 
employment compensation depart- 
ment here. 

Department’ records’ disclose 
that out of the 5,500 employers re- 
quired under law to make pay- 
ments to the reserve fund, only 
250 thus far have had to make 
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“7s _ Dad may use the car in business, but evenings and week-ends it's as 
much a part of the family’s “design for living” as their evening newspaper. 
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benefit payments. The total re- 
serve fund is now more than $16,- 
200,000 and in the opinion of the 
state statisticians, it should be 
built up to a required maximum 
in three years, providing there are 
— withdrawals to pay bene- 
ts. 


Employment Up 


TOLEDO.—Employment in Toledo 
industries has been gaining steadily 
for seven weeks. In 51 plants which 
make a weekly report were 19,589 
at work this week, a net gain of 334 
over the previous week. Not all large 
plants are included in the survey. 





29 


Court Upholds 


Minimum Wages 


MADISON, Wis.—Constitution- 
ality of the new minimum wage 
basis of determining permanent 
disability enacted in 1935 has been 
upheld. 

The minimum wage rule en- 
acted by the 1935 legislature pro- 
vides that compensation for per- 
manent disability shall be figured 
for 275 weeks at 70 per cent of 
the disabled person’s weekly wage. 


MILY AFFAIR... 
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The Journal Part of New York 
That 


vital-to-volume group of 


In the New York market, where there is such an enormous concentration of 
cars per family .. . here where the potential sale of new cars and replace- 
ments is so vastly greater ... here there is ONLY ONE WAY to reach a 
huge group of these people at that strategic time when they are at home, 
relaxing with their evening paper. That way is through the columns of THE 
EVENING JOURNAL ... the habitual choice of 43 out of every 100 
metropolitan New Yorkers who buy any evening newspaper. 


You who produce and market automobiles . . . gasoline and oil .. . tires... 
accessories ... trailers . . . should tell your sales story to THE JOURNAL 
PART OF NEW YORK .... the 650,000 families whose members are daily 
readers of THE EVENING JOURNAL, for 40 years AMERICA’S 
LARGEST EVENING CIRCULATION. 


NEW YORK EVENING JOURNAL 





New Yorkers who spend 
$30,000,000 for new cars; nearly 
$4,000,000 for tires and acces- 
sories; $10,000,000 at filling sta- 
tions ... and who prefer THE 
EVENING JOURNAL for its 
FAMILY APPEAL; its progres- 
sive news reporting; its profusion 
of news photos; its 52 selected 
features. 

For the year ended Sept. 30, 1936 
the average daily net-paid circu- 
lation of The Evening Journal 
was in excess of 


650,000 


Nationally represented by HEARST INTERNATIONAL ADVERTISING SERVICE 


RopNney E. BooNnE, GENERAL MANAGER 





SHOP QuOmA's 


THE: NEW IDEA IN PARTS AND ACCESSORY SALES. Car owners, shop men and even retail salesmen find that displays like the one at the right, make sales easy and 
add profits and commissions. A typical hole-in-the-wall parts and accessory departmen t, is shown at the left. It was one of those “Keep Out” places which also kept out sales. 
pacers epicentre nctssnstipesnsannetaesctensmentesitinadettaisausnssisacsiacimnsinaninaaiiaiti 


Chart is Graphic Proof 
Of Parts Profit Increase 


DETROIT.—As a result of ap-| be in the Detroit offices of the 


proximately six month’s activity 
in showing its dealers actual pro- 
fit results to be obtained by an 
up-to-date display of parts and 
accessories, Chevrolet Motor Co. 
has organized a new department 
to be called the Parts and Acces- 
sories Retail Merchandising De- 
partment. Paul Loranger, form- 
erly parts and accessories sales 
manager of Kansas City, Mo.,| 
zone office is in charge of the new 
department. His headquarters will | 





eRe 


Airliners 


company. 
Beginning early this year Chev- 
rolet dealers were shown the ad- 
vantages of revamping their parts 
departments. It was shown that 
the old “hole in the wall” parts 
sections were nothing more or 
less than catch-alls and that by 
bringing the parts and accessories 


out in the open where car owners | 


might see them sales could be 
increased. It was pointed out that 
car salesmen and others in the 


Serving the Automotive Industry 


More automobile men, every day, are flying 
AMERICAN. New, better air service! Fre- 


quent, fast schedules between Detroit and 


NEW YORK 
BOSTON 
BUFFALO 


CHICAGO 
ST. LOUIS 


DALLAS-FT. WORTH 


Fast overnight service to CALIFORNIA 


Douglas Airliners—2 pilots and stewardess. 
FLY AMERICAN between Detroit and 57 major cities. 
For reservations and information 
call American Airlines or your Travel Agent 








dealers organization would have 
increased possibilities in aiding 
in sales of accessories at the time 
of selling a new or used car. 
Dealers were sold the equipment 
for modern merchandising dis- 
plays and plans were worked out 
for each individual dealer in which 
several adaptations of the store 
equipment could be used. An ac- 
tive campaign was set in motion 
in each zone. 

At the recent convention of 
Chevrolet dealers at the General 
Motors proving grounds when the 
new cars were shown a display 
board indicated that to date 
1,026 dealers have adopted the 
program. The display board in 
the main lobby of the convention 
hall at Milford showed hundreds 


| of photographs of before and after 
| scenes of dealers places of busi- 


ness, the contrasts in the pictures 
being the only selling of the new 
plan presented at the conventions. 
The display attracted enough at- 
tention to lead hundreds of deal- 
ers who have not yet adopted the 
plan to make inquiries showing 
their interest in the program. 
At the offices of the company 
it is reported that dealers who 
have adopted the plan show a 
combined increase of 43.6 per cent 
over their parts and accessories 
business in 1935. This applies to 
over-the-counter sales, while ac- 
tual retail business in volume of 
dollars and cents have been 
enough to warrant a _ concen- 
trated effort to bring all other 
dealers into line by the establish- 
ment of the new department 
which in turn will operate through 
added personnel in each zone 
office throughout the country. 
Actual results obtained by 
dealers has not only affected the 
retail over-the-counter business 
by big increases, but the amount 
of business added in actual re- 
pair orders through the shop, 
in turn, has shown tremendous 
increases as well. Wholesale busi- 
ness has been increased. Parts 
sold to the used car reconditioning 
departments of the dealers have 
increased. In some cases that ac- 
tivity in itself has made decided 


Copper Important 
To Auto Makers 


NEW YORK. — “Next to the 
electrical field, the automobile in- 
dustry is the largest consumer of 
copper and its alloys,” said F. S. 
Chase, president of the Copper 
and Brass Research Assn. 

“More than 200,000,000 pounds 
of copper and its alloys will be 
consumed in the automobile field 
this year for new construction 
and for necessary repairs to cars 
and trucks. 

“In normal times the building 
industry is as large a consumer 
of copper, brass and bronze as is 
the automobile industry and the 
long-awaited and hoped-for build- 
ing boom is just getting in its 
stride.” 








Indiana Dealers Assn. 
Elects Goodin President 


INDIANAPOLIS. Organiza- 
tion of the Automobile Dealers’ 
Assn., of Indiana, Inc., was com- 
pleted here Monday with the elec- 
tion of H. W. Goodin of Hunting- 
ton as president. 

The newly organized associa- 
tion proposes to serve as a clear- 
ing house for all matters affecting 
the automobile industry in the 
state so far as dealers are con- 
cerned. The meeting Monday 
was the outgrowth of a series of 
sectional meetings held through- 
out the state during the summer 
and an initial state-wide meeting 
which took place in Indianapolis 
Sept. 7. 


Other officials elected include 


Ray Korte of New Albany, vice- | 


president, representing the south- | 


gains in the dealers gross busi- 
ness, 

In the chart shown below re- 
ports from 20 dealers taken at 
random show the results of the 
modern merchandising activity. 
Each individual dealer’s results 
in each activity is shown and it 
will be noted that those who show 
smaller gains in any one effort 
show greater gains in others. One 
of the functions of the new de- 
partment will be to average up 
these gains. Some have increases 
as high as 200 per cent in retail 
sales, 300 per cent in repair 
orders, 300 per cent in wholesale 
parts sales and inter-department 
sales along the same figures. 

% ‘Increase 
R.O. Wholesale 


18.6 163.9 
14.5 49.7 
24.9 486 
43.6 41.5 
128.1 49.4 
204.0 102.4 
112.2 5.8 
141.9 32.7 
315.7 98.4 
127.1 189.6 
69.6 38.7 
8.4 59.3 
15.6 33.1 
37.9 389.9 
68.8 25.4 
74.9 98.2 
61.7 33.5 
67.7 35.1 
S— 275 37.3 884 1116 63.3 
T— 20.2 46.7 5.5 34.2 27.0 


The plan is not exactly a new 
one, for it has been noted that 
independent automobile parts 
store operators have been follow- 
ing the idea for years. The Whole- 
sale Hardware Dealers’ Assn., 
through a series of monthly serv- 
ice suggestions and suggested 
displays, has been instrumental 
in developing increased business 


Total 
68.3 
35.4 
52.2 
62.5 
74.5 
128.2 
84.4 
150.0 
159.9 
138.6 
53.5 
62.1 
49.4 
122.7 
51.7 
78.4 
57.0 
35.2 


Int. 
92.6 
74.0 
32.9 

152.2 
222.0 
37.7 
134.4 
358.6 
55.1 
82.2 
6.7 
221.8 
118.3 
72.0 
60.7 
84.4 
58.8 
19.3 


Dealer Retail 
A— 175 
B— 705 
C— 233.3 
3.9 

9.8 

125.5 
66.3 
142.2 
63.0 
167.1 
175.8 
58.2 
M— 13.5 
N— 31.1 
O— 102.9 
P— 65.7 
Q— 52.2 
R— 22.2 


ern section of the state; P. T. 
Smith of Hammond, vice-presi- 
dent from northern Indiana; 
Robert D. Johnson of Indianap- 
olis, recording secretary; Charles 
Lee of Anderson, treasurer, and 
John T. Harris of Washington, 
Ind., executive secretary in charge 
of organization. 

Directors include the officers 
addition to C. H. Wallerich 
Indianapolis; C. A. Grieger of 
Fort Wayne; W. H. Curry of 
Bloomington; Harry Cole of Terre 
|Haute; Frank McKinney of 
Lawrenceburg; Eugene Nolan of 
| Evansville; Wiliiam Atchison of 
|Newcastle; Ralph DePalma of 
Lafayette, and F. B. Mendez of 
South Bend. 
| Association headquarters 
| be located in Indianapolis. 


in 
of 


will 


for its dealers. Likewise the new 
Chevrolet parts and merchandi- 
sing department will provide the 
dealers with monthly and season- 
al display changes and films for 
instruction purposes. 


Borst Appointed 
To Export Post 
At Studebaker 


SOUTH BEND.—George L. 

Borst has been appointed manager 
of car sales of the Studebaker 
Export Corp. He 
succeeds C. C. 
Nethercutt, who 
has resigned to 
enter business 
in California. 

For the past 
nine years, Borst 
was a member 
of the export 
division of the 
Auburn Auto- 
mobile Co, His 
work there in- 
cluded sales de- 
velopment work for the Stinson 
Aircraft Corp. 





Lycoming to Make New 
Line of Marine Motors 


WILLIAMSPORT, Pa.—A com- 
plete new line of marine engines, 
meeting power requirements of 
practically all sizes of motor 
boats, from 35 to 750 h.p., will be 
announced by the Lycoming 
Mfg. Co. at the annual Motor 
Boat show to be held in New 
York in January, it was an- 
nounced here. 

In the first 10 months of 1936 
Lycoming marine engine sales in- 
creased 74 per cent over the same 
period last year, with actual dol- 
lar sales showing an increase of 
over $100,000, the company re- 
ports. 
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Modern Sales-Service Station Show Place of Town 


Water Softener Proves 
Good Business Move 


HOWELL, Mich.—Up to five 
weeks ago Russell D. Smith, Ford 
dealer here, had a typical “Main 
Street” automobile dealer’s loca- 
tion. Today, 
Smith’s modern 
neighborhood 
sales and service 
station is one of 
the outstanding 
business places in 
town. 


Motorists pass- 
ing through on 
their way to De- 
troit who re- 
garded the town 
as just another 
community with 

cross street stop and go lights, 
now catch a flash of the new sta- 
tion night or day and many stop. 


Five weeks’ business has con- 
vinced Smith that the neighbor- 
hood sales and service type of 
building for automotive merchan- 
dising plus a modernized lubrica- 
tion department brings business 
because of its own advertising 
qualities. While he had to sell lu- 
brication at the old building and 
did a fair amount of business, 
during September in the new 
plant lubrication operations, were 
three times any month he has ex- 
perienced, 155 jobs going over the 
two hoists for an average of bet- 
ter than $2 per job. 

Shop service work has doubled 
and general repairs and adjust- 
ments added service profits never 
possible in the old location be- 
cause of its inaccessibility. The 
new shop has three entrances, all 


New Gear Flusher 


To Be Exhibited 


BRYAN, O.—Since hypoid and 
worm gears were adopted in mod- 
ern motor cars, automobile manu- 
facturers and major oil com- 
panies have been waging a na- 
tion-wide educational campaign to 
warn owners against mixing E. P. 


lubricants of different chemical | 


A NEW GEAR fliusher, made by 
the Aro Equipment Corp., is de- 
signed for use with hypoid gears. 
Owners of cars with hypoid rear 
axles have been warned that the 
lubricants of different chemical 
compositions should not be mixed. 


compositions in the gear case, ac- 
cording to the Aro Equipment 
Corp. here. The campaign has 
been directed against leaving a 
residue of old lubricant of any 
type too long in the gear case. 


This company has developed a 
gear flusher and will place it on 
display for the first time at the 
Automotive Equipment Service 
show in Chicago, Dec. 9-13. No 
slow draining process is required 
and the entire flushing operation 
takes but a few minutes it is said. 


Gets Body Order 


MILWAUKEE.—tThe Heil Co. has 
received a $750,000 order from the 
city of New York for 300 dump 
trucks to be delivered to the garbage 
department of that city. The trucks 
will be furnished Heil by the Gen- 
eral Motors Co. and Heil will then 
place its own bodies on the chassis. 











easy to reach. The shop is well 
arranged for all types of service 
work and Smith has provided the 
latest in equipment for quick 
work. 

He has also provided a service 
unique in many ways by incorpo- 
rating a water softener in con- 
nection with his heating plant. As 
a result all cars stopping at the 
station have the radiators filled 
with soft water, eliminating 
crusting of the cooling tubes and 
permitting the thermostats to op- 
erate without clogging. Smith 
says this service item alone is 
paying dividends. The expense of 
the water softener was offset in 
the first month by increased busi- 
ness. 

Out on the wide platform along 


31 





RUSSELL D. SMITH, Ford dealer at Howell, Mich., opened this modern neighborhood sales and 


service station and added a modernized lubrication department less than two months ago. 


tripled his lubrication work and increased service. 


the Detroit-Lansing highway two 
gasoline pumps brilliantly lighted 
at night attract customers who 
buy 6,000 gallons of gasoline a 
month. Smith also sold several 
hundreds of gallons of lubricating 


He has 





oil from the platform and a still 
larger quantity in the two-hoist 
lubrication department. 

Parts and _ accessories are 
handled in a separate office and 


space for three new cars and the 
general offices of the company. 

Adjacent to the new building 
Smith has acquired enough space 
for his used car lot and plans to 
fence it in soon. 


display room. The show room has 


oth way... 
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WEST. . . the Wabash Railway Company attains the heights 
of beauty and comfort in railroad travel with Velmo’s luxurious 


upholstery. Interior scheme designed by Mandel Brothers,Chicago. 


‘ TELMO HAS BEEN NEWS since the ’80’s, 


when the first piece of this sturdy mohair 


velvet was woven for an American railroad. Good 


news, because no other pile fabric has ever equalled 
its wear. Good news, because Goodall-Sanford has 


constantly presented weaves and textures just a 


A GOODALL-SANFORD PRODUCT 


FROM DETROIT 


EAST. e « the Mercury, New York Central’s newest stream- 
liner—designed by Henry Dreyfuss, New York—offers patrons 
the luxury of Velmo upholstery. 


“trend” ahead of the times. 

Leading roads and industrial designers find ready, 
assistance from Chase . . . whose experience and 
scores of case histories are open to you. Ask about 
the beautiful mohair velvet that is literally “Good 


to the Last Mile!” 


VELITIO 


MOHAIR VELVET 


L. C. CHASE & COMPANY, INC. 
selling division of Goodall-Sanford 
295 Filth Avenue, New York 
Boston « Chicago « Detroit * San Francisco 
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Selective Automatic Shift 
Optional on Both Lines 


(Continued from Page 1) 


mounted under the hood for 
greater accessibility and is cooled 
by an air stream in a specially 
formed duct. A hydraulic hill-hold 
device is optional on either line. 

Interiors on both lines have 
been redesigned and greater 
roominess afforded through bodies 
six inches wider than last year. 

A new welded box section chas- 
sis frame of double drop 2X type 
forms the foundation of the 
new cars. Unity of this new 
frame and the body is provided 
by the fact that the body and 
frame are bolted together at 38 
points. The frame is spot-welded 
at 142 points. 

To accommodate the wider 





nection of the radial arm to the 
axle modified to eliminate the 
pivot pin. 

Changes in the power plants 
have increased the horsepower, 
with improved performance 
throughout the entire speed range, 
it is said. The horsepower has 
been increased from 88 to 96 on 
the de luxe model Terraplane and 
101 on the Super-Terraplane. 

More Powerful 

With the aluminum super power 
dome high compression head 
which has a 7 to 1 ratio, the 
horsepower is 102. In spite of 
better acceleration and higher 
top speed, gasoline economy is 
said to have been improved 10 


per cent over 1936. The carbure- | 


ARCUATE IS THE NAME given to this new Hudson and Terra- 
plane seat for coupes and two-door sedan. The back tilts forward 


and the cushion swings in an arc to make for easy passage. 


bodies, the chassis has been 
broadened and deepened. In addi- 
tion there has been a complete 
rearrangement of the _ chassis 
cross members. There are now 
two X members, one at the for- 
ward end extending back to the 
rear of the engine, and the second 
X member which 
welded together at the center, 
starting at about the rear engine 
support and extending to the side 
rails at points adjacent to the 
front rear spring connection. 
Safety Control 

Radial safety control, the new 
front end suspension introduced 
on Hudson-built cars last year, is 
continued with improvements. The 
steel radial arms have been 
shortened slightly and the con- 


is boxed and | 





tor on both lines is now a double 
down-draft unit, in place of the 
single type used last year. It is 
equipped with automatic choke 
and thermostatic heat control, 
back-fire arrestor, air cleaner, 
dash pot throttle control and 
vapor lock relief valve. 


The new double carburetor is 
provided with an anti-percolating 
device, and an unloader in the 
intake manifold which permits of 
deflooding the carburetor by open- 
ing the throttle to its fullest ex- 
tent. 


A new larger fuel pump is in- 
corporated this year, provided 
with a glass trap. The new pump 
has a capacity of 40 gallons of 
gasoline per hour at 1,950 r.p.m. 


Hudson 1937 Eight Cylinder Coupe 








rs Body for 37 


Brougham Model in the 1937 Hudson Line 


of the engine. The fuel lines are 
cooled to prevent vapor lock. 
being mounted in the air stream 
The gasoline level gauge is 


| mounted on the dash. 


Alterations have been made in 
the electrical system, particularly 
in the provision of a larger capa- 
city generator. 

There have also been other im- 
provements in the characteristics 
of the: generator. In place of the 
type of voltage regulation prev- 
iously used, where charging rate 
was lowered when the battery 
voltage exceeded a pre-determine?d 
value, a vibrator type is now 
used which maintains the gen- 
erator potential at some constant 
value. 

Other changes have been made 


in the generator for longer life | 


and quietness. The commutator 
has been made longer to provide 
more brush area in contact, giv- 


ing longer brush and commutator 


life. 
Constant generator potential is 


obtained by intermittently insert- | 


ing a resistance in series with the 
field. Weakening the field by thic¢ 


means tends to reduce the gen- | 


erator voltage and when the re- 


| sistance is again short-circuited, 
correspondingly| pleasant. The driver selects the gears with the electric hand. The 


the voltage 
builds up. 


Battery Under Hood 


For greater accessibility, the 
battery is now located beneath 
the hood on the left side of the 
car. This not only makes it easier 
to service the battery but at the 
same time shortens the electrical 
leads, increasing efficiency and 
ease of starting. The battery is 
cooled by the air stream in a 
specially formed duct beneath the 
hood. 

Better illumination is provided 
by a new arrangement of the 
headlamp bulb which concentrates 
the filament closer to the focal 
point in the reflector. This is 
said to eliminate stray rays, giv- 
ing a better lighting beam. The 
passing beam is now two degree” 
deflected instead of three degrees 
to the right as last year. 

Cylinder blocks are of high chro- 
mium iron, and valve seats are 





HUDSON’S SELECTIVE AUTOMATIO SHIFT is said to make 
automobile driving easier than ever before, as well as safer and more 


gear changes take place when the foot is lifted from the accelerator. 
The clutch action is completely automatic, and it is not necessary to 


use the left foot in driving. 


said to stand up under long serv- 
ice without regrinding. The pis- 
tons are silicon aluminum T-slot 
cam-ground type with four pinned 
rings. Connecting rods are drop 
forged and the crankshaft is a 
fully compensated statically and 
dynamically balanced unit. The 
counterweights are integral to in- 
crease smoothness. Lubrication is 
by the Duo-flo system with posi- 
tive oil feed at all temperatures. 
Labyrinthian oil cooling controls 
the temperature of the bearings. 
The oil reservoir refill capacity is 
five quarts. . 

For greater quietness, the radius 
of the valve tappet has been 
changed from three inches to two 
inches. This slightly reduces the 
lift velocity making the action 
smoother and quieter. In all other 
respects the valve action is the 
Same as a year ago. 


Selective Automatic Shift 


The clutch, as in 1936, is an oil- 
cushion single plate type with 
heat treated cork inserts for 
smoother engagement and dur- 
ability. Automatic clutch actua- 
tion is available as _ optional 
equipment at extra cost. In com- 
bination with the Electric Hand, 
the automatic clutch has proved 
to be extremely popular on 1936 
ears and for 1937 it will be con- 
tinued, together with another new 
development—Selective Automatic 
Shift—which is used in combina- 
tion with the automatic clutch 
and Electric Hand. 

With this device clutch opera- 
tion is entirely automatic and at 
low speed coasting is provided. A 
governing device is employed 
which limits the free wheeling 
action of the automatic clutch to 
speeds of 15 or less miles per hour. 


The device functions when the 
foot is lifted from the accelerator, 
as in idling. Gear changes are 
made when the foot is lifted from 
the accelerator. The engine idles 
freely and there is no need for 
the use of the left foot in con- 
trolling the car, The new auto- 


SECTIONAL VIEW of the 
wheel bearing and spindle of the 
Terraplane front axle. 


matic feature is optional at extra 
cost. 
Hill Hold Optional 

As an optional piece of equip- 
ment at extra cost the cars can 
be supplied with an hydraulic 
hill hold device which prevents 
backing of the car when stopped 
on a hill. This device is actuated 
hydraulically by the same fluid 
used to apply the hydraulic 
brakes. The clutch pedal is inter- 
connected with a valve through 
which the brake fluid passes in 
the application of the hydraulic 
brakes. This valve prevents the 
return of the brake fluid until the 

(Continued on Page 34, Col. 1) 
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Total 135,130 30 Units 
Against 87, 540 i in "35 


WASHINGTON.— Although fac- 


under August, in an anticipated 
pre-show drop, the number of mo- 
tor vehicle units sold at factory 
in September of this year was 
much larger than in the corre- 
sponding month of last year, it is 
revealed in statistics just released 
by the U. S. bureau of the census. 


September, 1936, sales were 
135,130, against 87,540 in Septem- 
ber of 1935. August sales this 
year were 271,291. For the first 
nine months of this year, total 
factory sales aggregated 3,336,296 
units, against 2,875,304 units for 
the same period of 1935. In fact, 
the total sales for the full year of 
1935—3,946,934—total but a few 
hundred thousand more than for 
the first nine months of 1936. 


Passenger cars sold at the fac- 
tory this September totaled 90,597 
units; commercial cars, trucks, 
and road tractors, 37,892; and 
Canada, 2,481 passenger cars and 
2,174 trucks. Of the 3,336,296 
units sold during the first nine 
months of this year, 2,717,900 
were passenger cars; 618,396 com- 
mercial vehicles, and 125,738 Ca- 


nadian sales of both passenger | 


cars and trucks. 


‘a=2 word in 
edgewise”’ 


(Continued from Page 8) 


bluff, bounce and bluster who 
were as much a part of the auto- 
mobile industry as spark plugs 
and spare tires? We couldn't 
find a one. The automobile men 
and the men who handle automo- 
bile advertising seem to be a 
pretty different breed than the 
pre-1929 crop. They listen cheer- 
fully and gracefully, although 
you find out they know a lot more 
about what you are talking about 
than their high-powered pre- 
decessors. They no longer re- 
gard the automobile as an indis- 


pensable boon to mankind, but as | 


something to sell. They regard 
the customers with affection and 
not contempt. They seem to con- 


sider advertising as a means of | 
getting business, and not merely | 
And the old| 


making a splurge. 
attitude toward New York, as a 
backward, small-time market 
rated somewhere below Alabama, 
Mississippi, New Mexico and 
China is gone. The would-be sales- 
man who used to feel that loud 
reiteration, desk-pounding, chest- 
stabbing and surface antagonism 
were imperative requisites for 
getting an order in the Motor 
City, is killed with kindness, and 
finds himself pulling his punches. 
It’s all very unsettling. But a 
darn good thing for the automo- 
bile business, we think. 


And we want to give a few 
lines to a gent who stands out in 
our minds as one of Detroit’s 
first citizens. Of course, you have 
a lot of F. C. which we have 
never met, but do you mind if 
we sound off about this one? He 
is H. G. Weaver, in charge of 
customer research for GM. He 
invented a form of questionnaire 
which even an idiot can under- 
stand, and for the past six years 
has been sending them out in 
drayloads and coaxing coy opin- 
ions and likes and dislikes from 
the customers who often do not 
know that they are tipping their 
mitts when they fill out the 
things. And old Marse Weaver 
compiles all the answers and 
makés obvious therefrom facts 
which prevent a factory from 
turning out a shining new model 
next season which may be so 
much spinach to a lot of the cus- 
tomers. In six years he has piled 
up a flock of clinical data and 
mass case histories about auto- 
mobile preferences and trends in 
public taste and distaste that con- 
titute ‘a monuméntal job. Like 








tory sales in September igh £80-| yon, he has led the industry 


out of its old insularity born of 
two decades of hungry and almost 
insatiable markets, sized up its 
new competitive status in a world 
which will not buy all the automo- 
biles which can be made but only 
those it likes. More than anybody 
else in your fair city, he has made 
the motor moguls conscious of 
the fact that a customer is a 
more important part of the in- 
dustry than a new differential or 
a trick accessory. And somehow 
we have a slight suspicion, which 
we hope is unfounded, that you 
guys in Detroit do not appreciate 
Mister Weaver as much as some 
of us folks outside who have had 
customer troubles always. Any- 


FOR BEARING PRECISION... 


Almost every make of car or truck or bus 
has its Hyatt Quiet Roller Bearings...in the 
wheels, transmission, axles, and other vital 
points. Unseen, unheard, these high-capac- 
ity precision bearings handle their appoint- 
ed tasks smoothly, effi- 
ciently, and enduringly. So 
consistently, year after year, 


have Hyatts contributed to 


| spects for 15 minutes or so—and 
left after two and a half hours, 
laden down with data and deep- 
south stories about his Uncle 
Henderson and the cullud folks. 
He talks like three typewriters 
going at once, smokes chain 
cigarettes, stands up, sits down, 
puts a foot on the desk, walks 
around, rustles through his files, 
consults his specimen boards, and 
often forgets to finish one ac- 
count because he is distracted by 
three new ideas. All in all, an 
hour with H. G. W. is a scintil- 
lating and side-splitting affair, 

H. J. KLINGLER, (center) president of Pontiac Motor Co. lets irae ue eat kad we 
young Bob Klingler see how important sales conventions are con-| can give more?—L. E. McGi - 
ducted. Here they are during recess at one of the sessions Friday or oe 
Saturday, talking to Regional Managers Tom Ray of the Pacific re- ee a 
gion and Allen Wright of the Midwest region. 


Name Packard Dealer 


KANSAS CITY, Mo.—The Reid- 
Ward Motor Company, Main and 
| 28th streets, has been appointed 
Packard distributor-dealer here. 





way, we know of a dozen or more|and if the Weaver monument is 
people who can cheerfully be/|to be set up in Grand Circus. 
tapped for a whole Dollar when We dropped in to pay our re- 








HYATT 


| and Gat 


buyers’ satisfaction that automotive engi- 


neers take their fine performance utterly for 
granted. This confidence in Hyatt Roller Bear- 
ings is manifested by the increasing volume 
of their appointments each year in impor- 
tant motor car assignments. 
Hyatt Roller Bearing Co., 
Newark, Detroit, Chicago, 


Pittsburgh, San Francisco. 
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Hudson Increases Wheelbase, Lowers Body for ’37 


Selective Automatic Shift 


(Continued from Page 82) 


clutch is depressed, thereby keep- 
ing the brake applied until the 
gear change has been made and 
the operator is ready to drive the 
car forward up the hill. 

The Electric Hand remains sub- 
stantially the same, except for a 
change in the form of the shifter 
gate mounted on the steering 
column. Previously it has been 
necessary to lift the shifter trig- 
ger when going into reverse, to 
avoid the danger of going into 
reverse accidentally. On the new 
model the reverse notch is at an 
angle to the left which to make 
it more obvious to drivers un- 
familiar with the car, and at the 
same time reduce danger of enter- 
ing reverse in error. The regular 
gear shift lever is standard, the 
Electric Hand being optional at 
extra cost as in 1936. 

Easier Steering 

For 1937, the roller tooth steer- 
ing gear, which was only used in 
1936 on the larger Hudson models, 
has been adopted for all cars in 





balance of the wheel, has been 
adopted. This hub carries the 
name Terraplane-Hudson. The 
wheels are 16 inches in diameter 
and the tire sizes are 16x6.00. 


The new body has greater cubic 
capacity in the five-passenger en- 
closed models. This is due to the 
fact that the body is six inches 
wider than in 1936, the measure- 
ment taken at the windshield. 
The two inches of added wheel- 
base is also used to give greater 
roominess in the body which now 
has a capacity of 150 cubic feet. 


New Instruments 


From the standpoint of interior 
appointments, the car has been 
entirely revised. Finer quality up- 
holstery cloth and trim are used. 
The instruments are of new de- 
sign and the hardware modern- 
ized. Tenite plastic control knobs 
add to the attractiveness of the 
interior. 

The exterior hardware has a 
“three-step” design which is also 
carried out in the instrument 


BATTERY UNDER HOOD on new Hudson-built cars is in a place 
where it can be readily serviced and regularly watched. 


both Hudson and _ Terraplane 
lines. These changes are said to 
result in greater stability of steer- 
ing, reduction of road fight, better 
steering in high winds and gener- 
ally better handling, The worm 
used in combination with the rol- 
ler tooth gear is an hour-glass 
-type providing proper clearance 
in the straight ahead position, 
with the desired variation of 
clearance achieved as the worm 
is turned toward either extreme 
left or right. 

The Duo-Automatic hydraulic 
braking system is continued. With 
this system the hydraulic brake 
mechanism, which actuates the 
brakes on all four wheels in the 
usual manner, is backed up by a 
mechanical linkage which is ‘in- 
operative except if for any reason 
there should be a lack of fluid in 
the hydraulic system. 


Super Terraplane 


Both lines are newly designed 
throughout. While following 
somewhat the contour of the 1936 
cars, they feature greater width, 
two inches greater length of 
wheelbase and are two inches 
lower, this having been gained 
through modification of both 
chassis frame and body design. 
As a result the center of gravity 
is one and one-half inches lower. 

The new body, as in the case of 
the previous model, is a one- 
piece steel unit with steel floor, 
sides, top and supporting 
structure. 

While in appearance the lines 
of the 1936 Terraplane are not 
abandoned completely, they have 
been modified. The narrow radi- 
ator grille is now flanked by hori- 
zontal louvres. A new form of 
wheel, with chromium hub, and 
pressed steel in body color for the 


panel, upholstery pleating and 
embossing on the inside of the 
doors. The front doors now are 
hinged at the forward end in- 
stead of at the rear. The fenders 
follow more closely the contour 
of the wheel, and are deeper and 
wider. The rear fender extends 
down further over the rear wheel 
on the side. Both front and rear 
fenders have a longer sweep. The 
fenders have rubber guards 
mounted under the crown beside 
each wheel to prevent stones be- 








———_ _ 


HERE’S THE SEDAN MODEL in the Super Terraplane series. It has 117-inch wheelbase and a 101 
h.p. motor. A 107 h.p. special power dome motor is optional equipment in this series. 


ing thrown against the fenders, 
and to prevent splashing. The 
rear doors open from the front. 
The rear door opening is four and 
one-half inches wider at the floor. 
Both front and rear doors are 
one and one-half inches higher 
than a year ago. Stainless steel 
radiator grilles are used, the up- 
per portion of the front end sur- 
rounding the grille being solid 
metal finished in body color. 

Headlamps are now bracketed 
to the radiator shell instead of to 
the fenders, and no outside horns 
are provided. 

The radiator ornament is still 
red catalin but has been changed 
in both lines. 


Improved seat adjustments are 
provided for 1937, the adjustment 
being by a gear device which is 
claimed to be more accessible 
and smoother. There is a four- 


| inch range of adjustment on the 
| front seat. 


Tele-Flash System 


The new instrument panel is 
six inches wider. The portion of 
the panel with the instruments 
and package compartment door is 
vertical and instruments are 
lower on the panel. Five in- 
struments, including two new 
type gauges called Tele-F lash, are 
grouped in the center of the panel 
with the speedometer in the cen- 
ter. 


The ruby tell-tale lights which 
have been used to designate 
oil pressure and charging have 
been changed and are now small 
semi-opaque panels in the oil 
and generator gauges. When 
there is no oil pressure the 
word “no” flashes in red in the 





oil gauge, and when the generator 
is not charging the word “not” 
flashes in red in the generator 
charging gauge. 

An ash receptacle is standard 
equipment, and is mounted in the 
bottom of the.panel under the 
instruments. When radio is in- 
stalled, it is placed just above the 
instruments under the dash panel. 
The speaker is mounted on the 
front cowl under the instrument 
panel. The radio antenna is 
mounted horizontally under both 
running boards. 


Larger Package Box 


The package compartment in 
the dash has been increased to 
1,002 cubic inches for 1937. There 
is an opening for a clock in the 
cover of the lock box on the 
Super-Terraplane. 

The steering wheel is 18 inches 
in diameter. The wheel on all but 
the lowest price models is of tenite 
and finished in a color harmoniz- 
ing with the interior trim. The 
spokes are spring steel. “Mohair 
covered sidewalls are standard 
with mohair upholstery and a 
colored rubber mat in the front 
compartment is standard. The in- 
sulating system for sound and 
fumes used in 1936 with the steel 
roof and body is continued. Auto- 
matic draft elimination and ven- 
tilation control through the use 
of ventilating wings at the front 
are continued, with sliding glass 
instead of deflectors on the de 
luxe model. 

For 1937 there are no rumble 
seat coupes. All have at least 
three-passenger capacity. There 
is also a four-passenger coupe 
with a seat back of the front 


DEFROSTS WINDSHIELD. This new hot water heater for Hudson-built cars provides a triple 
service. It heats the car quickly, directs a warm blast of air to the driver’s feet, and through vents 


directly beneath the windshield delivers sufficient hot air to remove sleet, ice, snow and condensation 


from the windshield. In the picture above an artist has graphically depicted how the new heater works. 
This heater also can be installed in older Hudson-built models. 


seat. This is a transverse seat 
making room for one extra pas- 
senger. The seat is a bucket type 
and is placed back of the driver’s 
seat. The convertible coupe is 
also four-passenger. 


On the four-passenger coupes 
and on the brougham models, an 
Arcuate seat is employed. This 
seat is pivoted at the driver or 
left end and can be rotated for- 
ward in its entirety around this 
pivot point. In addition, the back 
of the seat tilts forward to per- 
mit easier access to the rear com- 
partment of the car. 


New for this year is the con- 
vertible brougham which is avail- 
able on the Super chassis. This is 
a sport model and with the top 
down is converted into a phaeton. 

Hudson introduces three series 
of models. The complete line 
consists of an eight-cylinder car 
on 129-inch wheelbase, an eight 
on 122-inch wheelbase, and a six 
on 122-inch wheelbase. Both of 
the 122-inch wheelbase chassis 
carry a complete line of bodies all 
of which are completely new this 
year, while the 129-inch wheel- 
base is available in two models— 
the sedan and the touring sedan. 


Lines Refined 

The lines of the 1936 Hudson 
have been carried into 1937 with 
developments and revisions. The 
radiator grille is stainless steel of 
new design as are all of the basic 
dies employed in the manufacture 
of the body. The louvres are of 
crown slotted design with one 
line of chromium trim at the top 
and others at the bottom and 
middle. 


NSPA Counsel To 
Deny FTC Charge 


In New Citation 


DETROIT.—A complete denial 
of all charges contained in the 
complaint on Docket No. 2942, 
just issued by the Federal Trade 
Commission to NSPA, is being 
filed by association counsel. 


Charges in the new citation are 
substantially the same as those 
in complaint on Docket No. 2764, 
previously issued, naming NSPA, 
MEWA, and several regional as- 
sociations, together with a large 
number of manufacturers. The 
new docket consolidates the as- 
sociations only, omitting the indi- 
vidual manufacturers. 


Opens Trailer Outlet 


“ OMAHA—tTrailer Sales Corp. has § 
opened headquarters here for distri- ; 
bution of Travelodge, Pierce-Arrow’s 7 


tourist trailer in Nebraska and 
western Iowa. A. L. Rushton, is j 
president of the new firm and Paul’ 
D. Selby, formerly general manager 
of Hanford Air Lines, is manager. 
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75% of U.S. Car Owners Earn Less Than $2, 000 


Government Reports Auto 
Taxes Hit Lower Incomes 


WASHINGTON. — Three times 


as many automobiles are owned 
by families with incomes below 
$1,000 a year as are owned by 
those whose incomes exceed $3,- 
000. Three-quarters of all car- 
owning families have incomes be- 
low the $2,000 bracket, while only 
10 per cent are owned by those 
whose incomes exceed $3,000. 
These figures are the result of a 
study of motor vehicle ownership 
made in nine representative cities 
by the U. S. Department of Com- 
merce. 


It was found that in the nine 
cities, which included Portland, 
Me.; Trenton, N. J.; Columbia, S. 
C.; Brimingham, Ala.; Racine, 
Wisc.; Fargo, N. D.; Salt Lake 
City, Utah; Austin, Tex.; and 
San Diego, Cal., 33 per cent of 
the automobiles in use were 
owned by families whose annual 
income was below $1,000; 56 per 
cent were owned by those whose 
incomes were less than $1,500; 
74.4 per cent of the owners had 
annual receipts of less than 
$2,000; and 90 per cent had in- 
comes of less than $3,000. 


The government survey indi- 
cates that automobile taxes hurt 
the “little fellow” more than is 


Dealer Stocks 
Half of Normal 
For Chevrolet 


DETROIT.—“Chevrolet dealers 
were never in a better position 
at the end of a model year than 
at present,” said W. E. Holler, 
general sales manager of the 
Chevrolet Motor Co., this week 
as he examined sales totals and 
dealer stocks of cars on hand in 
a final check-up before the 1937 
models are announced in early 
November. 


Actual sales during the last 12 
months have totaled 1,142,482 new 
cars and 1,974,533 used cars. 


“The used car stocks of dealers 
will be reduced to approximately 
half the normal total prior to 
display of new models,” continued 
Holler. “Our dealers will have 
less than one 1936 model on hand 
per dealer. They have made the 
most complete clean-up of both 
new and used cars in the history 
of the company. 

“This was accomplished in a 
year that saw the sales organiza- 
tion break most of the Chevrolet 
all-time records in new car sales. 
Usually when new car sales rec- 
ords are established, there is an 
accumulation of used cars that 
handicaps a company for months 
of the following years effort. 

“Last year at show time Chev- 
rolet said it would sell 1,000,000 
1936 models and 1,800,000 used 
cars. At the recent meeting of 
1,000 members of the field force 
in Detroit a quota of 1,200,000 
was announced for 1937. 

“One of our greatest aids in 
establishing records every month 
this year has been the use of 
newspaper advertisements in 
more than 6,000 papers of the 
country,” said Holler. “In the 
sale of new cars it was our main 
reliance; in the used car record, 
newspapers may claim a great 
share for the advertisements 
Chevrolet ran in May and June, 
sold nearly 500,000 used cars and 
helped us avoid a serious increase 
in stocks during the fast selling 
season.” 


Distributes Trailers 


CHICAGO.—The Hayes Illinois Co. 
has been named as Hayes trailer 
coach distributor in sections of IIli- 
nois, Indiana and Iowa, according 
to announcement made this week by 
J. F. Wright, sales manager of the 
a Body Corp., Grand Rapids, 





generally believed, and that di- 
version of highway funds is not 
the equivalent of a tax on the 
rich. Last year $150,000,000 of 
motor vehicle taxes was used for 
general purposes under this 
theory. 

The percentage of car owners 
with incomes under $2,000 and 
under $3,000 are given in the fol- 
lowing table: 


Families With 
Incomes Less Than 
$3,000 
84.2% 

89.5 


City 


a 
= 
2 


Salt Lake City, 
Amstin, Teh. cccccccccpecece 68.6 
San Diego, Calif 


BESRSS 
arac a 


Lis 


| Rules Truck ikea 


Must Take Short Route 

MONTREAL.—Increased truck- 
ing rates in Toronto are predicted 
by members of the Toronto Truck- 
ers Assn. with the publication of 
the new police commission truck- 
ing by-law. Elimination of “cut- 
throat” competition was forecast 
by association officials. 

“We have been working for this 
new by-law for three years,” said 
Charles A. Fraser, vice-president 
of the association. “It will offset 
the cut-rate truckers and elimi- 
nate the chiseller.” 

The new by-law approved by 
the police commissioner directs 
that licensed drivers must drive 
their vehicles “by the most direct 
traveled route to the point of des- 
tination, unless otherwise directed 
by the person hiring the vehicle.” 

All printed matter used for ad- 
vertising purposes, must be passed 
upon by the commission. 





THE FACULTY of the Bendix safety service school in South 
Bend. Seated is Frank D. Schilling, chief instructor. Standing at 
left is William Campbell, assistant instructor, and at right is E. J. 
Martens, service instructor. 
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@ When you replace broken windows, wings or windshields, 


give your customers greater protection against cuts from fly- 


ing glass, greater relief from eyestrain and greater freedom 
from distorted vision by recommending L-O-F Safety Plate 
Glass. This is the high-quality Safety Plate Glass that is used 
by a majority of automotive manufacturers as original equip- 
ment. Protect yourself against dissatisfaction by preventing 
an unwise substitution. Call a reliable, authorized L-O-F 
glass replacement dealer. Usually listed in the yellow pages 
of your local telephone directory, under the heading “Glass— 
Safety”, he is equipped to render prompt, efficient service. 
Libbey - Owens: Ford Glass Company, Toledo, Ohio. 
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isfied as to the results of the pre- 
liminary skirmishes leading up to 
Hudson and Terraplane formally 
going on the market—his house is 
in order. Some 54 meetings, at- 
tended by distributors and deal- 
ers and each conducted by a 
factory man, have ‘been held 
throughout the country, in addi- 
tion to the big affairs here in 
Detroit. As a result it is believed 
that at least 154 new dealers have 
been enrolled, distinctly traceable 
to these meetings, attended by at 
least 6,000. 

Reports from the factory shock 
troops indicate, I am told, that 
the value of the Hudson-Terra- 
plane franchise has been driven 
home so forcibly that the selling 
season opens with a dealer body 
enthusiastically sold on the propo- 
sition. Distributors and dealers 
are going into action with the 
knowledge that by show time 
there will be at least 10,000 new 
cars in the field. Production is in 
fine shape. October will turn out 
these 10,000 and in November the 
pace will be increased materially. 
In fact, right now Tracy says it 
looks as if plans will have to be 


made to increase the factory pro- | 


duction capacity. The projection 
for the ’37 model year has been 
increased 50 per cent over 
which was responsible for 116,000, 
so figure out for yourself what 
Tracy is shooting at in the new 
year. 
* oo * 

UNUSUAL HAS been Hudson’s 
manner of proving to the public— 
and in an official way—that there 
has been built into its new prod- 


uct what we slangily call “guts,” | 


which, after all, means stamina, 
even before that public has been 
asked to buy. I refer to the 
results of the endurance tests 
conducted by the Contest Board 
of the American Automobile 
Assn. on the salt beds of Utah. 
Forty official records were broken 
in this demonstration, chief of 
them being 2,104 miles in 24 
hours, with the foot throttles flat 
on the floor boards throughout the 
so-called “torture test” of en- 
durance, 
« + * 

THIS DEMONSTRATION, 
Tracy told me, was made for the 
sole purpose of convincing the 
public of the intestinal fortitude 
of the product as testified to by 
an impartial organization like the 
AAA. It wasn’t so much a mat- 
ter of how fast the cars traveled 
as it was that they could take it 
the way they did. 

As for the reason for these 


NICKELGRAMS 


The tractors shown in the re- 
cent Joe E. Brown motion pic- 
ture, “Earthworm Tractors,” are 
all the familiar “Caterpillars”. 
In 1935 Caterpillar used almost 
10,000,000 pounds of Nickel al- 
loys in the construction of their 
tractors and their consumption 
of Nickel so far this year ex- 
ceeds their consumption in 1935. 

*x 

A special type of universal 
joint which has been in use for 
some time has load carrying 
members of zinc die castings in 
order to carry compression load- 
ing with facility. Since the zinc 
alloy encounters high stresses 
set up in the universal joint it 
is cast directly on a massive 
core consisting of a _ special 
bushing turned: from a Nickel 
Alloy Steel. 


THE 
INTERNATIONAL 
NICKEL COMPANY 

INC. 


NEW YORK, N. Y. 
era nn eR CE 
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“torture tests,” I have a state- 
ment issued by President A. E. 
Barit, which says: “Hudson be- 
lieves the public is entitled to 
more than the unsupported claims 
of performance, endurance and 
economy usually incorporated in 
new car announcements. For that 
reason we decided to subject our 
1937 products—in advance of an- 
nouncement—to the most search- 
ing tests ever given any stock 
car. These tests were conducted 
under the absolutely impartial 
supervision of the Contest Board 
of the American Automobile 
Assn. The results speak for them- 
selves. They give positive proof 
of important qualities in these 
completely new Hudson-built 
automobiles, qualities which, in 
other cars lacking such proof, can 
only be claimed by the salesman 
and accepted on faith by the 
buyer.” 
* + * 

DETROITERS are lucky in 
that most times they get a public 
peek at the new models ahead of 
the rest of the country. So it is 
in the case of Cadillac and La- 
Salle, the company having given 
the citizens of the town a chance 
at a look-see at a salon the last 
three days of the week. , Preced- 
ing this was a two-day session of 
distributors and dealers from all 
necks of the wood, with a huge 
banquet at the Book Monday 
evening. 


It was at this dinner that 
Nicholas Dreystadt, head of the 
house, hinted at what’s to come 
in the matter of prices, indicating 
a material reduction in both lines. 
At the same time he gave us a 
line on what he hopes Don 
Ahrens, general sales manager, 
will be able to do with the new 





STATES 


"36 
"85 
"36 
35 
"36 
"B5 
"36 
"35 
36 | 
35] 
"36 | 
351 
'36 | 
35 | 


Total, 36 States 

for September 
California 
Connecticut 
Kentucky 
Massachusetts 
Wyoming 


Total, 41 States 
for September 


MONTHS 


*36 


January 
"35 





Cc. N. KANE, Boston zone manager of Pontiac Motor Co. greets 
a fellow zone manager from the middle west at the annual convention 
of field sales employes of the company Friday and Saturday. Seated 
beside Kane is M. C. Thompson, New York zone manager. 


product. In the year just closing 
the sales count was 24,000 as 
against a projection of 22,000. For 
the coming season the quota has 
been set at 40,000, but deep down 
in his heart Dreystadt believes it 
will reach 50,000. 
* SS + 

IT WAS AT the Cadillac ban- 
quet that I met up with Claude 
Nolan, for 32 years Cadillac dis- 
tributor at Jacksonville, Fila. 
(Cadillac itself is 34 years old), 
who told me there is in the mails 
for me an invitation to attend 
his public display of the new lines 
in Jacksonville. That didn’t im- 
press me until I learned that the 
invitation will have been around 
the world by air by the time it 
reaches ADN’s office. 

Then. came the story of a re- 


markable bit of enterprise on the 
part of this same Nolan. He has 
sent out 550 of these invitations 
to his clientele in Jacksonville. 
They went out on the airship 
Hindenburg on its last trip, thence 
eastward from Europe to Asia 
and by-stations by airplane in- 
cluding the “China Clipper” and 
go te Jacksonville from the Pacific 
Coast. And it is costing Nolan 
$1.92 for postage on each invita- 
tion when he could have sent 
them to the Jacksonvillians for 
two cents each if he hadn’t 
wanted to do something original. 
* *” * 

WEEK AFTER NEXT this 
column migrates to New York 
after the conductor casts his bal- 
lot in the national election. True, 
the show does not open until the 





llth but as usual the social ac- 
tivities start several days ahead. 
This time two of the General 
Motors units will have newspaper 
parties before the 7th, which is 
my alibi for leading the big 
parade into Manhattan. By the 
time I get over these I will be on 
top of the show itself. 


* * * 


I LOOK FOR considerable ac- 
tivity following the opening, one 
of the events on the calendar be- 
ing the Studebaker reception to 
the press at the Biltmore on the 
12th — from 4:30 to 6:00. That 
same morning Chevrolet will get 
together the technical committee 
of the soap box derby for the 
purpose of discussing next year’s 
rules. 


At 12:30 p.m. on the 12th the 
Safety-Traffic Committee of the 
Automobile Manufacturers’ Assn. 
will give a luncheon at the Com- 
modore, with “Meeting Tomor- 
row’s Traffic Challenge.” Paul 
Hoffman of Studebaker is chair- 
man of the committee. That same 
evening there will be the big 
dinner of the Society of Automo- 
tive Engineers at the Commodore. 

oe * +. 


WHAT TO DO, what to do? 
asks this conductor. All this hap- 
pening on just one day and ADN 
going to press the next day. I'll 
need a flock of ghost writers to 
keep our Bill Callahan from 
squawking. 

* * ok 

A LOT OF FOLKS who have 
seen the new 1937 Buick line have 
called my attention to an addi- 
tional safety factor built into the 
cars—a chrome horn rim just in- 
side the outer Tenite rim of the 
steering wheel. No need to lift 
either hand from the job of steer- 
ing to blow the horn. President 
Curtice has always been quite 
aggressive in the safety move- 
ment. The Buick Safety Legion, 
organized by him more than a 
year ago, has more than 200,000 
Buick owners on its rolls. 


NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by RB. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold 
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th Dimension 


The News of Automotive Advertising 


By GERRY SCHURMAN 


Tradition 


Aware of the rather delicate 
situation that has developed with 
most of the country’s famous uni- 
versities inaugurating commercial 
radio sponsorship of football 
games, Socony-Vacuum is keying 
its commercial announcements of 
the Yale broadcasts with the tra- 
dition background of the school 
itself. 


The power of the line does not 
suggest Mobilgas and the run- 
ner’s legs are not oiled with Mo- 
biloil. Instead, advertising of a 
more subdued nature is used and 
commercial plugs are prohibited 
while the ball is in play. 

Promotional activities in connec- 
tion with the broadcast include 
formal invitations to every Yale 
alumnus living in New England 
suggesting that he listen in with 
Socony if he cannot attend the 
game in person. 


Stylist 

Cadillac will sponsor a new 
fashion revue featured by the ap- 
pearance of some of the country’s 
leading style counselors, and will 
make its debut over the NBC red 
network at 4:00 p.m., EST, Nov. 5. 

Charles LeMaire, designer for 
Broadway musical comedies and 
style expert for women, heads a 
cast that includes Eddie Duchin’s 
orchestra and a woman an- 
nouncer. 

LeMaire will discuss the latest 
ensembles of Paris, New York and 
Hollywood, and. each week pre- 
sent a specialist in some phase 
of accessories and accoutrement 
of correct attire. 

As a climax to the “LaSalle 
Fashion Show,” LeMaire will de- 








scribe in intimate detail three cos- 
tumes designed especially for the 
program and displayed by man- 
nequins at the studio. 

LeMaire was responsible for the 
costuming in such productions as 
the “Zeigfeld Follies,” George 
White’s “Scandals” and “Rose 
Marie,” among others. He will 
broadcast each Thursday on a 
half-hour program. 


Notes 

Pontiac has added six stations 
to its network carrying the Kath- 
ryn Cravens’ “News Through a 
Woman’s Eyes,” afternoon pro- 
gram. Sixty-three stations now 
present the feature three times a 
week over CBS...Advertising of 
the paint division of the Pitts- 
burgh Plate Glass Co., has been 
placed with Maxon, Inc., Detroit. 


Trailer Display 
To Feature the 
Camden Exhibit 


CAMDEN. — Members of the 
Camden Auto Trades Assn., are 
ready for the 1936 Camden auto- 
mobile show, set for Nov. 12-15. 
Association members announce 
this year will mark the first time 
the show will be open on a Sun- 
day. 

One of the new outstanding 
features of the exhibit here will 
be the advancement in design and 
equipment of trailers. Dealers 
proclaim South Jersey a bright 
market for the trailers now being 
manufactured. 


DEALERS FROM KNOXVILLE, TENN., and Sparta, Ky., came 
into Detroit for a two-day preview of the new De Soto and to see 


the new plant. Seen in the above 


picture are (left to right): W. H. 


Hudgins and Melburn Hudgins of Sparta and J. W. Carta, G. E. 
Bowling, M. O. Thompson, George Shackleford and J. F. Carter of 


Knoxville. 





Dodge Showings 
Attract Throngs 


DETROIT.—Following the cus- 
tom of years, the Dodge division 
of Chrysler Corp. turned its 
transportation exhibit hall over 
to a three-day showing of the 
new Dodge cars. Careful clocking 
of visitors during exhibition hours 
yielded a total of 17,214 callers. 

Throughout Detroit, dealers’ 
showrooms also were scenes of 
activity; their attendance during 
the week of Oct. 18 reached the 
separate total of 50,139. A check- 
up of orders taken by dealers 
during the week showed actual 
sales to have been 1,204 passenger 
cars, it is reported. 

“Even when these figures are 
regarded as mere straws, they 
are significant in comparisons 
with the interest shown by show 
crowds during the past few 
years,” said Emerson J. Poag, 





merchandising and advertising 
director, 

“If our own initial contact with 
1937 automobile show interest 
means what I am sure it does 
mean—this year’s large national 
and local motor car exhibitions 
will be visited by larger crowds 
than have been counted in any 
one of the last half dozen show 


years.” 


GMC Field Men 
Meet This Week 


PONTIAC.— The entire field 
force of the General Motors Truck 
Co., including all regional and 
zone managers, gathered here this 
week for a series of meetings in 
preparation for the company’s 
1937 selling program. 

The meetings, which will con- 
tinue next week, will be followed 
by a series of dealer meetings 
during November. 





41 STATES FOR SEPTEMBER, 1936-1935 


Complete cumulative figures will appear each week until all 48 states are shown. 
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Sparrow to Head 
Studebaker Dept. 


SOUTH BEND.—Paul G. Hoff- 
man, president of the Studebaker 
Corp., announces the appointment 
of Stanwood W. Sparrow as re- 
search engineer, succeeding Wil- 
liam S. James, who was recently 
made chief engineer of the cor- 
poration. 

Sparrow came to Studebaker 
in 1926 from the bureau of stan- 
dards in Washington where he 
had been in charge of the auto- 
motive power plant section. 


In This Corner 


(Continued from Page 8) 


and the kids over. In fact, the 
tourist registering in Oregon never 
sees a cop around the registration 
office, unless one happens to be 
in there on other business. Oregon 
is a sparsely populated state and 
cannot afford to maintain a vast 
army of highway officers. We 
have found that these registra- 
tions aided the police greatly in 
assisting visitors when they were 
wanted on emergency calls from 
home, or in time of accident or 
other unexpected difficulty, 

I have had nothing but court- 
eous treatment on my two recent 
visits to Idaho. About the only 
difference there is that police do 
the registering, but they do not 
bother to look over your car, 
baggage or family. In California 
it’s different. You get searched 
once for bugs,-then held up again 
for who you are, what you're 
doing, where you’re going and all 
the rest of the stuff you men- 
tioned. 

Oregon isn’t worrying about 
what California is doing. We are 
busy at home taking care of the 
tourists coming north and com- 
plimenting us on our hospitality.— 
Ernest W. Peterson, automotive 
editor, The Journal, Portland, Ore. 


LF elcome 


to the 


Automobile 


Show... 


Enjoy your visit to New 
York — inexpensively. Stay 
at The Bristol—truly the 
city’s friendliest hotel. Every 
service that makes for pleas- 
urable living. 


Adjacent to Radio City 
Conservative Clientele 
Convenient to everything 


Room with Bath 
$2.50 to $4 Single 
$3 to $5 Double 


Famous Restaurants 
Air Conditioned 


Delicious Table d’hote meals 


Luncheon from 50c 
Dinner from 15e 
Joseph E. Bath, 


Hotel Manager 
Bristol 


West 48th Street 
N. Y. 


T. Elliott Tolson, 
President 


129 
Just East of B’way, 
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Automotive Earnings Rise Sharply in 3rd Quarter 


12 Parts ; Makers’ 
Net Shows 
90% Increase 


By C. J. ‘ALEXANDER 


NEW YORK.—With reports for 
the third quarter indicating a 
sharp increase in earnings of 
automotive companies over the 
like period of last year, attention 
of Wall Street is turning to the 
outlook for the final three months 

_ of the year. Parts and accessory 
companies did particularly well in 
the third period and both this 
group and the car and truck 
builders are expected to show an 
increase in the current quarter. 

The first dozen parts and acces- 
sory corporations to report for 
the third quarter and the first 
nine months had an aggregate 
net income, after charges, of 
$2,246,000 for the third quarter, as 
against $1,183,000 in the like 
period of 1935, an increase of 90 
per cent. For the first nine 
months, their aggregate net was 
$11,157,000, comparing with $8,- 
531,000 a year ago, a gain of 31 
per cent. 

Bohn Improves 

Bohn Aluminum & Brass showed 
a sharp improvement in earnings 
trend in the third quarter, with a 
net of $308,000, comparing with 
$149,000 a year ago, after its profit 
in the first half of the year had 
run well below that of 1935. Hou- 
daille- Hershey also showed a 
good gain for the quarter after 
having failed to equal last year’s 
figures in the first half. Eaton 
and Mullins improved their show- 
ing and among the other report- 
ing companies good gains were 
the rule for both the nine months 
and the third period. 

With Ford Motor Co. 
ing its share of the industry’s 
total business, it is expected in 
financial quarters here that parts 
and accessory companies doing 
business with Ford will materially 
improve their fourth quarter 
earnings. 

The extent of recovery achieved 
by Studebaker is reflected in cur- 
rent estimates that it will earn a 
net*income of from $750,000 to 
$1,000,000 in the final quarter. The 
company is reported to have $9,- 
000,000 in cash and by the end of 
the year is expected to have close 
to $10,000,000. 

Du Pont has reported third 
quarter earnings of $2.04 a share 
on its common stock, as against 
$1.48 a year ago. Of the increase 
of 56 cents, 41 cents was ac- 
counted for by increased income 
in the shape of dividends from 
General Motors. 


Wall St. Interested 

Wall Street continues to show 
real interest in the Willys-Over- 
land situation. The company has 
completed arrangements for $3,- 
500,000 of new working capital 
and is starting operations with 
more than $14,000,000 in total as- 
sets, no debt and no bank loans. 

With the opening of the New 
York automobile show less than 
three weeks away and new models 
and 1937 quotas beginning to ap- 
pear in greater numbers, Wall 
Street is looking for the motor 
stocks to take market leadership 
in point of activity. Brokerage 
house statisticians are busy ap- 
praising the outlook for individual 
companies on the basis of avail- 
able information as to their new 
offerings and plans. 

Hudson appeared to be the 
motor stock of the hour during 
the past week. There was a tend- 


Steel Output for Week 
At 74.2% of Capacity 

NEW YORK.— The operating 
rate of steel companies having 98 
per cent of the steel capacity of 
the industry was 74.2 per cent of 
capacity this week, compared with 
75.9 per cent one week ago, 74.4 
per cent one month ago, and 51.8 
per cent one year ago. 

This represents a decrease of 
1.7 points or 2.24 per cent from 
the preceding week. 


increas- 


ency on the part of some ob- 
servers and advisors to await 
further details on the new Ford 
and the beginning of volume 
operations by this company be- 
fore making their final forecasts 
for the 1937 model year. 


Price Changes Slight 


Price changes among automo- 
tive stocks in the past week were 
slight, in the average. The ADN 
stock price averages for Oct. 21 
compared as follows with those 
of the week preceding and a 
year ago: 

Last This Year 
Week Week Change Ago 
52.34 +0.08 36.98 
55.15 -+0.14 38.88 


24 Motors 

10 Car-truck co’s.. 55.01 
10 Parts-accessories 46.28 45.99 —0.29 37.37 
4 Tire-rubbers . 28.96 28.96 0.00 14.33 

American Chain has declared a 
dividend of $1 on its common, 
payable Oct. 30, comparing with 
50 cents paid on Apr. 1, and an 
initial of $1.04 on the new 5 per 
cent preferred for an interim 
period. The preferred dividend 
will be paid Dec. 15. 

Campbell, Wyant & Cannon de- 
clared a regular quarterly divi- 
dend of 25 cents, payable Nov. 30. 
Twin Coach Co. declared an extra 
of 10 cents, payable Nov. 14. 

Estimates on General Motors’ 
earnings for the third quarter 
range from 75 cents to $1 a share. 
The report is expected Monday. 


Conn. Motor Inspection 
Is Proceeding Rapidly 

HARTFORD, Conn, — With 
about half of the present inspec- 
tion period gone, the motor ve- 
hicle department has _ inspected 
and approved about 40 per cent 
of the state’s motor vehicles, ac- 
cording to Chief Engineer Wilbur 
L. Cross jr., who terms the record 
“very good.” 

Cars are now being approved 
at the rate of 3,000 a day, and 
Cross anticipates no last minute 
confusion such as characterized 
the closing days of the spring 
inspection period. 

Connecticut has about 360,000 
cars and trucks subject to the 
compulsory inspection, and about 
150,000 of these have been ap- 
proved during the current fall 
period. 





Last Minute Wall Street Wires 


From C, J. ALEXANDER 
Wall Street Correspondent, Automotive Daily News 





New York, Oct. 23, 3 p.m.—Chrysler was active on increased 
demand during most of today’s trading and rose two 
points but lost some of the gain on quieter turnover later. 


General Motors was quiet 


with little change in price. 


Some of the low priced motors were active in a mixed 
trend. Talk of a Nash-Kelvinator tieup had little effect on 


Nash shares. 


Bohn Aluminum 
Doubles Earnings 


DETROIT. — Bohn Aluminum 
and Brass in the three months 
ended, Sept. 30 had a net profit 
of $307,693, after depreciation 
and federal income taxes, but 
before provision for surtax on un- 
distributed profit, equal to 87 
cents a share on 352,418 shares of 
capital stock. This compares with 
net profit of $148,744, or 42 cents 
a share in like 1935 quarter. 

Nine months’ net profit totaled 
$1,001,535, after all charges, but 
before surtax, or $2.84 a share, 
compared with $1,101,563, or $3.12 
a share in m Hie 1935 period. 


Ex-Cell-O Earnings 


Net 40 Cts. a Share 


DETROIT.—Ex-Cell-O Aircraft 
& Tool Corp. reports for the 
quarter ended Sept. 30, 1936, net 
profit of $151,387, after deprecia- 
tion and federal income taxes, 
equal to 40 cents a share on 381,- 
003 shares of $3 par common 
stock. 

This compares with net profit 
of $131,655, or 35 cents a share in 
preceding quarter and $10,646, or 
three cents a share on 378,728 
shares in third quarter of 1935. 
No provision was made for surtax 
on undisturbed profits. 

For the nine months ended 
Sept. 30, 1936, net profit was 


$285,264, equal to 75 cents a share, 
as against $217,927, equal to 58 
cents a share in first nine months 
last year, 


Waukesha Re-elects All 


Officers and Directors 


WAUKESHA, Wis.—All officers 
and directors of the Waukesha 
Motor Co. were re-elected Oct. 20 
as follows: James E. DeLong, 
president; J. B. Fisher, vice-presi- 
dent; H. J. Frame, secretary; E. 
R. Estberg, treasurer, and C. P. 
Ross, assistant secretary and as- 
sistant treasurer. 

Directors include all officers 
and H. E. Blair, B. C. Bugbee, M. 
A. Hadcock and J. G. Swain. 
President DeLong reported the 
company’s business is showing a 
30 per cent increase over the pre- 
ceding fiscal year and that a new 
building is being erected to pro- 
vide additional plant space here. 


Continental Shows Loss 


MUSKEGON, Mich—The Conti- 
nental Motors Corp. reports for the 
nine months ended July 31 of this 
year, net loss of $159,025, after de- 
preciation of $225,000 and taxes, as 
compared with a net loss of $639,519 
after depreciation of $398,888 and 
taxes, for the nine months’ period 
ended July 3 81, 1935. 


Offerings Postponed 


WASHINGTON.—Edward G. Budd 
Mfg. Co. and Budd Wheel Co. have 
filed amendments with the SEC 
changing date of proposed public 
offering to Nov. 16. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS FRIDAY, OCTOBER 23, 1936 


(Furnished by Wm. C. Roney Company, Union Guardian Bldg., Detroit) 
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Owens-Illinois 
Declares Dividend 


TOLEDO. — With employment 
at a new peak and a recent 10 
per cent general wage increase in 
effect, Owens-Illinois Glass Co. 
has announced net earnings of 
$9,641,995 or $7.25 a share for the 
12-month period ended Sept. 30. 

Directors have declared a $2.25 
dividend payable Nov. 15, bringing 
total distribution for the year to 
$6 a share. 

The company’s net sales, royal- 
ties and other operating income 
for the 12-month period were $72,- 
404,477 as contrasted with $56,- 
425,025 for the previous 12 months. 


AC Appoints New 
District Heads 


FLINT.—Expansion of the sales 
department of the AC Spark Plug 
division of General Motors was 
announced today by Wilson S. 
Isherwood, general sales man- 
ager. 

New regional sales offices will 
be opened on Nov. 1 at Atlanta, 
Ga., and Kansas City, Mo. 

The new regions were created 
for closer sales co-operation with 
the company’s wholesalers and 
dealers in the respective terri- 
tories, Isherwood said. 

The Atlanta region will be 
headed by James F. Kingsley with 
AC field sales organization since 
1925 and formerly zone manager 
in New York stdte. Richard C. 
Harwell, formerly of the New 
York region, has been appointed 
office manager, and Wendell H. 
Crane has been named zone man- 
ager. The Atlanta region includes 
Virginia, North Carolina, South 
Carolina, Georgia, Florida, Ala- 
bama southern Mississippi, east- 
ern Tennessee and eastern 
Louisiana. 

The Kansas City region will be 
in charge of Trent R. Middlekauff, 
long with the AC sales organiza- 
tion and formerly zone manager 
of the middle western region. John 
D. Wood has been appointed office 
manager, and Foster B. Gentry 
and Harold W. Parsons zone man- 
agers. The Kansas City region 
includes Missouri, southern Illi- 
nois, Kansas, Oklahoma, Texas, 
Arkansas, western Tennessee, and 
northern Mississippi. 


Youngstown Steel Mills 


Unchanged for Week 


YOUNGSTOWN, O. — While 
steel output will remain virtually 
unchanged at about 77 to 78 per 
cent this week, resumption of 
Anna furnace at nearby Struthers 
will boost iron output consider- 
ably. 


Preliminary mill schedules in- 
dicate that 67 of the 83 open 
hearth furnaces will be on the 
active list, with two of the three 
Bessemer plants. 


Trailer Manufacturers 


NOTICE? 


If you are looking for Dealers in 
the rich Central Ohio territory, 
wire immediately for space res- 
ervations in the 1937 Columbus 
Auto Show (Nov. 14 to 20, ine.). 
Attended annually by more than 
500 Dealers. Only Auto Show in 
125-mile radius. Two-trailer space 
$120 rental. Don’t overlook this 
splendid opportunity of getting 
your trailer before this prosperous 
Trade Area. 


Col’s Auto Dealers Co. 
Majestic Bldg. | Columbus, Ohic 





Bigger Bodies, New M 


oid Rear Axles, 


Hyp 


AUTOMOTIVE DAILY NEWS, SATURDAY, OCTOBER 24, 1936 


‘Safety-Styling’ are New 


(Continued from Page 1) 


slides in the rounded base of the 
instrument panel. Even the switch 
key is recessed. The windshield 
crank folds away. Windshield 
wiper control buttons are of soft 
rubber. Door handles curve in- 
ward with no projecting hooks. 
A padded roll across the top of 
front seat protects rear passen- 
gers in case they should be thrown 
suddenly forward by emergency 
stops, and a silk robe cord re- 
places a metal rail. The roof 
light is placed above the back 
window, behind all passengers. 
For greater toe clearance and 
safer operation of clutch and 
brake pedals, the dash panel is 
recessed. 

The 1937 body is pillowed on 
short outrigger brackets. Cushions 





tion include clear-vision butterfly | 
vanes in the front windows of de} 


luxe models. There are no metal 
moldings when the rear section 
of the window is lowered. Rear 
quarter windows on de luxe four- 
door sedans also swing outward 
on friction pivots. All models 
have wider windshields. Defrost- 


ing vents are built into the base} 


of every windshield, to hook up| 
with a heater. 


A new hypoid rear axle of 
“amola” steel does away with a 
tunnel in the floor. Chair-height 
seats are retained. 

The six-cylinder engine of L- 
head design is retained with sev- 
eral improvements, including new 
type U-slot pistons. The 82-horse- 


NEW PLYMOUTH ONE-PIECE STEEL ROOF is another inno- | 
vation, with cowl, windshield posts, roof and back panel all built in a | 
single unit from one piece of heavy steel. The slanting windshield is | 


extra wide for improved vision. 


| 
| 


| water jackets, 


| New-type 





ountings, Feature Plymouth 


oe - - 
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SAFETY STYLING and larger bodies pillowed on rubber-poise mountings are features of the new 


Plymouth for 1937. 


Hypoid rear axles, soundproofing and airplane-type shock absorbers are other 


Plymouth innovations. The model shown is the new de luxe four-door touring sedan. 





MEWA Replies to 
FTC Complaint; 
Denies Charges 


CHICAGO. — Headquarters of 
the Motor and Equipment Whole- 
salers Assn. took cognizance this 
week of the latest consolidated 
complaint filed against it and 
four other associations by the 
Federal Trade Commission. 


The stand taken by the MEWA | 
is the same as greeted the pre-| 


vious complaint by the trade 


commission last April and since | 


closed. In fact, the position of 


MEWA at that time is restated | 
in a release just issued. 
| The statement declares that the | 
matter has been referred to legal | 


counsel for the association, re- 
peats the MEWA desire to file an 
answer within the time specified 


| by the commission, and empha- 


power motor has compression ra- 
tio of 6.7 to 1. 


Major engine features include | 
Floating Power engine mountings, 
valve seat inserts, full-length 
directional water 
circulation and calibrated ignition. 
pistons of aluminum 
alloy, with four rings, are treated 
with “anodic” coating that reduces 
wear. 

The new models retain the hy- 


| draulic brakes previously used. 


All bodies, fenders and sheet 


metal parts are rust-proofed and 
| enameled. The Plymouth line in- 


|de luxe 


PLYMOUTH’S NEW rubber- 
poise mounting pillows the body | 
on a cushion of live rubber, with- | 
out compression from body bolts. 
Pressure from the bolts is taken 
by a metal spacer that leaves the 
rubber free to support only the | 
body. 


of live rubber support only the | 
weight of the body it is claimed, 
without compression from body | 
bolts, Metal to metal contact is/| 
ended, reducing the possibility of | 
road noise and vibration inside 
the car. 


New airplane type shock ab- 
sorbers are patterned after the 
ones on transport airplanes. These 
are the direct-acting, low-pressure | 
type, said to operate with a vol- | 
ume of oil five times greater than 
‘he amount used in cam-and-| 
fever types. The lower pressure | 
is said to give softer action. 

Greater stability is attained by | 
increasing the rear tread to 60) 
inches. This, combined with the | 
front axle sway eliminator bar, | 
makes the car hug the road bet- | 
ter while rounding curves. 

Reduction of the kingpin angle | 
and other mechanical improve-| 
ments are said to raise steering | 
efficiency 20 per cent. Straying 
or “road-wander” is reduced. 

Five new kinds of insulation 
are now used to reduce rumble, 
hum and drumming, and seal the 
interior against gas, heat and 
cold. 

New improvements in ventila- 





and eight 
112 -inch 


cludes three business 
models, all on 
wheelbase. 


La Venture Leaves Firm) 

RACINE, Wis.—After 29 years of | 
service, W. M. LaVenture has re-| 
signed as secretary, treasurer and 
member of the board of directors of 
the Massey-Harris Co. here. J. H. 


| Garrick, succeeds to the position of | 


treasurer and member of the board 
of directors. Charles E. Krause has 
rejoined the firm as secretary and 
head of the purchasing department. 
L. J. Burlingame becomes a member 
of the board of directors succeeding 
William G. Quarles, while E. F 


| Schiele, general sales manager, has 


also been named to the board. 


NEW DESIGN DISTINGUISHES the Plymouths introduced for 1937. 


sizes that “a cardinal principle of 


the association since its inception | 


has been that the highways of 
distribution should be kept open 
so there will be no obstruction to 
the free flow of commerce which 
it understands is the intent of 
statutes having to do with dis- 
tribution.” 

Cited also is the fact that the 
association “knows of no activi- 
ties that have been or are con- 
ducted by the association with 
the intention of violating the fed- 
eral trade commission act or that 


@ 





ROOMIER BODIES permitted by new outrigger mountings that 
extend beyond the frame are one feature of the new Plymouths for 
1937. There’s room for six in all sedans, and five different types of 


insulation, in addition to rubber to increase quietness. 


New airplane- 


| type shock absorbers and hypoid rear axles are other features 


this year. 





| Low-priced Chrysler is a 


have had or now have the effect | 
of violating any statute. The mat- | 
ter is now under advisement with | 


a view to entering a _ general 
denial of the charges contained 
in the complaint.” 

“In all contacts with the com- 
mission in the circumstances that 
apparently resulted in the com- 
mission’s action,” concludes the 
statement, “the MEWA has indi- 
cated and given effect to a spirit 
of complete co-operation. That 
policy will be continued and the 
association is convinced that 
further consideration of the mat- 


ter will result in a clean bill of| able to an 
health with regard to the allega- said Fields. 


tions contained in the commis- 
sion’s complaint.” 


Result of Higher Volume 


DETROIT. Advanced _ engi- 
neering methods, efficient manu- 
facturing and an enlarged dealer 
organization are some of the rea- 
sons given this week for Chrysler 
Motor Corp. entering the lower- 
priced field with its new model 
Royal, according to J. W. Frazer, 
vice-president of the Chrysler 
sales division. 

“It always has been the aim of 
Chrysler to make its cars avail- 
increasing market,” 
“When outstanding 
features have been introduced in 
our higher-priced cars we have 


Safety interiors, “airplane” 


shock absorbers and new rubber-poise body mountings are other innovations this year. All models have 
hypoid rear axle. Shown here is the new de luxe coupe with rumble seat. 





sought to make them available as 
quickly as possible in our lower- 
priced products. 

“We are able to enter the low- 
price field with this car for sev- 
eral reasons. Among these are 
the volume we enjoyed in 1936 
and the anticipation of increased 
volume in 1937. When we showed 
the 1937 line to our dealers, we 
told them that we expected to 
double our 1936 production in 
1937. 

“We have increased our manu- 
facturing facilities by the addi- 
tion of several large buildings, 
one of which is 930 by 80 feet and 
by the purchase of new and im- 
proved machinery. The building 
and machinery installation pro- 
gram involved an expenditure of 
several million dollars. In addi- 
tion to acquiring new machinery, 
we have made an extensive rear- 
rangement of our plant layout 
that will mean greater production. 

“Another factor that influenced 
our entering the low-priced field, 
is that we have the best dealer 
organization in our history. Our 
dealers have been _ increasing 
their plant and personnel and 
improving their methods to the 
point where we have outlets that 
can handle a much greater vol- 
ume. The automotive buying need 
of the country is now very high 
and apparently is certain to re- 
main there through the 1937 sea- 
son.” 
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| SUPE PEHALP YEN... onesivd ios asotine for eve 


explosion in a cylinder, the Graham Supercharger engine produces more power than an 


comparable automobile engine ever built ... The Supercharger drives a Graham “.. . farth« 


and faster on a gallon of gasoline than any car in America!”.. . Its performance makes an 
thing else seem dull and heavy... Here, at last, is the perfect engineering-merchandisir 
combination ... Super power—unapproachable economy—superior performance—so plain 


apparent that every driver can immediately demonstrate it to himself ...Its low co 


recommends it to every automobile owner ... Graham prices run from $595 to $102 


Independent motor manufacturers have 
always led the industry in the develop- 
ment of finer automobiles ... Graham 
has always led the independents . . . This 
year, in addition to the Supercharger and 
Instantaneous Cylinder Wall Lubrication 
for cold weather starting, Graham leads 
with the development of a new, more 
finely constructed connecting rod that is 
two ounces lighter and 60 per cent 
stronger than conventional rods .. . 
Wider in blade, fully shouldered and of 
one - piece construction at the four 
notched-out “weak” spots of other rods, 
the new Graham connecting rod provides 
equally strong support at every point 
around the larger end and eliminates the 
fear of breaking bearing metal in breath- 
ing. Boltheads on the new Graham rod 
permit locking at twice as many places as 
are permitted on standard rods . .. Next 
year and the year after, other cars will 
follow Graham connecting-rod construc- 
tion in the custom that has made Graham 


“the most imitated car in America.” 





Independent 






Territory 


Exclusive, protected territories—free 
from the evils of cross-selling ... Rich, 
strong consumer units, defined and se- 
cured by a rigid dealer protective policy 
... Larger areas ample for a lifetime of 
profitable business expansion. .. . Inde- 
pendent freedom ... friendly factory co- 
operation without interference or forcing 
... These are the assets Graham includes 
in every dealer franchise ...A_ limited 
number of dealerships and distributor- 
ships are available for energetic men who 
seek large returns on moderate invest- 


ments... You will be interested. 





Grahan 







Proof 


Graham’s top dealers make more moi 
on a smaller investment than any ol 
group of car dealers in America... Mi: 
dealers and distributors come persons 
to the Graham factory to find out how 
liberal Graham franchise makes this | 
sible. We suggest that you do likewise ' 
Recently, for the benefit of an informat*’ 
seeker, the records of 10 Graham dea! 
were picked from the files to give an act 
dollars-and-cents picture of the Grab 
situation. Records from small tow® 
medium-sized cities and metropolitanary 
representing every section of the Uni’ 
States were selected... Five of the Grab? 
dealers sold an average of 45 cars. | 
records showed their average gross pre 
per unit sold to be $230.69. Average \ 
profit per unit was $93.05 ... Five of © 
dealers sold an average of better than ¢ 
cars. Their gross profit per unit amoun| 
to $156.18, and net profit per unit to $46) 
... You, too, are cordially invited to h 
the Graham story. 
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